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ERTAIN people associated with this industry ME el 

have long been of the opinion that the de- ee 
mand for a new Federal Food and Drugs Act did Ct > 
not come from the people of this country but . ~ 
came from enforcement officials who were anxious af ae Ae 4 ze. 
to obtain more power and thus improve their if nt 7 ip 


own jobs. Whether or not this is so, the fact 
remains that the original Tugwell Bill, which 
was wholly created in the Department of Agricul- 
ture, resulted in quite a wave of public sympathy 
for a new bill. Largely was this wave of public 
opinion built up by the Department of Agricul- 
ture and by the consumer organizations which 
were trying to obtain members and sell services. 








Now it appears that the ‘‘great wave of public 
opinion’ amounts to nothing before a 
political row in the Government of this great 
country. Because Senator Copeland is out of step 
with the Federal administration, and because two 
Government departments seeking power under 
this bill are able to control different branches of 
the legislature, no bill can be had. Even the 
President himself stepped into the picture to stop 
Senator Copeland's Bill and thus delay enactment 
of any bill just so much longer. A 


ie THE meantime the industries to be regulated 
have become firm in the opinion that a new POLITICAL 

bill is essential for further protection of the pub- 

lic. The reasons why they are now so anxious to 

have a new bill are clear. In the first place they SNARL 
realize that more stringent control would result 

in a return of public confidence in the products of 

these industries, and secondly they know that a 

flood of state bills, not properly drafted, will rise 

to plague them. 


ut neither the pleas of common ordinary 
citizens who want, and are entitled to, further 
protection, nor the pleas of the industries to be 
regulated appear to have effect upon the President 
or the legislators in Washington. It seems to us 
that the dispute as to which department is to get 
the power could be settled by a word from the 
President himself. Or this lacking, it seems that 
he could indicate which of the bills he wants 
with consequent results almost as swift as his 
disapproval of the Miller-Tydings Bill. Cer- 
tainly there is no good reason why he should be 
unwilling to act both in the interests of the public 
and the industries. 
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E CAN NOT GET our mind away 
from those people and organizations 
which would attempt to standardize every- 
thing which is offered for sale and who 
would thereby attempt to create yard- 
sticks for comparing all similar products. 
Such a thing is at the bottom of all the 
consumer organizations which attempt to 
deflate the values of advertised products 
which are leaders in their respective fields. 
The “Consumers’ Guide” of the Goy- 
ernment AAA is also engaged in this sort 
of work, in a recent issue breaking down 
the price of a loaf of bread to show the cost 
of the ingredients. The article in question 
even goes so far as to attempt to educate 
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Just another beauty used to advertise a hair 
tonic during the nineteenth century. 
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the consumers as to the trade practices of 
the baking industry. 

Such things are laudable in character if 
they are not carried too far and if due 
allowances are made for the things that 
people get when they buy higher priced 
goods. We do believe, however, that this 
would be a dull world in which to live if 
merchandising is not allowed some play in 
the way of trade-marks and advertising. 

The American Medical Association is 
opposed to trade-marks quite generally 
but will allow their use if the product 
represents an original discovery and a real 
advance on medicine. It seems that con- 
sumer organizations will try to undermine 
any value that a trade-mark might have 
and will win favor with their members by 
trying to educate them to lower cost 
products which are relatively unknown. 

All this is a perfectly proper function for 
these organizations. That is why they are 
in business. They render a service and 
they get paid for it even though they call 
themselves non-profit organizations. But 
we fail to see why the cosmetic division of 
this industry should attempt to emulate 
them. 

The perfume and cosmetic business is 
one which demands rather full sway to the 
imagination. We do mean. that 
products should be in any way misbranded 
as to their origin or effects, nor do we 
believe that advertising should be false. 
However, we do believe that glamour can 
properly be employed to make people de- 
sire one line of perfume or cosmetics over 
another one even though the price might 


not 


be higher. 


THE FAILURE OF THE MILLER- 

TYDINGS BILL TO be enacted is a 
joy to some manufacturers and a sorrow 
to others. Those manufacturers of prod- 
ucts which are widely distributed are 
secretly happy that they are freed of the 
responsibility of raising the prices of their 
goods in some thirty-nine states. The fact 
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domestication or other methods 


that 
suggested to operate under the laws in all 
these states are not feasible allows them 
to again place the blame where it belongs— 
This state of affairs also 
prevents them from raising their prices 


on the retailers. 
under demand from retailers—to levels at 
which they would suffer serious curtail- 
ment in volume. 

However, those 
products are distributed through a limited 
number of select retail accounts have 
nothing for which to be joyful. The success 
of their businesses is based upon a limited 
number of retail outlets all of which must 
sell at the list prices. Perfume and cos- 
metic manufacturers of this type operate 
through less than 3,000 retail accounts in 
the entire country. There is only one re- 
tailer carrying the line in a town. Cities 
may have more than one. The fact that 
the line is exclusive and price maintained 
makes these retailers proud of having the 
line and means real profits to them if they 
will display and otherwise push the line. 
Without real price maintenance, the goods 
are bought by price-cutters and the value 
of the franchise is greatly lessened. 


manufacturers whose 


THE DRUG, CHEMICAL AND 

ALLIED TRADES SECTION of the 
New York Board of Trade have scheduled 
a second Fall Meeting and Golf Tourna- 
ment for Friday and Saturday, September 
17 and 18 at Buckwood Inn, Shawnee-on- 
the-Delaware. This meeting, which only 
takes one full day away from business, 
proved to be one of the most interesting 
meetings of last year. This was largely due 
to the fact that those in attendance at the 
meeting represented a cross-section of the 
entire drug, chemical, cosmetic and allied 
trades. Speakers at the two morning 
sessions were excellent for the reason that 
they were not talking to the particular 
association within their industries and 
therefore could more freely speak their 
minds. 
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For a liberal education in what is really 
going on in these industries, and for mak- 
ing contacts throughout these closely re- 
lated industries with many similar prob- 
lems, there is nothing like this meeting. 


THE FOOD AND DRUG ADMINIS- 

TRATION is to be congratu’at2d for 
its prosecution of a case which resulted in 
the court upholding the FDA’s conten- 
tion that gauze bandages come within the 
purview of the Food and Drugs Act. The 
only thing that causes us surprise is that 
this has not always been the case. The 
dangers that might result from bandages, 
cotton, or other surgical dressings not 
being sterile when so labeled are too terri- 
ble to contemplate. 

We most certainly agree with the court’s 
decision that surgical dressings meet the 
definition of a drug in the Food and Drugs 
Act which reads: ‘“‘any substance or mix- 
ture of substances intended to be used for 
the cure, mitigation, 
disease.” 

The FDA has made seizures during the 
past year of 5,500 packages of absorbent 
cotton, 6,800 packages of bandages, 28,000 
adhesive compresses, 90 packages of ad- 
hesive plaster, 35 first-aid kits containing 
unsterile cotton and bandage, 6,000 gauze 
pads, and four boxes of unsterile surgical 
sutures. 


Wwe TH SENATOR WAGNER the 

likely candidate for Mayor of New 
York City, a prominent Senator 
might be removed from Washington. AI- 
is being brought upon 
Senator Wagner to ‘“‘draft’”’ him to lead the 
fight of the New York City 
many are of the opinion that the 
Senator would really like to be Mayor of 
New York and that the “‘drafting’”’ is the 
usual build-up of the office seeking the 


labor 


” 


though “pressure 


democratic 


party, 





man. 

With New York City now headed by 
Mayor La Guardia, a strong laborite and 
liberal, Senator Wagner is the man to off- 


set the strength of the present Mayor. 
Senator Wagner will not have to resign his 
present office to make the race New 
York and therefore stands to lose nothing 
but a certain amount of prestige. If he 
should win, the old line Tammany crowd 
would surrender the office of Mayor to 
Postmaster-General Farley and the New 
Deal Democrats. Who would take his 
place as Senator from New York is not 
even breathed of yet, nor is there any 
indication as to what Senator would rise to 
occupy his labor-liberal place — in 
Washington. 


THE LIMITATIONS OF SULFANIL- 

AMIDE are being discovered as its 
use extends. Unfortunately, it is contra- 
indicated in conditions, although 
can be used it cures in almost 
every case. Further, it is now found to be 
the best thing ever discovered for gon- 


some 


when it 


July ’37: 41, 1 


or prevention of 





HIM‘ Collom 


On its first birthday the Robinson-Patman Baby cuts a nice piece of cake 
for the F.T.C. 


orrhea. The number of pharmaceutical 
houses offering the product is increasing 
rapidly as the fame of the product spreads. 
Perhaps it will be offered by some pro- 
prietary medicine manufacturers or passed 
from 
In the 
first place, these cases should be treated 


the counter to sufferers gon- 


over 
orrhea and then trouble will begin. 


by a physician to prevent spreading of the 
disease, and secondly, many will take the 
product when condition of the blood con- 
These cases 


Just 


another reason why we should have a new 


tra-indicates the product. 
will result in serious illness or worse. 
food and drugs act. Here is the most out- 
standing medical discovery of recent times 
likely to be used in a manner that will turn 


this useful product into a grave danger. 


HE HEARINGS ON THE F. T. C. 
Robinson-Patman complaints against 
the various cosmetic firms were held 
New York recently. These hearings are 
dull affairs with the lawyer for the Com- 
mission reading prepared questions and 
the lawyer for the defendant reading pre- 
pared answers. The Examiner in charge 
of the hearing sits at the head of the table 
and speaks only occasionally. Anyone 
can attend the hearing and make notes as 
the questions are read and the answers are 
given. A stenographer takes the proceed- 
ings on a machine. 
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As an indication of just how dull and 
useful these hearings are, the hearing held 
in the Primrose House merely 
resulted in the questions and answers being 
submitted to the Examiner for the record. 
In other words, in this case the questions 
and answers were not even read aloud but 


case of 


were merely placed in the record. 

The transcripts of these hearings can be 
purchased by anyone. They contain all 
the facts regarding the distribution of the 
companies under complaint. The number 
of wholesalers, retailers, or type of outlet 
to which these companies sell are in the 
record. Also the facts regarding dis- 
counts, demonstrators, cooperative adver- 
tising, P. M.’s, and other method em- 
ployed are given. 


ECISIONS 1N THESE CASES will 

be rendered after the five members of 
the Federal Trade Commission have had 
full opportunity to examine the records of 
the hearings. There is no member of the 
Commission present at the hearings, an 
Examiner for the Commission taking 
charge and a lawyer for the Commission 
asking the questions. After the Commis- 
sion has rendered its decisions and either 
dismissed the complaints or issued cease 
and desist ordered against those firms 
cited, court appeals will be taken by at 
least some of the companies against whom 
cease and desist orders are issued. 








A CHEMIST LOOKS AT 


ik Is not surprising that the manufacturers of toilet 
articles are quite alarmed at the prospect of regula- 
tory legislation. This industry has never been re- 
stricted by regulation such as allied industries have had 
to contend with for many years. Certain limitations 
have already been enforced by various states as far as 
beauty preparations are concerned, and the prospects 
are that stringent Federal regulations will be in effect 
before very long. 

In the face of existing State legislation and pending 
Federal legislation, a decided cleaning-up of faults by 
manufacturers has been under way. In line with the 
trend of putting the industry's house in order, the 
Toilet Goods Association last year established a Board 
of Standards to guide manufacturers through the pit- 
falls they might encounter particularly in their efforts 
to make advertising claims square with facts. The 
establishment of this board is a laudatory step. By 
itself, however, the board is not sufficiently potent to 
guide the industry through the intracacies which lie 
ahead. 

The cause of regulatory legislation directed at the 
toilet goods industry is not difficult to determine. Be- 
cause toilet goods manufacturers were free from any 
limiting legislation, they made many apparent and 
ridiculous errors. The fact that these errors were called 
to the attention of manufacturers did not matter much, 
and under the urge of competition and cupidity, they 
continued their foolhardy sales propaganda year after 
year. Over-enthusiastic copy-writers, evidently lacking 
in any scientific training, have grossly exaggerated the 
merits of creams, powders, lotions, and other cosmetics 
without having at their command the results of even 
cursory scientific examinations of the products which 
they have been extolling. These copy-writers have 
practically dominated those manufacturers whose aim 
seemed to be to sell huge volumes of toilet preparations 
even if they had to do so at the expense of the credulity 
of their customers. To scientifically trained men who 
actually knew the composition of these products, this 
sort of propaganda was as distasteful as it was to the 
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many critics of the industry who were active in advanc- 
ing regulatory measures proposed to curb this condition. 
Many of us, while we derive our livelihood from this 
industry, are members of scientific societies which sup- 
port legislation aimed at correcting the weaknesses of 
the toilet goods industry, and we must admit that there 
is a great deal of justice in the position taken by these 
societies. 

One outstanding criticism that 
directed at the toilet goods industry is that in past 
years the manufacturers have paid but scant attention 
to the scientific side of the finished products produced 
by them. One need only examine past convention 
programs how true this statement is, for year after year 
not one address has been devoted to any subject which 
The in- 


can properly be 


has to do with the scientific side of cosmetics. 
fluence of men with scientific training in the council of 
the toilet article trade association furthermore has been 
practically negligible. 

On a very rare occasion, it was my privilege to 
address the convention of the since consolidated Amer- 
ican Manufacturers of Toilet Articles association at 
Atlantic City in May, 1928. That is almost a decade 
ago. After discussing the subject of my address with 
some fellow workers who had scientific training, I de- 
cided to stress three points which were deemed import- 
ant to the industry at that time, and which, by sub- 
sequent events, have been proven even more vital than 
was al that time supposed. 

The first point had to do with the idea of allowing 
scientifically trained men in the cosmetic field to get 
together and exert some influence upon the policies of 
In covering this point I quote: “The 
. is dif- 


the association. 
viewpoint that a man in the laboratory has . 
ferent than that of those engaged in other business . 
“The limited opportunity of men who are actually 
engaged in making toilet articles for closer contact 
ought to be given mention. Other industries found this 
contact to be desirable. In fields like rubber, oils and 
fats, paints and varnishes, medicinal products, the 
chemists, scientific men and manufacturing men are 
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working together on problems of general interest with 
excellent results. Our association might profitably 
foster a movement of this sort and obtain benefits such 
as have accrued to industries in which these contacts 
have been encouraged.” 

The second point was the question of research. It is 
true that some research work has been carried on in 
cosmetics. Whether or not this research has been of a 
constructive type is open to much question since most 
of it was sponsored in the name of the old association by 
the contributions of a private individual. It had to do, 
however, more with raw materials than finished prod- 
ucts and none of it was ever carried out to satisfactory 
completion. On this point the following comment was 
made: “Scientific research has received a good deal 
more attention in the past few years than it has ever 
had. We have passed the age of belief and are living in 
an age of science which looks for evidence and fact . 

“The question of proper channels for remunerative 
research by this association as a unit is one in which 
manufacturers of toilet articles ought to be concerned.” 

The third point was claims made for toilet articles by 
advertising agencies. It reads: “Claims made for 
toilet articles is a subject which must occasionally 
interest the man who makes the preparations and knows 
what they will accomplish. It is very true that en- 
thusiastic copy writers often exaggerate the merits and 
properties of the product they are describing. The 
claims made are of such latitude that a scientifically- 
trained man who actually is familiar with their efficacy 
knows they cannot be substantiated upon an ex- 
perimental basis. 

“It is seized upon as a vulnerable point in proposed 
legislation against toilet articles and unless it is curbed 
it is apt to lead to restrictive legislation such as has been 
the case with kindred products. In some houses, state- 
ments made in an advertisement are checked by the 
laboratory . . . Some such limitation placed upon dis- 
torted publicity legends would eventually result in an 
advantage to all engaged in our industry.” 
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While these three points covered problems which 
bothered those of us who were on the scientific side of 
our industry in 1928, it was practically impossible for us 
to make any forceful impression on those who were 
formulating the policies of the trade association of the 
toilet goods industry. It is furthermore lamentable that 
in view of what has happened during the nine years 
since these words were spoken finds the influence of 
scientifically-trained men in our industry just about as 
impotent today as they were in 1928. We still find 
that to a large extent the policies of the toilet goods 
business are dominated by advertising copy writers 
who in rare cases have any vestige of dermatological 
medical or chemical training, by merchandisers, by so- 
called women beauty experts, by tax experts, and by 
attorneys. These men, whose importance in the indus- 
try is in no way to be disparaged, exert the greatest in- 
fluence in the industry in face of the fact that it is being 
attacked at its most vulnerable point—the lack of 
science in the industry—and still this phase is almost 
entirely neglected. Probably there is no science in 
toilet articles. 

Recently it was my privilege to attend in addition to 
the Toilet Goods’ Association Convention in New York, 
the convention of three other trade associations more or 
less closely allied. The time devoted to the scientific 
side of their problems was quite marked in the conven- 
tion sessions. In one case, one-quarter of the session’s 
time was turned over to the Scientific Section of the 
association for free discussion among the scientific men 
engaged in the industry regarding raw materials, 
finished products, usage claims and other questions of 
mutual interest. This section exerts a beneficial in- 
fluence on the policies of the industry and is in a posi- 











tion to correct attacks made from without and claims 
made from within their field. In the second case, which 
convention was held in Canada, government officials 
attend the sessions and a free and open discussion of 
scientific claims, pro and con, is held on the convention 
floor with the result that an amiable relationship exists 
between the government and the industry. At the third 
convention, a quite novel situation existed. There was 
not a single attorney on the program to report on legis- 
lation. This report was made by a man who was 
scientifically-trained and who had regulatory experience 
from the scientific side of regulatory bodies. Fully two- 
thirds of the convention’s program had to do with 
scientific subjects and yet it is a business field which is 
most closely regulated by State and Federal regulations. 
It is the aim of this industry, which stands high in the 
estimation of Federal and State authorities, to devote 
much attention to such questions as standardization of 
the products sold by it particularly as to efficacy, 
methods of product improvement, new uses, scientific 
advancement in the field and creation of methods for 
closer cooperation with Federal and State scientists. 
The association furthermore established at a credited 
university under competent scientific supervision, a 
fellowship of testing methods for the products of the 
industry. It is the idea of this association to elevate the 
quality of manufacturers’ products to meet the specifi- 
cation established by the trade association so as to dis- 
credit low-quality products, cheap merchandise and 
exaggerated claims. 

While comparisons are more or less odious, it is a 
rather sad commentary on the Toilet Goods’ Associa- 
tion that it should be so backward in the scientific field. 
Is it any wonder that manufacturers are so vulnerable 
in this respect so as to be held up to ridicule? 

A move in the right direction has been made by the 
establishment of a Board of Standards but as we com- 
mented this is not enough. This board is more con- 
cerned with advertising than with scientific problems. 
There should also be a publicized scientific committee 
of recognized ability and authority which will exert 
some influence toward setting the house fully in order. 

It is true that in the report of the director of the 
Board of Standards the statement was made: “It was 
essential in matters of scientific importance that the 
leading scientists connected with the production of 
toilet preparations should be available for consultation. 
I am pleased to report that I was able to secure the col- 
laboration of a representative group of men whose 
standing in authority is unquestionable and whose im- 
partiality is so great that they have expressed the desire 
lo remain anonymous so they in all instances would be 
able to give their full scientific opinions without any 
fear of affecting policies which may be those of their 
business affiliations.” 

It is quite unusual to have a secret scientific body. 
The very fact that the members are unknown casts 
suspicion as to the policies and the ability of such a 
committee. Other associations do not have to keep the 
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make-up of their scientific bodies secret. Why then is it 
necessary to do so in the toilet goods industry? The 
Proprietary Association gives full publicity to the 
make-up of its Scientific Section. It solicits member- 
ship in its Scientific Section from among the scientific- 
ally-trained men employed by its members. The In- 
secticide Association committees who deal with the 
scientific phases of its products are public property and 
the chairman of its various committees renders reports 
without “fear of affecting policies which may be those 
of their business affiliations.” If a scientific committee 
must be curbed because its findings might clash with 
the policies of one or more companies which employ 
members of the committee, or because its findings 
might offend a company to which a member’s employer 
might sell raw materials, or because of the fact that one 
or more members of the committee might be consult- 
ants of important companies, the committee can hardly 
give fair and unbiased opinions. It is a sad com- 
mentary upon the industry as a whole, (although I[ do 
not believe that the procedure truly represents the 
whole industry) that it would not permit a non-secret 
committee to express an opinion upon the scientific 
phases of the industry which are so vital to it at this 
time. 

There is no questioning the fact that in the past the 
toilet goods industry has been imposed upon by having 
offered to it, presumably upon a scientific basis, prod- 
ucts for which unsubstantiated claims were made by 
suppliers. We need mention only turtle oil or nourish- 
ing oils in this regard. This sort of procedure has, of 
course, made the manufacturers wary, — especially 
those who have gotten into difficulty with regulatory 
bodies. When exaggerated claims are made for a toilet 
article, it is quite easy to lift it out of the category of a 
cosmetic and bring it into the field of a medicine which, 
of course, makes it subject to regulation under the 
Federal Food and Drugs Act. Instead of presenting it as 
a true cosmetic, label claims can be so extended as to 
offer it a remedy for some external skin condition. It is 
quite evident from the attitude taken by the Board of 
Standards that it is playing safe in its desire to lead 
the industry along the right path to avoid such pitfalls. 
Under such circumstances, the easiest way is to play 
safe. And experience with men of legal training will 
prove that every time there is danger of running afoul 
some regulation because of a scientific dispute, they will 
advise manufacturers to withdraw their claims even 
though such withdrawals might mean considerable 
monetary losses to the manufacturers in question. The 
attitude which the Board of Standards has recently 
taken with reference to the use of vitamins in cosmetics 
is an example of this point. 

In spite of the fact that the Federal Trade Commis- 
sion has called to task a soap manufacturer who pre- 
sumably has made exaggerated claims for a vitamin D 
soap, there is a good chance that private research has 
shown vitamins A and D may be absorbed by the skin 


(Continued on page 56) 
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ET.C ACTIVITIES 


By H. C. HALLAM 


# ke, Federal Trade Commission begins the fiscal year 
1938 in active pursuit of drug, cosmetic and re- 
lated concerns alleged to be violating the Robinson- 
Patman anti-price discrimination law or guilty of false 
advertising. In this pursuit, however, the Commission 
is hampered by a reduction by Congress of $50,000 in 
its $2,000,000 appropriation and an executive order of 
President Roosevelt’s for an additional cut of 10 per 
cent. in its expenditures during the fiscal year. This 
means a total reduction of approximately $250,000 in 
the funds available for the Commission, instead of an 
increase in its budget as recommended for enforcing the 
Robinson-Patman law and carrying on other work. 

Commission officials say that it will have to neglect 
its work in certain lines, but they have not so far speci- 
fied whether this will be done with reference to the 
Robinson-Patman law, the regulation of advertising, or 
in some other line. It is not believed, however, that the 
Robinson-Patman work will be neglected, since this is a 
new law, in the administration of which Congress and 
every industry in the country is interested. Nor is it 
felt likely that the Commission’s work on advertising 
will be curtailed, since its activities along this line have 
been one of the principal arguments used against pas- 
sage of food, drug, and cosmetic regulatory legislation, 
with provision for ad control under the Food and Drug 
Administration. 

In this connection Commission officials are looking 
forward with satisfaction to prospects of enactment of 
the Lea bill into law. This measure will remove the 
necessity imposed by the present law upon the Com- 
mission, in issuing and justifying a formal complaint 
against a respondent charged with unfair methods of 
competition including false advertising, that the element 
of competition must be shown, and that his competitor 
may be injured. The Lea bill also would strengthen the 
hand of the Commission by putting teeth into the law, 
if a mixed metaphor is permissible, in that violators of 
cease and desist orders issued by the Commission would 
be liable to fine up to $5,000. Under this bill, if a Com- 
mission order is not contested in the courts within 
thirty days, it becomes permanent. Furthermore, the 
Commission would not be put to the necessity of prov- 
ing in a court trial that its order has been violated. 
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Under the present arrangement a respondent may 
choose not to obey the Commission’s order. It may 
contest the order in court or the Commission may insti- 
tute court proceedings to enforce its order. Often 
large concerns will not support the Commission in such 
cases because they don’t want to be considered com- 
petitors of violators. 

Without the enactment of the Lea bill, it is con- 
sidered possible by trade representatives in close touch 
with the Federal Trade Commission that the Commis- 
sion might work itself out of a job, as far as stoppage of 
false advertising is concerned. This, for the reason 
that a great many of the large business concerns and 
principal advertisers are falling in line with the Com- 
mission’s ideas about what their advertising should or 
should not be. Literally, hundreds of instances of this 
sort have occurred either after formal proceedings in- 
stituted by the Commission or through stipulation 
entered into with the Commission by various re- 
spondents. 

Among most recent instances of this sort are those 
involving Bristol-Myers Company and Charles H. 
Phillips Company. At this writing no official announce- 
ments have been issued by the Commission regarding 
these two cases. It is learned, however, that Bristol- 
Myers has agreed to revise its advertising of Ipana 
Tooth Paste and Sal Hepatica. In regard to the latter 
product, Bristol-Myers has agreed to stop making ad- 
vertising claims to the number of no less than 22 con- 
cerning use of the product as a treatment for colds, for 
elimination of poison from the system, and on a great 
many other points. The same concern has also agreed 
to stop representing that its hair tonic Vitalis retards 
falling hair unless limited to indicate excessive falling 
hair; that the product combined with a massage treat- 
ment brings new life and looks to the hair by giving it a 
chance to grow at the roots and scalp, and that it con- 
tains oil the hair requires for health. 

The Phillips Company, a subsidiary of Sterling Prod- 
ucts, has stipulated with the Commission to reform its 
advertising of Phillips Dental Cream, Tooth Paste, and 
Milk of Magnesia Paste Creams. 

One of the most interesting cases before the Federal 
Trade Commission in a long time is that of Stanco, a 
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subsidiary of the Standard Oil, involving a cleansing 
and face cream containing colloidal gold. This case has 
been pending for a year or more, having arisen on ac- 
count of claims that the gold content of the cream in the 
form of molecules or atoms possesses peculiar qualities 
of activity enabling it to penetrate through the skin and 
into tissues, etc., with remarkable results. When the 
Commission first gave attention to the Stanco case, the 
company apparently decided to contest the Commis- 
sion’s point of view. A hearing was held a number of 
months ago at which scientific testimony was given on 
the alleged action of colloidal gold, and the Commission 
had government experts from the Public Health Service, 
Food and Drug Administration and Bureau of Stand- 
ards quiz the company’s scientists. Following that 
hearing the Commission circulated a transcript of it 
among a number of scientists and experts in and out of 
Criticism and comment were 
The situation at 


the government service. 
invited and have been freely offered. 
this writing is that the Commission apparently has not 
yet made up its mind as to final action in this case, al- 
though its experts are frankly skeptical of the efficacy 
of colloidal gold. 

The impression that the Commission might work 
itself out of a job in the matter of controlling advertising 
of drugs and cosmetics is due in part to an estimate by 
trade representatives that from 65 to 75 per cent. of 
drug advertising has been brought into line with the 
Commission’s idea of what constitutes fair and unfair 
advertising. While this estimate is not agreed to by 
Commission people, they assert that even if it were a 
correct estimate, the Commission would still be neces- 
sary to protect legitimate business concerns from unfair 
advertising of competitors. Officials liken the Com- 
mission to a policeman in the channels of interstate 
commerce whose duty it is not only to guide the feet of 
legitimate business in the straight and narrow path but 
to prevent interference with it by business more or less 
illegitimate. The latter is estimated by E. J. Adams, 
Chairman of the Special Board of the Commission 
handling false advertising cases, as 10 per cent. of all 
business. 

Judge Adams says that only about 6 per cent. of 
radio advertising continuity is laid aside by the board 
as containing questionable material and that the news- 
paper and periodical advertising has an equally good 
rating. From 60 to 70 per cent. of the work of the 
special board, according to Adams’ estimate, is repre- 
sented by advertising of drugs, cosmetics and foods. 
From 1915, when the Commission was born, to January 
1, 1937, Adams states, the Commission has taken cor- 
rective action in 3600 cases, of which 2700 were settled 
by stipulations. During the first half of the present 
calendar year 187 cases were settled by stipulation, and 
the board has been handling approximately two cases 
of false advertising per day and disposing of more than 
one per day by stipulation. 

It is interesting to note that drug manufacturers have 
probably fared easier with the Federal Trade Commis- 
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sion than cosmetic manufacturers both with respect to 
advertising regulation and in the administration of the 
Robinson-Patman law. Under the latter, seven im- 
portant cosmetic concerns have been the object of 
attack by the Commission in formal complaints, where- 
as no such complaint has been issued against a drug con- 
cern. Commission officials say that this condition is not 
due so much to the drug industry having a clean house 
as it is to differences existing in the cosmetic industry 
which have inspired a large number of complaints by one 
concern against another in the same line. During the 
first year’s life of the Robinson-Patman law the Com- 
mission initiated 24 investigations involving discrimina- 
tion in the sale of cosmetics and in 23 cases involving 
such discrimination in the sale of drugs. Issuance of 
formal complaints involving drug concerns charged with 
violating the Robinson-Patman law was _ expected 
before long. 

Drug trade representatives state that a majority of 
legitimate manufacturers in their line are obeying 
Federal Trade Commission rulings and ideas about 
advertising. It is reported, however, that there are still 
a few large reputable concerns outside the breastworks 
which are persisting in their own line of advertising 
without regard to the Commission. Among the prod- 
ucts involved in such advertising are laxatives, cold 
tablets, tooth pastes, mouth washes, etc. Already this 
year the Commission has proceeded against large drug 
or cosmetic concerns in ten cases under the Federal 
Trade Commission law. 

A vast majority of the “bad” advertising of drugs is 
said to be that issued by mail-order houses, in contrast 
to standard goods made and sold over the retail counter. 
It is believed by Commission and trade representatives 
that this situation will be improved under the Lea act, 
as the Commission should be able to deal more effec- 
tively with small mail-order houses, fly-by-night con- 
These are prone to move and 
the Commission 


cerns, and “quickies.” 
reopen under another name when 
issues a complaint or stipulation against them. 

Drug trade representatives look with suspicion on 
cosmetic advertising, which they describe unofficially 
as 90 per cent. ballyhoo. This poor rating, however, is 
not conceded by Federal Trade Commission people. 
While admitting that cosmetic advertising is not all it 
should be, yet officials say it is improving and that the 
Commission’s special board has the promise of the 
Toilet Goods’ Association to cooperate and clean up the 
situation. 
therefore looked forward to by Commission 
They say cosmetic advertising has gone astray 


A widespread revision of cosmetic advertis- 
ing is 
people. 
largely on account of meeting competition of other 
concerns. 

One of the alleged misrepresentations in this line of 
which the Commission complained some time ago con- 
cerned the claim of Lady Esther that certain face pow- 
der might paralyze pores of the skin. When the Com- 
mission experts showed that the pores have neither 
nerves nor muscles and therefore could not be paralyzed, 
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that claim was withdrawn. Some manufacturers have 
revised their advertising of creams as feeding the tissues, 
and there is said to have been a general improvement 
along the line, from the standpoint of the Commission. 

Regarding the Robinson-Patman law, Commission 
officials said some time ago decisions might be expected 
in certain cases by July 1. Later that date was post- 
poned until September 1. In view of the fact that four 
cases under this law are before members of the Com- 
mission for consideration following the taking of testi- 
mony, it is believed, that there will be one or more de- 
cisions announced during the summer. The Commis- 
sion up until early July had issued 24 formal complaints 
under the Robinson-Patman law, some of which named 
a number of respondents. Of these, testimony has been 
closed in the cases of Standard Brands, Kraft-Phoenix, 
Shefford Cheese, Biddle Purchasing Company, Holly- 
wood Hat Co., Bird Floor Co., and Montgomery Ward. 
One case involving Procon Company, an alleged co- 
operative concern purchasing for a number of grocery 
chains, has been closed because the concern was dis- 
solved. 

Drug trade associations, including the NWDA, and 
many drug and cosmetics manufacturers are cooperating 
with the Federal Trade Commission on the Robinson- 
Patman law and manufacturers have changed their 
business practices to conform with their understanding 
of the law’s provisions, with respect to prices, discounts, 
credit terms, advertising allowances, etc., so as to avoid 
discriminating. They have been officially advised that 
this may mean something different for each concern in 
its relation to its customers. In other words, what is 
discriminatory in one instance might not be discrimina- 
tory in another. 

It is impossible to set up standards for an entire 
If a manufacturer sells to retailers, he must 
A discrimination 


industry. 
make the same terms to all retailers. 
in one instance might be permissible, whereas in another 
instance it would not be permissible because it would 
affect competition. 

No amendment by Congress of the Robinson-Patman 
law was expected at this session of Congress since the 
Commission has rendered no decisions under it and no 
court has interpreted it. Amendment has been proposed 
and are pending on Capitol Hill but are not viewed with 
favor either there or at the Commission for the reason 
indicated. 

Washington.—Congress has put its foot down on the 
work that has been conducted for some time past by the 
Pharmacological Division of the Food and Drug Ad- 
ministration in connection with arsenic spray residue. 
This work stopped July 1 in accordance with a rider 
attached to the Agricultural Department appropriation 
bill prohibiting the Food and Drug Administration 
from continuing it. Previously the Treasury Depart- 
ment appropriation bill making provision for the Public 
Health Service carried an authorization of $50,000 for 
that branch of the government to investigate the 
poisonous effects of arsenic spray residue on fruits and 
vegetables. 
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This work has been carried on under the Pharma- 
cological Division of the Food and Drug Administration 
principally in the form of experiments to determine the 
effect of spray residue upon live animals, particularly 
white rats. Such work has now been taken over by the 
the Public Health Service, which will also experiment 
with live animals, it is understood. 

Dr. Paul B. Dunbar, Assistant Chief, Food and Drug 
Administration, explains that the FDA Pharmacological 
Division will continue work along other lines, including 
bio-assays of drugs, etc. He estimated that all of the 
work of the Pharmacological Division has cost approx- 
imately $40,000 a year. 

While the Agricultural Department appropriation 
bill increased the FDA appropriation, one of the latest 
executive orders of President Roosevelt is reported to 
call for a cut of 10 per cent. in expenditures of govern- 
ment departments generally during the new fiscal year. 
This cut, it is believed, would exceed the increase 
allowed by Congress in the appropriations for FDA. 





SUPER-JUMBO 

There is currently much talk and quite a bit of action 
on new “Super-Jumbo” lipsticks which will make their 
debut during the coming season. As the name indi- 
cates, these will be bigger sticks and bigger cases than 
the “Jumbo”, the stick which has been on the market 
for some time and which commonly retails for about one 
dollar. The new sticks will retail for about $1.50 and 
are really quite large, some of the cases running to fully 
one inch in diameter. 

There are mixed motives behind this ‘““Super-Jumbo” 
development. Vanity cases, of course, have been get- 
ting bigger and more complicated for some time. There 
has also been but very little profit in lipsticks for some 
time. Comparatively speaking, good cases are expen- 
sive and good sticks are expensive, and at a dollar re- 
tail the profit is comparatively slim. Of course the new 
larger cases cost more and the new larger sticks cost 
more—about 15 per cent. and 10 per cent. higher re- 
spectively. But at a 50 per cent. increase in retail 
price, that will allow a better profit percentage, and 
of course, increase the unit of sale. 

It is reported that several of the better companies 
will introduce the ‘Super-Jumbo” this fall and that 
many others are talking and thinking about it. 
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ISABEL BENNEY 


| carneens because of its very tangible results 
in the saving of human life, quinine is one 
of the more interesting drugs and many roman- 
tic tales concern its discovery. 

Poisonous to certain minute animal para- 
sites, especially malarial, it is both an anti- 
pyretic and a tonic as it does not affect normal 
temperature and its bitter taste causes a reflex 
secretion from the salivary and gastric glands 
which quickens stomach activity. It is both 
preventative and cure. 

It has been said that the cinchona tree, from 
which quinine is derived, has done more to change the map of the 
world than any other single factor. Some have gone so far as to 
say that the fall of Rome started with the malarial mosquito from 
the marshes of Campagna. Others claim the Maya civilization of 
Central America disappeared because of malaria. The actual cost 
in lives and discouragement of the early colonists in hot, moist 
climates before the discovery of quinine cannot be estimated. And 
certain it is that many tropical areas, hitherto uninhabitable by 
white men because of the toll claimed by fever, were opened by 
this drug. 

It is particularly fitting that South America, source of the 
malaria germ, should also have been the source of its deadly foe. 
For the cinchona tree, first cousin of the coffee tree, was originally 
native to the high mountains of Ecuador, Colombia, Bolivia and 
Peru. There it flourished for years, high above sea-level, some- 
times towering eighty feet into the air—a mighty but unknown 
savior of mankind. 

It seems to be the South American Indian to whom credit must 
be given for first use of cinchona bark for fever. Legend has it that 
several cinchona trees fell into a pool, making the water so bitter 
as it absorbed the flavor of the bark that none could drink from 
it. One day an Indian, suffering from fever and so racked with 
thirst that he did not notice where he was, fell down beside the pool 
and drank the bitter water. To his surprise his fever abated and 
tales of the miracle quickly spread among his tribesmen. Whether 
they would not have been more likely to attribute the cure to spirits 
is beside the point. 

Another tale claims that the Indians saw mountain lions gnawing 
the bark of the tree when feverish and took the cure for themselves. 
This too, must remain forever unauthenticated. But it is fairly 
certain that Jesuit missionaries were treated with the remedy by 
friendly Indians and spread the fame of cinchona bark on their 
travels. 

An international ceiebration held at the Botanical Gardens in St. 
Louis, Missouri, in 1930 in honor of the tercentenary of the dis- 
covery of quinine established 1630 as the year of its first known use. 
It was in that year that Juan Lopez Canizares, Spanish corregidor 
of Loxa, was cured of his malarial fever by the bark. 

Eight years later it was he who prescribed it for the illness of the 
Countess de Chinchon, wife of the Governor of Peru. After her 
recovery it was sometimes given the name of “Countess Powder.” 
Others called it “Jesuit Powder.’’ The bark of the unnamed tree 
was variously referred to as ‘Fever Bark” or “Peruvian Bark,” the 
latter because of its plentifulness in that country. It was Lin- 
naeus who named the cinchona tree in honor of the Countess, in- 
advertently misspelling her name and dropping the first “‘h.”’ 

In 1686 cinchona was mentioned in the Amsterdam Pharmaco- 
poeia at $25.60 a kilo. In 1783 de la Condamine, the French 
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astronomer, gave a scientific discussion of its medicinal 
qualities. Louis XIV is said to have paid the English 
doctor, Sir Robert Talbor, 2000 louis d’or for the secret 
of its preparation. Within a century of its discovery by 
the white man, cinchona bark became one of the thriv- 
ing industries of South America. 

Until 1820, however, the new fever remedy was ad- 
ministered as an infusion from the ground or powdered 
bark. In that year Pelletier and Caventou isolated the 
pure alkaloid—quinine (Quichuan word for bark)—and 
found that it was this constituent that had the curative 
property. Since that time more than thirty other ele- 
ments have been found in the bark, including cincho- 
nine, cinchonidine and quinidine. 

In 1823 the first factory for the commercial extraction 
of quinine was opened in Philadelphia. Quinine brought 
$20 an ounce. Thirty feverish years of collecting the 
cinchona bark followed. The trees were ruthlessly de- 
stroyed, no attempts were made at replanting and ex- 
tinction was imminent. 

Attempts were made by botanists, merchants and 
statesmen from all over the world to save the tree by 
transplantation. But every attempt to secure seeds or 
young plants was met by the suspicious South Amer- 


icans with active combat. It is probable that none of 


the early explorers suffered more than those in search 
of cinchona. 

Shortly after 1850 the Dutch Government sent a 
secret expedition to South America which succeeded in 
getting several hundred young trees. A few years later 
a similarly successful expedition by 
the British secured some of the trees 
from the Andes. The Dutch trees 
went to Java, the British to Ceylon 


Monument erected by international sub- 
scription for Messrs. Pelletier and Ca- 
ventou who discovered quinine. Photo 





Subsequently the English spent a great deal of money 
establishing quinine plantations in Ceylon and India. 
Those in Ceylon eventually failed; India today produces 
little more than two per cent. of the world’s quinine, all 
of which, and more, is needed for her domestic con- 
sumption. It is claimed that if quinine prices were 
lower, that country could use three times the amount 
she grows and imports at the present time. The British 
Government distributes it through the Indian postal 
facilities in the same manner as postage stamps but 
there is never enough to completely combat the plague 
of malaria. 

In Java the story took on different proportions. The 
Dutch Government managed soil control, studied its 
chemistry and prevented the hybridization of the cin- 
chona with other trees. They established a standard 
tree yielding between five and seven per cent. quinine 
content. In 1874 free seed and shafts were offered to 
private planters, who now number 124, and the original 
government plantation still flourishes. Two factories 
for the extraction of quinine from the bark operate in 
Amsterdam and one in Java. 

Until the Kina Bureau was started around 1900, there 
was little profit for the cinchona growers as they were 
entirely at the mercy of the Amsterdam factories. This 
Bureau, composed of five representatives of the grow- 
ers, five of the manufacturers, and one member chose 
by the other ten, now has absolute power over the pro- 
duction and distribution of quinine and sets its world 
price. Producers grow their quota, share in the profits. 
Criticism of monopoly and restraint 
of trade have been hurled at the or- 
ganization. They reply that they 
keep the supply of quinine steady 


and India. But not all cinchona courtesy Cinchona Products Institute, Inc. | and offer it to backward countries 


trees contain a high content of qui- 
nine and little had been known of 
which of the more than fifty species 
should be selected. These early at- 
tempts netted no commercial results. 
It is Charles Ledger to whom the 
Dutch are indebted for their present 
cinchona plantations in Java. Hav- 
ing lived at Puno for nearly a quarter 
of a century, Ledger sent his servant, 
Manuel Incra Mamani, into the 
forests to collect seeds from cinchona 
trees he knew to be high in quinine 
content. The servant remained 
away five years waiting for a favor- 
able crop, we are told. On his re- 
turn the seeds were sent to Ledger's 
brother in England who tried to sell 
them to the British Government. 
Turned down by them, he succeeded 
in selling a single pound of seed to 
the Dutch and with this the great 
Java quinine monopoly was started. 
Cinchona ledgeriana is the name of 
the species grown in Java today. 
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at low prices. 

Last year the Government of 
Netherland India appointed a com- 
mittee to study the workings of the 
monopoly. The committee recom- 
mended that the organization extend 
its present restriction scheme for at 
least ten more years and Java con- 
tinues to supply more than ninety 
per cent. of the world’s quinine with 
its annual production of over twenty 
million pounds, while critics say only 
one sufferer in ten can afford to buy 
it. Average United States consump- 
tion is 4,700,000 ounces a year. 

Practically all quinine goes into 
pills for the prevention and cure of 
fever. The remainder, usually of a 
slightly different grade, goes into 
wine and hair tonics, Southern 
remedies such as 666 and Grove’s 
Chill Tonic and for abortion and 
contraceptive purposes. Before the 
advent of aspirin it was widely used 

(Continued on page 56) 
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FORAGERS 
OUTING 


HE accompanying pictures will give you a rough 

idea of what the boys did and how they looked 
at the annual outing of the Foragers at Green 
Gables on June 26. It turned out to be the best day; 
the best boat ride; the best beer; the best clams, 
lobster, chicken ef al; the best ball game; the best 
arguments; the best second baseman; and the best 
undelivered speeches anyone could ever remember 
not having heard. There were even a few people 
from Philadelphia present, which will give you a 
rough idea. 

Of course, though it may pain some of our readers, 
it must be said that the boys seem to be softening up. 
Instead of the traditional big-league baseball game, 
an indoor baseball was used; instead of a trombone, 
a saxophone reared its ugly head in dulcet har- 
monies (2); and only 76 arguments developed during 
the course of a five-inning baseball game, something 
hitherto practically unheard of. There was a half- 
hearted effort made by some of the irreconcilables to 
assault and batter the umpire, but after a lumbering 
chase which almost ended with pursuer and pursued 
stumbling headlong into the Shrewsbury River, this 
praiseworthy project was abandoned, tradition or no 
tradition. 

The dinner was marked by some acrimonious de- 
bate between the president and secretary in which 
each discussed fluently and with excellent diction, 
the merits of the other and his ancestors, but since 
both talked at once, and since everyone else con- 
tinued to talk or eat in very loud tones, nothing of 
very great moment was decided. The chances are 
that the debate will be continued from that point 
next year. 

Oh, yes! The Foragers will have an outing next 


year. It will be held at Green Gables on June 25. 







































VAGINAL. 
PREPARATIONS 


(Concluded) 


d te MPONS are compresses 
of gauze, cotton, sponge, 
lamb’s wool, oakum, or 
other suitable materials, in- 
serted into a body cavity to 
control hemorrhage or to 
absorb secretions. A vaginal 
lampon is simply a wad of 
absorbent cotton, 
lamb’s wool, etc. with a 
string or tape tied about 
its center. Such tampons 
should: be introduced asep- 
tically, and may be left in 
place for from 12 to 24 hours, but not longer because 
they are likely to become offensive. 

Lamb’s wool is usually employed if the tampon is 
used for mechanical purposes. For medication and for 
absorbent use during the menstrual flow, absorbent 
gauze, cotton, etc. are preferable. When employed to 
check hemorrhage, a tampon should be dipped first 
into an antiseptic solution, then squeezed as dry as 
possible, and finally packed into the vagina. 

If a tampon is to be used for medication, its upper 
portion (i. e., the portion which is to be introduced 
first), is saturated with a solution of the medicinal 
agent. Glycerin is the most common solvent employed 
for this purpose. These details have been mentioned 
because manufacturers’ packages not infrequently carry 
instructions which are all too meager. 

Antiseptic Tampons—The more commonly employed 
antiseptic solutions used with vaginal tampons are: 
Mild silver protein (10 to 25%), strong silver protein 
(2%), and glycerite of boroglyeerin (about 31° of 
Boric Acid). 

Astringent Tampons—Glycerite of tannic acid (about 
20°() is probably most used for astringent action. Some 
gynecologists have recommended the placing of a 
tablespoonful of powdered tannic acid in the center of 
the tampon before wrapping the absorbent material 
and tying with the string. The tampon is then intro- 


gauze, 
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duced into the vagina and left for 24 hours, when it is 
gently removed and followed by a simple, cleansing 
douche. 

Tampon Capsules—These are gelatin capsules, about 
the size of the thumb, containing usually wool with a 
string attached. If they have not been already medi- 
cated, the instructions may be to remove the cap before 
use, pour into the capsule the required quantity of the 
medicated solution, replace the cap, moisten the cap- 
sule with warm water, and then introduce—cap-end up 
—well into the vaginal cavity. The capsule should be 
held in position for two or three minutes, so that it will 
dissolve and the tampon thus fixed in place. 





Simple, absorbent vaginal tampons appear to be 
rapidly replacing the sanitary pad or napkin. 

Suppositories for vaginal use should be globular or 
oviform in shape and weigh about 5 grams each. They 
have been known also as ‘Medicated Pessaries.” 
Smaller sizes are made for children, and used chiefly in 
the treatment of vaginitis. The most satisfactory sup- 
pository consists of the medicinal agent blended with 
some inert base or vehicle that will not liquefy at 
ordinary temperatures, but melt at or slightly below 
Taking into consideration all fac- 
tors, oil of theobroma—cacao butter—is the most 
satisfactory suppository base. Following its introduc- 
tion for this purpose by A. B. Taylor, in 1852, cacao 
butter rapidly became the base of choice in the United 
States. Glycerinated gelatin is still popular in Great 
Britain, but it possesses the disadvantage of being in- 
compatible with certain medicinal agents, such as tannic 
acid, and may mat the pubic hair. The major dis- 
advantage possessed by cacao butter suppositories is. 
their proneness to melt during hot ‘weather. 

Vaginal Tablets containing antiseptic and astringent 
agents are of decidedly limited therapeutic utility. The 
possibility of absorption of poisonous ingredients from 
the vagina represents a real hazard. So-called ‘Foam 
Tablets” have been introduced during recent years as. 
They are usually small discs. 


body temperature. 


contraceptive agents. 
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containing sodium bicarbonate and an acid, usually 
tartaric or boric, along with the medicinal agent. Such 
tablets are stable in the absence of moisture; but when 
brought in contact with moisture, they effervesce, pro- 
ducing a foam which has several functions. The foam- 
ing serves to spread the medicinal ingredients through 
the vaginal passage, and reaching down especially into 
the folds of the vaginal wall and the orifice of the ex- 
ternal os. The foam acts also as a mechanical barrier, 
and the liberated carbon dioxide gas is itself spermicidal. 

Powders, consisting of soothing agents, powdered 
boric acid, alum and other locally acting solid sub- 
stances, may be applied by insufflation to the vaginal 


mucous membrane and the cervix through the use of 


a powder blower. Such powders, when intended for 


medication of the vaginal passage, are most effective if 


the membrane is first exposed by means of a speculum. 

Vaginal Ointments are practically limited to those 
containing benzocaine, or other local anesthetic agent, 
which may be of value before the introduction of a 
vaginal speculum in cases of vaginismus. 

Vaginal Jellies, when made with water-miscible 
vehicles, are generally considered the most satisfactory 
semisolid vaginal preparations. They consist of one or 
more medicinal agents dissolved or suspended in the 
water soluble vehicles, and consequently spread more 
readily at body temperature and remain more effective 
over a longer period of time than do fatty or greasy 
preparations. 

The most popular type of jelly is that intended for 
immobilizing the spermatozoa, and forming a protective 
cover for the external os. The most commonly used 
ingredients found in this type of jelly are quinine or 
quinoline salts, lactic acid, acetic acid and citric acid. 
A “Foam Jelly” in individual small double tubes have 
become more or less popular. These are arranged so 
that the ingredients come in contact only upon issuing 
from the tubes. A thick foam results which acts both 
as a mechanical barrier and as a chemical spermicide. 


Astringent Tampon Fluid 


‘Pamnie ACG. sod ooo eS ee eae Ce eee 2 to 4 parts 
Glycerite of Boroghyceriti=...«..... s.%s<0cseviedeacs : 12 parts 
Tannic Acid Tampon Fluid 
"Reaiiaritey ACHR. iui s2 <a raion wee eer a ata 5 to 20 parts 
SOC CHeealey ado shew Sone Dice Rees dee ee 1 part 


100 parts 


ORIG GU Sic Sv wd Rise we Re 
CHV CONS a 30s cau leiciveu dog Cet eaeeen er 


31 parts 
69 parts 


111°C) eee ee reer kasi er hearin trier nueies 10 to 25 parts 


Giyccriiy to: MAR oo ino cooing eee nee 100 parts 
Astringent Suppositories 
‘Panne Ais). 6302 vy exeet predate ae aesate se 4.0 parts 
Cacao Butter, a sufficient quantity to make 24 vaginal 
suppositories, each weighing about 5 grams. 
Antiseptic Suppositories 
IQUHOPI: jo. ccs chides noe hee Saree eee 16 parts 
DUNGHOD a. Seis :e.5 ase 0\ceshel Shai ointg a ore ee ae ae ea 1.5 parts 


120 parts 
5 grams 


Cacao Butter, a sufficient quantity tomake......... 
Make into 24 vaginal suppositories each weighing about 


‘Feminine Hygiene Suppositories” 


Deneve AG. oc cc oasvectonnnwag eben euare wees 15 
Bowie Ae. os e8.geei chia dass nee eee etn een 66 
Ghuniniavig PHGUEEOS oo bac Scalers @ «alae es eee ee ean ete 21 
CACIG: OCLC Sa 5 aed bin oe eave n cnaca ease ea eater aera ee 233 


Make into vaginal suppositories each weighing about 2 grams. 


Kaolin Vaginal Powder 


Aleisinseien ACetates .. 5. eo cia sas tre esd ots Reda ees 20 parts 
Wage 36 ne a ag tae an ee 80 parts 
Bismuth Vaginal Powder 
Bismuth Subearhomate!. 23 \se.2 be cece nae dvatecews 50 parts 
aOR ec cecinn lc hnesion qos Seda net RE aaa ae aoe 50 parts 


Brie ACs soo coca ccna mame ewee me des 20 parts 


The formulas which follow are representative of the Kaolin... 2... ooo coc ccccc cece ce ccec cece. 80 parts 
several varieties of preparations under discussion. (Continued on page 64) 
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TESTED FORMULAS 





jie after-shave preparations to be discussed here are 
- so simple in character that no difficulty is to be 
expected in formulating them. Nevertheless, they will 
be considered in order to complete the subject of shav- 
ing. 

Since men must still submit to the drudgery of the 
daily shave, anything likely to add a touch of luxury to 
the process will meet with some favor. For this 
psychological reason, in addition to practical ones, 
after-shave lotions enjoy a considerable measure of 
popularity. The transitory feeling of tightness and 
well-being that these preparations bring to the skin will 
lessen the effect of all except the worst Blue Monday. 

No matter how careful the shave, how sharp the razor 
blade, how mild and effective the shaving cream, old 
cuts will be reopened, new cuts and abrasions started, 
and it is the business of the after-shave lotion to lessen 
the immediate and eventual effects of these skin irrita- 
tions. The lotion should therefore have antiseptic and 
mild styptic action. In addition, it may contain a local 
anesthetic to relieve smarting, an acid to neutralize 
residual alkali left on hydrolysis by even the mildest 
soaps, an astringent, and some skin softening ingredient. 
This mixture sounds much more complex than it 
actually is, since most of the materials used will have 
more than one function. Alum, for example, is astrin- 
gent, styptic, acid, and somewhat antiseptic. Alcohol, in 
moderate concentration, exerts astringent action, acts 
as a solvent for some of the other components of the 
mixture, and has mild antiseptic properties. Boric acid 
is a mild antiseptic and an acidifying reagent; lactic or 
citric acids can be used for acidification. Menthol is 
often added for its cooling effect, which is also given by 
the evaporation of alcohol. Zinc sulfate is also astrin- 
gent, styptic, antiseptic, and acid. Any non-toxic, 
water-soluble anesthetic will be useful in relieving skin 
irritation, ethyl aminobenzoate being an example. As 
skin softeners, glycerin, diethyleneglycol, ethyl ether, or 
sorbitol solutions may be used. Natural extracts, such 
as witch hazel, are especially valuable in after-shave 
lotions, since they already contain alcohol and an 


astringent. 
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A good lotion will then contain 10 to 30 per cent. of 
alcohol (isopropyl may be used if its odor is adequately 
covered by the perfume), 3 to 5 per cent. of askin soften- 
ing compound, one-half per cent. of astringent, about 
one-twentieth of one per cent. of menthol, and approx- 
imately one-tenth to one-twentieth per cent. of the 
selected local anesthetic. The perfume used should 
preferably be of a water-soluble type and not be too 
lasting. Alcohol-soluble ingredients should be dis- 
solved in the alcohol, water-soluble materials should be 
dissolved in the water and both solutions mixed. The 
mixture should be allowed to stand for at least twenty- 
four hours with tale or some other filtering medium and 
then filtered. Filtering must be so effective that the 
finished solution is highly polished. 

After-shave talc, since its primary purpose is to re- 
move shine from the skin, should be similar in composi- 
tion to face powder rather than to the usual tale or dust- 
ing powder. The tint of the powder is especially im- 
portant, and difficult, since the powder must be as 
nearly invisible as possible, yet suitable to a wide 
variety of masculine complexions. It is too much to 
expect a man to ask for a definite shade of powder for 
his own use. 

Men’s powders should also have the property of 
absorption to a higher degree than is usual in ordinary 
face powders, which means a higher proportion of 
absorbent materials such as precipitated chalk, mag- 
nesium carbonate, colloidal clay, etc. Other ingredients 
will include zinc oxide or titanium dioxide as the pig- 
ment for covering power, tale as the lubricant and 
diluent to permit the powder to be applied and spread 
easily, and zinc or magnesium stearates to provide 
adhesion. Tale will vary from 60 to 90 per cent., zine 
oxide from 5 to 20 per cent. (titanium dioxide may be 
used in place of twice as much zine oxide because of its 
superior covering power), zinc stearate from 5 to 10 per 
cent., kaolin from 5 to 20 per cent., precipitated chalk 
from 5 to 15 per cent., ete. 

Styptics, to stop bleeding from more serious cuts, are 
blood coagulants which cause rapid clotting and thus 


stop the flow. Ferric chloride is one of the most effec- 
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AFTER-SHAVES 


Wirbe AZO oe cesc5 cP oks eed ase oe eee 15.00 
ARE BONE fo) os 33)'f ccsrs <a to lw ah ere ee ee 10.00 
| Eee an eee omen nae ee aR CMRI TOLER CT 0.50 
WRCHRIIONOURE. 25.2005 oe, Sipiie, De Shee Se ace Se ee 0.05 
Ethyl aminobenzoate..................... 0.05 
EIRENE 5 oho 5 os eho a ak aa ee as Bee 1.00 
NN 6525 Eh i 9 ea ones a Pee hee 5.00 
\ CECT a en es Sor ERPS PAP Pein on 68.40 
NUEROR pos: oka ota eee a pe 68.0 
PEIRO ORNNG R25 os. oe Rsk eR a EN 10.0 
Zine stearate...... Se ay ee, ee Ne 7.0 
Precipitated chalk...... 5.0 
Rie ee Ske 10.0 
Tales .3.:. 57.0 
Zine oxide........ 15.0 
Magnesium stearate. . . 5.0 
Magnesium carbonate...... 8.0 
LOT ed ec armen 15.0 


tive of this class of substances but is limited in its appli- 
cation because of its dark color. Aluminum sulfate or 
the alums are quite as effective, however, and are color- 
less. Powdered potash alum is a highly satisfactory 
styptic but custom calls for blood coagulants in stick 


form. Ordinary potash alum crystals contain large 
proportions of water of crystallization. When the 


crystals are moderately heated they dissolve in their 
own water of crystallization and may be poured into 
molds where they will set in any desired shape. The 
molds are of metal and must be thoroughly oiled to pre- 
vent sticking. Additions of other compounds are gen- 
erally superfluous, with the possible exception of a white 
pigment. Two to four per cent. of finely ground 
titanium dioxide mixed with the melted alum will give 
a white, not translucent stick. 

Creams for use after shaving do not seem to be used 
extensively in the United States although they appear 
to have considerable vogue abroad. They can be sold 
jn tubes instead of bottles, which is a merchandising 
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Glyceryl monostearate................... 18.5 
WCCUitEt CNM e ay oo nS oe ke ard ke aan ree 4.2 
SUURCUR NMI 3 6 ts ee ne re ee ae 2.5 
SURMESREGIENSEIE eos 2 abs 2 ee 6.0 
WRG RO NRGIN ETS = a5 a0 it 5 rss a re eae ree 0.1 
PCN ES Pd io ced reek A ee ee ee 5.0 
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ATCC EN S855 ens a ee 10.00 
MRTG" BUEN Soi oes oaks nd eee 0.50 
Ethyl aminobenzoate.................... 0.10 
GiNENIG@ (ROIS kes sd as oe eee 1.00 
TI 550.5 ese Son ae oe beens 5.00 
WHERE hr oat eli ena a a 83.40 
IRCRICHROIONT. 8.05 ea oe ee ta ae eee 2.0 
Potassium hydroxide..................... 0.1 
erwpere NPE: | «co oe cee cca io eas 0.5 
Cocamhatterm 2... 60S. Soka g oes usennsan 2.0 
ANG GMRONE oasis Nes Ss enitats ba eon 10.0 
CO ET ee Ter on: 8.0 
LE Cl: ae See ee MOR ee eco Rte 77.4 


advantage, in view of the generally overstuffed medicine 
chest, but they are far more difficult to manufacture 
than the corresponding lotions and it is especially 
difficult to formulate them with active astringent ma- 
terials. Merely for the purpose of cooling and soothing 
the skin, creams will consist of a vanishing cream con- 
taining a small amount of menthol along with oils to 
lubricate and condition the skin. We continually 
emphasize the use of small amounts of menthol because 
most preparations we have encountered contain enough 
menthol to be irritating rather than cooling. Alum and 
acids can only be used with some of the special trade- 
named cream bases. Cream lotions have the same gen- 
eral composition as the consistent creams, but are in 
liquid form. Another type is thickened with gum which 


itself leaves a very smooth finish on the skin. A small 
amount of alcohol will help to make the solution dry 
more rapidly, and preservative must be present to pre- 


vent decomposition of the gum. 
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ore India has 360,000,000 inhabitants, the market for toilet 
preparations is estimated at only 15,000,000 rupees annually. Of this 
amount about 6,700,000 rupees worth were imported during the fiscal year 
ending March 3lst, 1937, according to a report prepared by George C. 
Howard, Trade Commissioner, and made public by C. C. Concannon, 
Chief, Chemical Division, Bureau of Foreign and Domestic Commerce. 
The United States is second to the United Kingdom in the volume of these 
imports, having supplied about 2,000,000 rupees worth during the fiscal 
year 1935-36. 

Roughly 25 per cent. of all India’s imports of toilet preparations con- 
sists of dentifrices. The total imports of these products amounts to 1,500,- 
000 rupees annually and of this amount the United States supplies about 
900,000 rupees worth, or about 60 per cent. In addition to imported denti- 
frices, there is considerable consumption of domestic products made by such 
companies as Bengal Chemical & Pharmaceutical Works, Calcutta Chem- 
ical Co., Sterling Chemical Co. and Kopran Chemical Co. The total 
domestic manufacture is estimated at about 500,000 rupees worth of paste 
and 300,000 rupees worth of powder annually. Competition is keen, 
sampling is widespread, and in many cases wholesale prices are higher than 
retail prices in certain areas. 

A large market for hair preparations also exists in India, it being esti- 
mated that the annual consumption of these products amounts in value to 
over 3,000,000 rupees. Domestic producers have by far the largest share of 
this market with “Jabakusum” attaining a sale of approximately 600,000 
rupees per year, ““Lakshmipilas’’ an approximate sale of 420,000 rupees, and 
“Keshranjan” about 300,000 rupees yearly. A significant factor in this 
domestic manufacture is the fact that mineral oil has become the most im- 
portant raw material for these hair preparations in the past year and a 
half. Most of this white oil comes from Germany and Belgium, although 
the United States is entering the market. 

A number of British, French and American cosmetics are sold in the 
Indian market with the British and French makes being best established. 
Apart from the large cities, like Calcutta, Bombay, Madras, Karachi and 
Rangoon there are very few cities and towns which can be regarded as good 
centers of distribution for these products. Cold creams, vanishing creams, 
powders and toilet waters are in considerable demand in these areas where 
Western habits and customs have permeated. Rouges and lipsticks are not 
used extensively even in these places. 

Almost all the internationally known brands of cosmetics are sold by 
the Indian shops and European department stores. Most of them are now 
firmly established on account of their long standing reputation and exten- 
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sive advertising and other sales efforts. It is now very 
difficult to introduce any new line unless it is possible to 
retail the article at a price considerably under those of 
established competing lines. 

India is a price market and not only the bazaars but 
the more exclusive European mercantile and chemist 
and druggist houses find it necessary to carry a con- 
siderable stock of low priced preparations. Those toilet 
articles already in the market and well established, 
advertise widely and for the successful introduction of 
new lines of beauty preparations a very considerable 
amount of advertising expenditure is very essential. 
Some foreign manufacturers entering this market have 
even found it advantageous to send out beauty experts 
or consultants of their own, arranging with the leading 
European department stores all over the country for 
demonstrations by these visitors. These demonstra- 
tions, lasting about a week or ten days at each place, 
have proven very successful. 

The vanishing cream is by far the most popular in 
India. As has been stated, the market for lipstick and 
rouge is very small, amounting probably to not more 
than 50,000 rupees annually. Talcum, face and dusting 
powders probably account for over a fourth of the total 
cosmetic products consumed in India. Although there is 
some domestic consumption British, French and Amer- 
ican cosmetics have but little competition except from 
some very aggressive agents for faked goods who are 
now being investigated and regulated by the govern- 
ment. 

Imports of perfumes have been steadily decreasing 
and now amount to only about 6,776 gallons, valued at 
692,730 rupees. In rupee value the United Kingdom 
leads with France second and Germany third. England 
is noted for lavender water, Germany for eau de 
Cologne and France for perfume in this market. 

There is some domestic production of perfume but it 
is believed that the demand for these domestic products 
is limited to Indians. This Indian production amounts 
to about 800,000 rupees annually. 

It is not felt that the volume of imported toilet prepa- 
rations in all classes will increase greatly over present 
levels. Not only is there an increase in quantity of 
domestic manufacture but also a decidedly noticeable 
improvement in the quality of Indian made goods. 
Furthermore, the domestic industry is protected by an 
average import duty of 30 per cent. ad valorem. There- 
fore, any alteration in the present demand would prob- 
ably depend almost entirely on efforts by foreign manu- 
facturers to reach the Indian public and on the aggres- 


siveness of the domestic manufacturers. 


‘i | . se | e 
A Chemist Looks at Cosmetics 
(Continued from page 38) 


through inunction. Events since the report of the 
director of the Board of Standards indicate that con- 
structive private research has proven its possible value. 
It is hardly to be expected that medical men or regu- 
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latory bodies are sympathetic of this new idea. This 
does not necessarily mean that their conclusions are 
correct. The fact that no paper has been published on 
the subject is not sufficient reason to cast doubt upon 
the subject. It is about time that manufacturers of 
toilet articles refused to permit attorneys or advertising 
men to inform them what is and what is not scien- 
tifically acceptable. It is to be hoped that at its next 
session some time will be devoted to scientific subjects 
and that science will be given more attention in this 
field. 





Quinine 


(Continued from page 47) 


as a cold remedy and still is, to a large extent, in 
Bromo-Quinine, made by the largest proprietary con- 
sumer in this country. The Mellon Institute made an 
attempt to use it as a moth preventative but to date 
no industrial use has yet been found for it. 

Largest importer of quinine in this country is the 
R. V. Greeff company and the two extractors in this 
country are the New York Quinine and Chemical Works 
and Merck & Company. It is interesting to note that 
Merck extractions are made at the Powers-Weightmen- 
Rosengarten Company of Philadelphia, descendant of 
the first commercial extractor in the world, which the 
Merck organization acquired in 1927. For many years 
before that time the late William Weightman was 
known as the “quinine king.” 

While many antipyretics have been discovered, both 
physical and chemical, none have proven as safe as 
quinine. In 1926 its supremacy was threatened with 
the German discovery of Plasmochin and later by Ate- 
brin but neither has replaced it. In 1934 totaquina 
caused a tremor although it had been discovered before 
that date. Totaquina is a cinchona jebrijuge, consist- 
ing of all the alkaloids, to which the League of Nations 
Malaric Committee insisted should be added enough 
quinine to bring the quinine content up to 157% of the 
total. Later findings disproved its efficacy. Most of 
the activity has been in the hope of breaking the Dutch 
monopoly. 

Many countries have tried the raising of cinchona 
trees. A few have been found in Central America. 
The French in Indo-China, the Belgians in Africa, and 
the United States in California have all met with 
negligible results. In Russia, where the tree has been 
cultivated near the Black Sea, quinine is so scarce that 
it can only be used for malaria. It is said that the 
British and, more recently, a Japanese faction, are 
growing a few trees in Java. The most promising ex- 
periment of late years has been the establishment of 
three cinchona estates in the Philippines. These are 
expected to serve the Army and Health Service there, 
expanding as time goes on. But this is still in its 
infancy. 

It would seem that the Dutch are safe with their rich 
monopoly for some years to come. 
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THE SEX HORMONES 


By M. A. 


| F jperreseen are active principles which actually 
originate in, or are derived from specialized cells, 
usually of the ductless glands. The pituitary, adrenals, 
thyroid, parathyroid, pancreas, stomach, intestines and 
the gonads (the ovaries and the testes), are capable of 
taking certain substances from the blood and from them 
preparing their secretions, the hormones. The entire 
endocrine system, through the hormones, is a carefully 
balanced unit. If one gland fails to function properly 
the rest of the group responds abnormally with sub- 
sequent illnesses. 

Hormones have often been compared with vitamins, 
there being many points of similarity. Pure forms of 
both are crystalline, fairly complex groups, and essen- 
tial for normal functioning of the body. Both are 
potent in minute quantities and in high dilution. 
Vitamins must be ingested from an outside source, 
while hormones are normally secreted by the body. 

Although, as part of the endocrine chain, all the 
hormones take part in the sexual makeup, four groups, 
called the sex hormones, play the predominating role. 
The female sex hormones, the estrogens and progestins, 
from the ovary, work together with the prolans from 
the anterior lobe of the pituitary gland. The male also 
employs the prolans, in collaboration with the andro- 
gens, the male sex hormones from the testes and asso- 
ciated organs. 

The hormones of the gonads and the anterior pitui- 
tary are responsible for the formation of “‘secondary sex 
characters.’ These are the changes noted in boys and 
girls at puberty. In the female there is the broadening 
of the pelvis, and the formation of breasts as well as 
other new curves. Hair begins to grow on the pubic 
and axillary areas. There are not so many changes in 
the male. The voice changes and hair begins to grow 
on the chest and back, as well as in the pubic and 
axillary regions. In both sexes, certain psychical 
changes take place, as shown by new attitudes toward 
the opposite sex. This occurs earlier in girls than in 
boys. 


The female sex hormones initiate the menstrual cycle 
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and maintain it up to the menopause. The male sex 
hormones cause the formation of spermatazoa and 
maintain the male organs in their normal activity. In 
both the male and female setup, the anterior pituitary 
hormones play the most important role. The funda- 
mental discoveries of Smith and of Aschheim and Zon- 
dek showed that the testes and ovaries remain dormant 
unless stimulated by the prolans of the anterior pitui- 
tary.’ According to Zondek, there are two prolans, A 
and B, present and similarly acting, in both sexes. 
Lowered secretion of these prolans causes dwarfism, 
prevents growth and development of the genetalia, 
which results in sterility and impotence. Certain types 
of obesity may be traced to the failure of the hormones 
of the anterior pituitary. Cushing’s Syndrome is a col- 
lection of symptoms associated with overproduction of 
hormones by the anterior pituitary. These are similar 
to the effects of underproduction, but are more marked 
and are more serious. Obesity in this instance is often 
associated with softening of the bones. In females, hair 
grows on the face and trunk and the skin appears dusky 
and congested. In men, the testicles atrophy, im- 
potence and decreased sex desires result. The blood 
sugar level rises because the pancreas is affected and less 
insulin is secreted. Not much can be done to aid the 
sufferer of such hypersecretion. 

Undersecretion is often aided by the use of anterior 
pituitary-like hormones obtained from pregnancy urine. 
The prolans have not yet been isolated. The gland, 
protected by the skull and located in the middle of the 
head under the brain is hard to get at. The entire pit- 
uitary of man weighs only about ten grains. There is 
not much material for study, even in laboratory animals. 
Recent studies on whale pituitary glands at the Uni- 
versity of Chicago are promising. This mammal’s 
gland weighs several pounds and the anterior and 
posterior portions are sharply differentiated. Definite 
units are not yet established because of failure to get 
the pure hormone. Rat units for the anterior pituitary- 
like hormones vary according to the method of the 
investigator. 
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The other two sex hormone groups associated with 
the female are the estrogens and the progestins. The 
-estrogens, socalled because they produce estrus or heat 
in lower animals, are concerned with preparing the 
uterus wall for the ripe ovum. These hormones are 
secreted by the ripening egg before it is thrown off from 
the ovary. The estrogens are found in the follicular 
liquor surrounding the ovum before it is extruded, and 
in the ovary and placenta of pregnancy as well. Estrone, 
estradiol and estriol, the three important estrogens, 
have been isolated in chemically pure form. ” Doisy 
is largely responsible for this work. Last year Marker 
and Kamm synthesized estrone from ergosterol. Rat 
units have been fairly well established for the estrogens. 
The unit, according to Doisy and Allen, depends upon 
the amount of the hormone needed to produce heat as 
shown by “‘vaginal smears” in a castrated rat. Another 
unit, based on the reaction in the castrated mouse is 


often used. An international unit has been established 


based on the activity contained in 0.0001 milligram of 
the International Standard estrongenic hormone. 

Progestins, as the name implies, are concerned with 
keeping the uterus in a calm, non-contracting condition 
preparatory to and during gestation, or pregnancy. The 
progestins are produced in the ovary from the corpus 
luteum, or yellow body. The corpus luteum is the hole 
or follicle, now filled with a reddish yellow mass of cells 
left by the ovum when it was extruded from the ovary. 
Only one progestin, progesterone, has been isolated. ** 
Obtained pure by young M. A. Allen in 1934, it was 
synthesized the same year from stigmasterol of the soy 
bean by Fernbody, Buterandt and Westphal. The unit 
for progestin has been definitely established. This unit 
is the least amount of progestin, divided into five daily 
doses, which when injected into a recently mated, 
castrated female rabbit, produces changes in the uterus 
wall similar to that of the eighth day of pregnancy. 

An understanding of the menstrual cycle is necessary 
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to appreciate the results of failure of the hormones, due 
to either under or overproduction. The regulation of 
the menstrual cycle is the most important activity of 
the female sex hormones. The proper balance of the 
four hormones is essential. Prolan A from the anterior 
pituitary stimulates the ovary to form a group of cells 
known as the Graafian follicle. This follicle secretes 
the estrogens which prepare the wall of the uterus for 
the ovum. When the ovum is ripe, the follicle releases 
it. The empty follicle in the ovary is now acted on by 
prolan B from the anterior pituitary to form the corpus 
luteum. This yellow body secretes progestin which 
keeps the uterus in readiness to receive the ovum 
travelling down the Fallopian tube. Progestin also 
inhibits the anterior pituitary gland from producing any 
prolan A during this time. This prevents the formation 
of other follicles which might interfere with the cycle 
at this stage. If the ovum is fertilized, the corpus 
luteum remains open and the progestin is continued to 


be secreted. This maintains the growing fetus in a 
necessary quiet state in the uterus for about five months. 
After this time the uterus itself takes over the job of — 
producing progestin. If, however, the ovum is not fer- 
tilized, the yellow body heals over and no more proges- 
tin is secreted from it. The lining of the uterus, no 
longer protected by progestin, sloughs off in the 
menstrual flow and the cycle begins anew. 

It is now apparent why a failure of the ovary to pro- 
duce estrogens will result in a scanty or absent flow, a 
condition known as amenorrhea. If no follicles are 
ripened, no cycle is set up and sterility results. Oligo- 
menorrhea, in which menstruation occurs at intervals of 
two or three months is similarly attributed to lack of 
the estrogens. When too much of these hormones is 
secreted early in life, boys and girls arrive at puberty 
before their normal time. This affects other parts of 
the body which are not yet prepared to receive these 
changes. 
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A lowered progestin secretion does not give the 
necessary protection to the uterus. There is no inhibi- 
tion upon the anterior pituitary which can exert its 
influence to contract the uterus and so force out the 
fetus in an involuntary abortion. If not corrected this 
condition may become habitual and cause the woman 
to be unable to give birth. Lack of progestin is also 
responsible for the condition known as menorrhagia, 
excessive bleeding at the menstrual period. The 
normal protection for the uterus lining appears to be 
lacking in this illness and excess bleeding results. 
Dysmenorrhea, or painful menstruation is associated 
with a progestin deficiency. The menopause changes 
are attributed to the lowered secretion of the hormones 
in later life. 

Treatment of these abnormalities depends upon in- 
dividual study of each case. In some instances the 
deficiency caused by undersecretion can be supplied by 
hormones from outside sources. In other cases a hor- 
mone which stimulates a subnormal gland to secrete its 
active principle must be given. Overproduction of 
hormones may be stopped by the use of a hormone which 
slows up or inhibits the overworking gland. Changes 
and discomforts of the menopause are often eased by 
the use of the appropriate hormone. 

These hormones which are used for therapeutic pur- 
poses are obtained largely from animal glands or 
organs, although many of them however are obtained 
from human sources. Human pregnancy urine is an 
excellent basic material for certain estrogens and pro- 
lans. Synthetic creation of hormones is still fairly 
expensive. 

There is no sexual cycle in the male. The prolans, 
however, do work in a similar way. Prolan A stimu- 
lates the semen-carrying tubules and Prolan B stim- 
ulates the interstitial cells of the testicles. These cells 
together with other parts of the gonads produce the 
androgens which control the growth of the prostate, the 
seminal vesicles and Cowper’s glands. They also 
regulate the formation of the spermatazoa. The 
androgens are responsible for the definite masculine 
characteristics. Failure of these hormones results in 
loss of libido, in impotence and in atrophy of the gen- 
italia. Overproduction causes early puberty. 

The three important androgens have not only been 
isolated in pure form but also have been synthesized. *° 
Androsterone and dehydro-androsterone, obtained from 
male urine, have been synthesized from cholesterol by 
Ruzicka and his associates. Testosterone, from the 
testes, was isolated by David in 1934 and synthesized 
by Ruzicka and Wettstein in 1935 from cholesterol. 

Most methods of standardizing the androgens employ 
the capon unit. One such bird unit is the amount of the 
hormone, which when injected daily for five days yields 
an average of five millimeters increase in length plus 
height of the combs of at least five capons. Others de- 
pend upon the increase in total area of the comb. The 
androgen unit has yet to be definitely established. 

Although the sex hormones have been used success- 
fully in many instances there is still considerable doubt 


60 The Drug and Cosmetic Industry 





have 


as to their actual worth. Some clinicians 
pointed out that hormone therapy should be applied 
with caution, since excessive doses may prove harm- 
ful. *. Other authorities feel that the only true value 
of the hormones lies in the diagnostic tests which have 
been made available through their study. ° Most 
investigators freely admit that clinical evidence has 
lagged far behind the laboratory work. 

Another important factor delaying greater use of the 
hormones is the failure to agree on acceptable units. 
Some units which are in use, are not particularly 
suitable. The use of a bird unit for evaluating the male 
hormones has been criticised, since it is felt that a 
mammalian standard should replace the capon unit. 
The fact that many of the pure hormones are not only 
unavailable commercially, but also cannot be obtained 
by the clinician, does not help matters. The similarity 
between the chemical structures of the sex hormones 
and cancer producing substances has caused alarm in 
some investigators, and this in itself is good cause for 
The relationship has been demonstrated ex- 
A connection of 


caution. 
perimentally on laboratory animals. 
this nature exists particularly in the hormones derived 
from cholesterol and related compounds. 

From the viewpoint of the dermatologist, the use of 
the sex hormones offers some interesting present and 
potential applications. The anterior pituitary-like 
hormones and a few of the estrogens have been used in 
the treatment of cases of acne vulgaris. Estrone 
(theelin) has been used in the treatment of urticaria 
and psoriasis. It must not be assumed however that 
the hormones are ready to take their place among the 
lists of cosmetic materials for use in creams and the like. 
Not only do prohibitive costs prevent this but also the 
fact that so little is known about the effects of external 
application. Until recently, none of the hormones 
could be utilized by the body except by injection. There 
are now available preparations which may be taken 
orally or applied by means of pessaries. 

The eventual use of sex hormones in cosmetics is not 
improbable, particularly in view of some work done by 
Zondek. He induced sexual modifications in male 
guinea pigs by the application of ointments containing 
estrogens. Similarly insulin in salves has also been 
shown to have some affect on the blood sugar level of 
laboratory animals. Some of this insulin work has had 
clinical application. 

A great deal more work must be done before the cos- 
metic chemist can safely use hormones in skin prepara- 
tions. Those attempts which have been made, show 
that hormone creams are as unstable as they are diffi- 
cult to prepare. Not only do they spoil readily, but 
on spoilage may form harmful substances. The chemist 
therefore, can well afford to wait and observe the 
clinical results before going into a field of which even 
the physician is wary. 

A quotation by Emil Noavk® summarizes the pres- 
ent state of information. ‘While our knowledge of the 


(Continued on page 64) 
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MODERNIZATION 


By FRANCIS CHILSON 


W: HOPE that the current emphasis on plant 
modernization throughout the trade will teach 
the lesson that it is cheaper to maintain a plant in an 
up-to-date condition than it is to make a periodic over- 
haul. It is a lesson we never had to learn before because 
the drug trade, unlike the automobile industry, was 
never dependent upon good working tools. In the older 
days profit margins were greater. Uncle Sam wasn't 
a member of your board of directors. 
security, surplus taxes were not part of the carrying 
charges and the first three letters of the alphabet were 
not C. I. O. Since the possibility of raising prices is 
limited, since advertising budgets must be maintained, 
increasing costs can only be offset by increased volume 


Pensions, social 


and better tools. 
Better tools is the essential meaning of moderniza- 
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tion. But unfortunately better tools cost money; they 
require a substantial investment. It is the investment 
required that makes many manufacturers afraid to 
modernize; they'd like to be in a position where they 
could handle substantially increased business without a 
commensurate increase in labor, floor space and equip- 
ment; they'd like to take whatever profits may be in- 
volved in reduced costs obtainable through moderniza- 
tion. Yet, these self-same manufacturers will hesitate 
very little to increase advertising or sales budgets when 
the need is indicated. But too many of them seem to 
feel that so long as a particular machine will hold to- 
gether it should be continued in use. 

On the profit angle we once asked a manufacturer 
how much he would be willing to spend in increased 
promotion if someone could prove that his annual sales 


61 














could be increased by $200,000.00. On the basis of his 
customary twenty-five per cent. sales budget he said, 
“Fifty thousand dollars per year.” On an increase of 
this amount his net profit account would benefit by 
$40,000.00. Yet, when we showed him that insofar as 
the profits of the business were concerned, he could 
achieve substantially the same result through plant 
modernization, representing an investment of $150,- 
000.00, he was skeptical. But that is exactly what it 
would have meant. The profit obtainable through 
modernization after deducting all charges gave him the 
same addition to his net profit that a $200,000.00 in- 
crease in his sales would have done. 

Looking at it over a ten year period (assuming of 
course no dimunition of basic sales volume) this manu- 
facturer was willing to incur an annual expense charge 
of $50,000.00 per year, or in ten years a total of $500,- 
000.00 in order to keep his profits pegged at $40,000.00 
per year higher than they would otherwise have been. 
But he was afraid to make an investment in his plant 
of $150,000.00, which in the same period of time, would 
have had the same effect on his profits account as the 
half million advertising expenditure. Of course sales 
expenditures come back in the form of accounts re- 
ceivable, and thus, the investment liquidates itself, 
whereas the return on an investment in plant equipment 
depends entirely on the maintenance of sales volume. 

There is still another way of looking at plant modern- 
ization, which is to evaluate potential increase in 
capacity. Increased capacity simply means that more 
business can be handled with the same equipment, 
labor and buildings. This is a very important point in 
view of unsettled economic and labor conditions. Equip- 
ment is a self liquidating investment, buildings are not. 
In times of stress equipment is a salable commodity; 
buildings as a rule are not. We've heard of companies 
which got into financial difficulties because they built 
too many buildings, but we never heard of any which 
got into trouble because it had purchased too much 
equipment. As to the labor problem, new equipment 
makes it more manageable, because, on the one hand, 
production can be increased without increasing the 
number of laborers, and on the other, new equipment 
makes the laborer’s work less laborious and invariably 
provides better working conditions. 

Although in many instances a plant modernization 
program, when put down on paper, looks like a vast 
undertaking, it invariably can be carried out over a 
period of years, and it really represents a co-ordinated 
plan of maintenance and replacement. But it is not 
enough merely to replace equipment that is obsolete. 
A machine in a department is like a gear in a machine. 
Regardless of how good the machine may be, it cannot 
be utilized to the best advantage unless it is properly 
placed in proper relationship to the rest of the depart- 


ment and the rest of the factory. 
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Therefore, a modernization program contemplates 
the whole factory as a single machine and endeavors to 
place its component parts where they will work to the 
best advantage. It means going back to an original de- 
sign which will provide for immediate and future pur- 
poses and which would have been employed when the 
factory was first built if all the parts had been present at 
that time. 

When the bigger drug plants were started it was not 
the custom to think in terms of future requirements. 
Many of them started with one class of product and 
never expected to make any others. But as time went 
on and the new classes of product were added, the 
newly created departments were placed in any available 
space. When such a plant reaches a point where a 
modernization program is indicated, it must make a 
new start. But this time the management must cease 
to think in terms of specific products; it must contem- 
plate the project in terms of physical classes of product, 
such as liquids, powders, semi solids, tablets, etc. Then 
as times goes on and new products are added, new de- 
partments will not be set up for them; they will be 
placed in the proper department along with others of 
similar physical classifications. 

A great deal-more can be done through a consolida- 
tion process than is generally supposed. For example a 
liquid department need not be separated from an ex- 
traction department, or a chemical production depart- 
ment. But the type and size of existing buildings 
usually places a limit on the extent to which consolida- 
tion can be carried out. The value of a consolidation 
program lies in the fact that so many dissimilar depart- 
ments use identical equipment. Thus, an extraction 
department will have use for the same types of kettles, 
stills, dryers, etc. If they are separated such equipment 
usually must be duplicated and usually is. Thus, a 


powder department can be merged with the tablet 
granulating department, since the same type of equip- 
ment is used in both cases. Even when the equipment 
employed in one department or another varies greatly 
in capacity, the mere fact that similar equipment can- 
not be made to serve two purposes does not invalidate 
consolidation. There is the question of supervision and 
handling to consider. There is also the question of 


auxiliary equipment. If powder departments are 
separated from tablet departments each must have its 
own dust exhausts; if they are merged the one exhaust 
system made a little larger perhaps will serve both. 
These instances will serve to illustrate the fact that a 
modernization program is also a simplification program. 
Invariably, it will result in the use of less, though better 
equipment. Not less important is the fact that modern- 
ization the 
handling and supervision, and the studies involved 


reduces indirect expenses entailed in 


always unearth a lot of slip-shod practices which never 


otherwise would have come to light. 
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COSMETIC MARKETING 
CALENDAR 


WwW increasing emphasis being placed upon gift 
merchandising and with more and more man- 
ufacturers attempting to give emphasis to the gift mar- 
ket with special packages and products, the production 
and merchandising calendar of the cosmetic manufac- 
turer becomes an even more complicated one. Even 
under conditions which have prevailed, with a spring 
and a fall line to prepare and market, the calendar has 
been a full one. But now, with most manufacturers 
featuring a line of vacation cosmetics, and with more 
and more concerning themselves with St. Valentine's 
Day, Mother's Day, June Brides, Graduates and 
Father’s Day, to mention just the outstanding gift 
occasions, the problem of timing and planning looms 
even larger. Fortunately, perhaps, most of these other 
occasions, with the exception of vacation cosmetics, re- 
quire little or no product planning, as such. But to a 
considerable extent, package planning and packaging 
are involved, and in all cases the merchandising program 
is affected. 

With this in mind, a review of the year’s schedule 
would appear to be necessary to determine just how the 
timing for these other occasions may best be scheduled 
in order not to interfere with present programs. Since 
the fall line, with its Christmas merchandise, is the key 
effort of the cosmetic year, a brief review of tentative 
schedules in the preparation of this line would seem to 
be the first step. 

It must be borne in mind, first, that there is no such 
thing as a perfect program which is suitable for all com- 
panies. The various marketing methods involved, as 
well as the volumes involved, eliminate the possibility 
of any hard and fast rules. The manufacturer who 
sells through the syndicate stores has an entirely differ- 
ent problem from the manufacturer who sells through 
the department store. Similarly, a large volume dis- 
tributor, who markets through the wholesaler, ob- 
viously differs in his approach from the manufacturer 
who deals direct with a relatively few selected retailers. 
However, an attempt will be made to give approrimale 
timing which, like any manufacturing formula, will be 
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a point of departure only—a basis for experimentation,. 
and subject to knowledge of and experience with the- 
specific problems involved. 

Many manufacturers begin to think about Christmas 
merchandise as early as November of the preceding 
year. Many of them decide upon packages and con- 
tract for them with suppliers during the first quarter of 
the year. Others work a little closer, allowing them- 
selves until early in May before placing contracts. 
Practically every manufacturer, however, wants sample 
packages by June 1, for then the actual selling season 
gets under way. Some, however, feel that this is too 
late, and have sample packages for showing as early as 
April and May. 

As a matter of fact, June 1 is an extremely important 
date in the Christmas merchandising calendar. Whole- 
salers want material for their catalogs by that time, 
syndicate store buyers want to place orders early in 
June, department stores start to plan for their Christ- 
mas mailings, buyers from the West Coast begin to- 
come into the market, and the manufacturer must get 
his own display and advertising matter under way 
about that time. 

During April, May and June, the sales force is ac- 
quainted with the fall line and immediately thereafter 
orders begin to be placed, continuing heavily through 
July, August, September, October. Deliveries get 
under way during the summer and continue into 
November, with dealer advertising and then consumer 
advertising starting in close succession in late summer 
and early fall. 

But, in the meantime, in August, the planning for the 
spring line must get actively under way for Easter 
which comes in late March or early April. In this case 
the buying season peaks just as soon as the respective 
factors involved catch their breath after the Christmas. 
rush, and contracts for packages are placed about 
September, October and November. Although the 
spring line represents the second major effort of the 
year, the marketing problem is much less extensive. 
This is reflected in the fact that the planning period is 


The Drug and Cosmetic Industry 63. 














cut from approximately a year, in the case of Christmas 
merchandise, to approximately six months, in the case 
of Easter merchandise. 

This same principle also applies in timing the plan- 
ning and marketing of special merchandise for the other 
gift occasions which occur during the first six months 
of the year. In these cases a three to four months’ 
spread is usually considered sufficient. Thus, if a 
special package is desired for St. Valentine’s day, in 
February, the contracts might well be placed at the 
same time as those for the Easter packages. As a mat- 
ter of fact, packages for Mother’s Day in May, and for 
brides and graduates in June, might with profit be 
planned at the same time as the Easter packages, so 
that the spring schedule may be worked out as a unit 
and the sales effort for the first six months all planned 
at the same time. Many manufacturers have found 
this to be good practice. 

Father's Day, too, comes in June, but in this case, 
there is rarely any packaging involved. The planning 
resolves itself into special sales and promotion efforts on 
men’s preparations already existent, except, of course, 
in the case of the introduction of a new line or product. 

The third major effort of the year is, in most cases, 
placed upon the summer line of vacation cosmetics. In 
this case, the volume business comes during the three 
summer months, with the emphasis upon the early part 
of the season. The situation is complicated somewhat, 
however, by the winter vacation resort business and the 
practice engaged in by most manufacturers of using the 
Florida winter market as a sort of trial balloon. There- 
fore, during the tail end of the Christmas rush in 
October and November planning must begin for a 
January market in Florida. With that trial as a guide, 
packages are ordered in February and March, so that 
merchandise may be in the hands of retailers during 
May. Nowadays, of course, vacation cosmetics include 
beach kits, travel kits, sunburn preventives, eau de 
Cologne, sports perfumes, summer make-up and many 


other products: 

That the cosmetic industry, which is so dependent 
upon style and fashion, can plan its merchandise and be 
in the market so far ahead, is a tribute to finesse in 
timing and planning. Some of the style merchandise 
involved, is planned well ahead, with tools, dies, molds, 
etc., made and ready to go before a last minute decision 
is made on the color, for example. 
experience in expert timing to call upon, it should be 
possible to arrange with a minimum of effort for includ- 
ing the gift occasions of the first six months. St. Valen- 
tine’s Day in February, Easter in April, Mother’s Day 
in May, and Weddings, Brides and Father's Day in 
June, all provide opportunities for expanding sales 
during the first half of the year which should make it 
well worth while to provide a place for them in the pro- 


duction and merchandising calendar. 
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Vaginal Preparations 
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Vaginal Ointment 
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The Sex Hormones 
(Continued from page 60) 


subject is still incomplete, there is perhaps no branch of 
medicine in which so rapid strides have been made in so 
short a time. Thus far investigators have been study- 
ing chiefly the broad qualitative aspects of endocrine 
relationships, but there is reason to believe that future 
work will reveal that endocrine equilibrium connotes a 
finely balanced quantitative relationship between 
various endocrine organs. Another broad principle in 
the need of elucidation is the role played by variations 
in the sensitivity of recipient tissues to endocrine in- 
fluences and the factors governing such variations, for 
this seems to be just as important as the study of the 


endocrine dysfuncations themselves.” 
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THE PRICE 


F pnsoieg to enact the Miller-Tydings Bill continue 
apace and all sorts of legislative tricks are being 
tried by the more aggressive proponents in Washington. 
One recent trick was to make the Miller-Tydings Bill a 
rider on a bill which had to do with the District of 
Columbia. Some proponents of the bill claim that it is 
far from dead, but it begins to look as though the power 
of President Roosevelt in this matter still amounts to a 
great deal. 

Without this bill, the price maintenance movement is 
lagging badly. Manufacturers who are not anxious to 
have an airtight price maintained state of affairs 
throughout the country are now able to offer the per- 
fectly proper excuse that they can not domesticate in all 
the thirty-nine states having these laws. No one who 
has thought about the situation at all denies that man- 
ufacturers are right in refusing to domesticate. Further- 
more, omnibus contracts are illegal in cases where 
wholesalers do not have exclusive distribution in a 
territory, and due to the overlapping of the territories of 
wholesalers throughout the country, there can be no 
such thing as an exclusive territory for a wholesaler. 
On top of this it must be realized that many wholesalers 
sell in interstate commerce, so even if they could use 
omnibus contracts, they would have to domesticate in 
one or more states in which they sell. This would mean 
that wholesalers would have to maintain warehouses in 
the states surrounding their home offices. So it seems 
very definitely that omnibus contracts are dead. 

It has also been suggested that manufacturers de- 
centralize their manufacturing and manufacture in 
states in which they must operate under fair trade laws. 
But anyone acquainted with the industry and its pro- 
duction problems know that there is no sense to this 
proposal. Manufacturers of the products of this indus- 
try rely largely on the economies of automatic ma- 
chinery and high speed production. Such operations 
would be impossible if production were decentralized to 
any extent. 


The manufacturers who are vitally interested in hav- 
ing the Miller-Tydings Bill enacted are perfume and 
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SITUATION 


cosmetic manufacturers who have a comparatively small 
number of direct retail accounts throughout the coun- 
try. These manufacturers distribute their products to 
only between twenty-four and twenty-eight retailers 
throughout the entire country. In small towns they 
have one retailer in a town. These retailers, having a 
line which their nearby competitors have not got, give 
the goods display and sales cooperation. Furthermore, 
they maintain the prices and are all the more enthu- 
siastic about the goods because an adequate is assured. 
When these goods get into the hands of aggressive 
price-cutters who buy them from retailers having the 
agency, it is just too bad for this method of doing busi- 
ness. With such small numbers of retailers, these man- 
ufacturers must maintain prices or else they get im- 
mediate kick-backs of a serious nature from their retail 
distributors. 

It can be fully appreciated that since these manu- 
facturers sell relatively small volumes of goods, they 
certainly can not domesticate in any large number of 
states, nor can they decentralize their manufacturing 
operations. Yet these are the manufacturers who are 
really sincere about wanting price maintenance. There- 
fore, there is today no way in which those in this indus- 
try who want price maintenance most badly, can get it. 
Also those who want it most badly are the ones who are 
the poorest equipped to get it without the Miller- 
Tydings Bill. 

The large manufacturers of drugs and cosmetics 
which sell in large volume, know very well that real 
price maintenance will increase sales resistance to their 
products. But with them it is a case of compromise. 
They know very well that the retailers must have an 
adequate profit, but they are afraid of just what this 
bill might do if retailers organize and try to force the 
amount of profit to a point at which lower priced goods 
and private brands would become a serious menace. 

In addressing retailers and others, manufacturers are 
often wont to belittle the danger of the private brands. 
They say that a retailer will sell nationally advertised 
goods if the profit is sufficient. This may be what the 
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retailer would like to do if no other factors entered into 
the picture. Certainly it would be the easiest thing for 
the retailer to do and heaven knows he has enough on 
his mind without increasing his burden with private 
brands. But what do his customers want? And after 
all, the whole business structure is predicated upon what 
the consumer demands and must have. 

A retailer must stock his store with products which 
the customers in his locality are going to want and buy. 
If some of his customers are willing to pay fifty cents 
for a tooth paste and others are only willing to pay a 
quarter or a dime, he must have them all. And if sales- 
men for these cheaper brand of tooth pastes call upon 
the retailers and show them how they can increase their 
profits by stocking them for the customers who want 


Of 


course the stocking of this type of product for those who 


them, retailers are certainly going to stock them. 


want them is all right, but when prices on nationally ad- 
vertised goods are raised through price maintenance, 
there are going to be more of the customers of the re- 
tailers who will turn to these lower priced and unadver- 
tised products. 

As another example of this sort of thing, take a look 
at the shaving cream market today. A large manufac- 
turer of shaving cream told us recently that every time 
he traveled on a Pullman train he looked around in the 
wash-room in the morning to see what shaving creams 
the other passengers were using. Doing this a great 
number of times, he said that it was a rare occasion 
when he recognized any of the tubes which the other 
passengers had. In other words they were all private 
brands, and not even well-known private brands which 
this manufacturer would have recognized. 

On 
eighty per cent. or so of all nationally advertised prod- 


many occasions manufacturers also state that 
ucts of this industry are sold at the proper prices. 
Whether this is so or not, the loss of the other twenty 
per cent. to other brands would make more than the 
difference between good business and bad business to 
any manufacturer. No matter what manufacturers of 
widely distributed manufacturers might say for publica- 
tion, they fully realize the danger that lies ahead for 
them in the case of country wide price maintenance. 
They know full well that they face a probable loss of 
business and many headaches. However, they also 
know that they must control their prices to some extent 
and stop the vicious practice of their goods being sold 
below cost as loss leaders. To accomplish this without 
the Miller-Tydings Bill is virtually impossible, but with 
the good comes the bad. 

Then there is the problem of those proprietary manu- 
facturers who have been doing business for two, three, 


or more generations in the same old way. These manu- 
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facturers still advertise their products in small space in 
newspapers throughout the country and their products 


are staples with wholesalers and retailers. However, 
the products are generally sold at cut prices in the drug 
stores of the country. In extremely few instances are 
the list prices obtained. Officials of these companies 
never expose themselves at wholesalers or retailers 
meetings because promises might be extracted of them. 

The problem that these manufacturers would face in 
the event of passage of the Miller-Tydings Bill is a 
serious one. The owners of these companies are the 
descendants of the founders. They sit back and collect 
their income while other people carry on the work. In 
the event of enactment of the Miller-Tydings Bill, these 
companies would be forced to issue contracts sharply 
advancing the prices at which their products are gen- 
erally sold at retail today. If they refuse to do this, the 
retailers would make a determined effort to switch the 
business to duplicate products offered by wholesalers 
and other manufacturers. These duplicate products 
have long been on the market and are of excellent qual- 
ity, but there has been no reason to push them. If 
price maintenance becomes general, retailers will get 
behind them unless the manufacturers of the original 
products do something. 

If these manufacturers keep their prices to the whole- 
salers and retailers the same as they are today and issue 
contracts to assure retailers an adequate profit, the 
prices at retail will be sharply above where they are to- 
day and sharply above competitive duplicate products. 
Therefore, these manufacturers would be faced with 
reducing their own prices in order to assure the druggists 
of a fair profit and still keep the retail price close to 
where it has been as the result of general price-cutting 
on the products. This would mean that the owners of 
these companies would have to sacrifice some of their 
profit at least for a time. If this were done, then the 
sales officials of these companies could make their ap- 
pearance at meetings of wholesalers and retailers and 
get their cooperation to increase the sale of the prod- 
ucts. But how many of the owners of these companies 
are going to permit a reduction in the prices which they 
obtain, since this will mean an immediate and direct cut 
in their own incomes? Under real price maintenance, 
the sales executives of these companies would be faced 
with an unsolvable problem. They could not stop sales 
from going down as a result of the attacks of retailers 
upon the products, and they could not stop sales from 
going down if present list prices were maintained. The 
only other thing to do—cut list prices—would not be 
available to them. 

Not that the industry can worry about this type of 


company particularly, but it is one of the conditions 
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that will have to be changed if price maintenance does 
become a fact. The businesses which are alive to what 


must be done to keep at least abreast of competition 
will make the necessary adjustments to placate retailers, 


whether these older companies do or not and eventually 
the older companies will have to follow suit or dry up. 

If enactment of the Miller-Tydings were not such a 
serious matter, many would like to have it enacted just 
to see what would happen and thus prove to the entire 
trade from top to bottom that it would mean a decrease 
in the amount of business done in the products of the 


industry. Many manufacturers of widely distributed 
products are certain that the sale of their products 
would be curtailed with the probable result that they 
would have to curtail their advertising efforts to the 
consumers. They feel that this curtailment of adver- 
tising would bring about a still further curtailment in 
the sales of their products. This curtailment, they feel 
certain could not be made by any kindlier feeling to- 
ward them on the part of the retailers. Curtailment of 
advertising, they say, would merely mean that lower 
priced and unbranded merchandise would displace 
theirs to a certain extent, and general demand for the 
products of the industry would also suffer. 

In the opinion of these open minded manufacturers, 
who are interested in the welfare of the retailers but 
who still want to see how price maintenance is going to 
aid the entire trade, manufacturers will be forced to put 
out lower priced goods to fill the demand that will arise 
for this type of merchandise. It is clear to them that 
either consumers must pay the same prices for the 
products which they buy or else the total number pack- 
ages sold in the industry must decline. Of course an in- 
crease in the income of the country would alter this 
condition. However, assuming that income remains 
about the same, the only way in which consumers can 
use the same quantity of goods under price maintenance 
is to switch to lower priced goods or private brands. 

Also these manufacturers forsee real efforts being 
placed behind private brands to the point that the 
manufacturers of these brands will become real factors 
in the industry. Some manufacturers are apt to belittle 
the efforts of R. H. Macy & Company to advertise their 
private brands and distribute them through other 
stores. They say that if Macy does this, the company 
will soon find out that all is not gold that glitters. The 
complications and additional costs under such condi- 
tions, say these manufacturers, will put Macy on an 
even competitive footing with other manufacturers. 

However, the more of the goods of anyone like Macy, 
United Drug, McKesson & Robbins, Mutual Drug, or 
others are sold, the less goods are sold by the manufac- 
turers of nationally advertised goods. And the more 
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advertising the manufacturers of these private brands 
do, the more likely they are to build themselves up to a 
real sound position in the industry. Who knows that 
under such conditions, anyone of these companies 
might decide to separate its private brand business in 
drugs and cosmetics from the company that sponsored 
it and engage a set of smart executives well versed in the 
problems of this industry who might make the company 
a potent factor. 

We all know that companies wax and wane in all 
industries, and we all know that great companies come 
into being quite often by peculiar or circuitous routes. 
The wholesalers did not think much of the mutuals when 
the idea began, nor did the average independent re- 
tailer really believe that the chain idea would ever 
amount to much or would ever threaten the existence 
of his position. Yet the mutual wholesalers as well as 
the chain stores have become extremely potent factors 


in their respective branches of the trade and they must 
now be reckoned with on all occasions. Today no one 
can decide upon a policy without considering the atti- 
tude of the mutual wholesalers or the chain stores. 

The whole problem of price maintenance and the 
enactment of the Miller-Tydings Bill is one which must 
be very carefully weighed by the industry. Recently 
there have been several debates on the subject, but 
these debates do not always bring forth the real thoughts 
in the backs of the minds of those who are vitally 
interested. When manufacturers speak in public, and 
even in private, to a very large extent, they must talk 
in a manner which will listen well to their distributors. 
These manufacturers must be for price maintenance at 
all times because it listens well. Further they have 
adopted price maintenance as the policy of their firms 
and therefore they are in no position to question the 
wisdom of it. Because they have never had true price 
maintenance, and never will until the Miller-Tydings 
Bill is enacted, they have never had to contend with the 
true state of conditions that would then exist. Perhaps 
if this should come about, they might change their 
minds and attempts to change the policies of their 
houses, but even then they would hardly be able to 
speak their true minds although they might be able to 
do so more freely in private conservations with one or a 
few distributors. 

The efforts of retailers to better their economic condi- 
tion has long had the full sympathy of practically all 
manufacturers. Manufacturers well realize that a profit- 
able retail trade means better business and surer col- 
lections for the manufacturers. However, the manu- 
facturers do not want to pay the whole bill of improving 
the condition of the retailers by loosing a goodly share 
of their own business to private brands or lower priced 
merchandise. 
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BARRETT-MUELLER 


Barrett-Mueller’s “Spa’’ Bath 
Foam adds softness to the water, a 
beautiful fragrance to the bath, and 
a rich, sparkling foam that in- 
vigorates the body and freshens the 
skin. ‘Spa’ is available in six 


odors. 
REESE LABS. 

Reese Labs. Inc. present brush- 
less and lather shaving creams. 
Both products are packaged in an 
unusual modernistic design, the 
brushless cream in brilliant green 
with black and white, and the 
lather cream in two delicate shades 
of lavender. The tube incor- 
porates the convenient ““No-Kap”’ 
closure. 

GLAME, INC. 

Glame nail polish, balm and 
polish remover now appear in 
companion packages recently re- 
esigned for Glame, Inc., Ivory, 
red and blue Lustreseal caps, pro- 
vided by the Owens-Illinois clo- 
sure division, along with new 
labels, offer harmoniously colorful 
attraction in the new design. 


MY-LINDA LABS. 

My-Linda Labs. Inc. offer a new 
preparation called ‘‘My-Linda, 
an electro colloidal skin tone,’ 
which helps to stimulate circula- 
tion and vivify the skin. It is sug- 
gested for best results before and 
after the morning bath, and may 
also be used as an after shave. 


MARY DARE, INC. 

Mary Dare, Inc. has recently 
placed on the market nail polish 
under the trade name of ‘Mary 
Dare.” Sixteen individually 
created shades will be featured. 
Nail white cream, nicotine re- 
mover, cuticle cream, polish re- 
mover and hand lotion will also be 
included in the line. 


FABERGE, INC. 

“Aphrodisia,” created by Fa- 
berge, Inc., comes encased in a 
dainty and colorful plush-lined 
chest with a slidedrawer compart- 
ment. To heighten the utility and 
appeal of “Aphrodisia,” Faberge 
selected Kimble applicator top 
vials as the container, equipped 
with a transparent moulded cap. 


COLONY LABS. INC. 
Colony Labs. Inc. have intro- 
duced ‘‘D-36,” a scalp treatment 
for dandruff, falling hair, etc. D-36 
is non-alcoholic and is said to con- 
tain Beta-sol. Both a liquid and 
cream are included in the treatment. 


WINGS PRODUCTS CO. 
Wings Products Co. has created 
a new method of correcting frown 
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lines and wrinkles with a product 
called “Hollywood Wings,’ 
medicated pink tabs shaped like 
tiny wings which are applied to 
facial frown lines and wrinkles. 
After Wings have been used 
nightly for a week, the wearer is 
made so conscious of frowning or 
wrinkling of the skin, that it is 
made a simple matter to preserve a 
smooth, unlined countenance. 


PINAUD 
The House of Pinaud has an- 


nounced the completion of an ex- 
ceptionally attractive package, in 
three sizes, for its Eau de Quinine 
hair tonic. Cartons are printed in 
brilliant light blue, red, silver and 
black on smooth, rigid, snow-white 
American Coating Mills, Inc. clay 
coated board. 


INTERNATIONAL MEDICAL 
PRODUCTS 


International Medical Products 
offer ‘“Mulatone’’ for the hair and 
scalp, in an eight ounce bottle. 
Mulatone used freely and gently 
massaged into the scalp, helps to 
prevent dandruff and tends to 
promote the healthof hair and scalp. 


HUDNUT 

Hudnut offers Tenfold Floral 
dusting powders in a new con- 
tainer, of exquisite design sym- 
bolizing both in color and motif 
the natural flower from which each 
package takes its name. Com- 
panion products in the same floral 
fragrances as the dusting powder, 
are eau de cologne, talcum, toilet 
water and perfume. 


MOON GLOW 
The Moon Glow Cosmetic Co. 


is featuring two summer shades of 
nail polish: copper and Hollywood 
tan. A bottle of Moon Glow nail 
polish together with Vitamin F re- 
mover, comes packaged in a trans- 
parent carton. 


COPR. SKOL CO. 


The Copr. Skol Co. Inc. now 
introduce Skol, the Swedish anti- 
septic, in three convenient sizes, 
oxed in smart cartons made by 
Gair. Skol is a remedy for athlete’s 
foot, burns, sunburn, minor cuts, 
mosquito bites, etc. 


E. S. CRAMER SALES CO. 

“The Family Deodorant’ dis- 
tributed by the E. S. Cramer Sales 
Co. is a cream deodorant with a 
faint refreshing eau de cologne 
odor, handsomely packaged in a 
black and white tube. Travel as 
well as regular sizes are available. 
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MAISON JEURELLE-SEVENTEEN 


Maison Jeurelle-Seventeen, Inc., 
is presenting a new lipstick con- 
tainer—a nickel-plated swivel case 
in blue, pink and cream, to con- 
form with the color scheme of the 
Seventeen preparations. The lip- 
stick comes in seven shades. 


GOLDEN PEACOCK, INC. 

“Norris” brand brilliantine and 
shaving lotion packed by Golden 
Peacock, Inc., comes in a new 
bottle and an interesting package. 
This is a private mold container 
manufactured by Hazel-Atlas. 


HELENA RUBINSTEIN 


Helena Rubinstein is presenting 
new floral eau de toilettes for the 
wilting hot weather days.  In- 
vigorating as colognes yet pos- 
sessing all the allure 'of perfumes, 
they give lift and pick-me-up 
during the hot weather. New 
sachet bags have also been in- 
troduced. 


DEDON LABS. 

The jars illustrated were de- 
signed for the products of the 
Dedon Labs., and exemplify sim- 
plicity. Straight sided jars, labels, 
ribbons, transparent wrappers, and 
white coated Armstrong's double- 
shell jar covers have been com- 
bined to produce an unusually 
rich effect. 


E. R. SQUIBB x SONS 


E. R. Squibb & Sons improved 
the convenience of using the So- 
dium Phosphate container by add- 
ing an extra slip-fit dose cup over 
the flange cork, so that adults and 
children’s doses could be quickly 
and conveniently measured out. 
The dose cup is molded Durez. 


LE GALION 


Parfums Le Galion are being an- 
nounced for the first time in 
America. Sortilege Le Galion is a 
delightful fragrance which cap- 
tures the dash and sophistication of 
Paris. Gardenia Le Galion, and 
Jasmin Le Galion are living and 
luxurious odors of these flowers. 
Sole distributor for the United 
States: John J. Tracey Co. Chicago. 


GALREE PRODUCTS CO. 

To keep silver gleaming bright 
without the necessity of polish, 
Galree Products Co. presents ‘‘Sil- 
vertex. This chemical mixture is 
designed to avoid tarnishing by 
merely placing the package in the 
drawer with the silver. Red and 
blue lithographed caps with labels 
of harmonious design on pure 
white opal jars make a startling con- 
trast. Both opal jars and closures 


designed and manufactured by 
Hazel-Atlas Glass Co. 


AMERICAN DRUGGISTS 
SYNDICATE 


All other elements of design 
have been subordinated in the 
Kleanwell Antiseptic and Mouth 
wash bottles, to a strong white 
spot which serves as an effective 
eye catcher, in a striking set of 
labels designed by Ben Koodin. A 
double-shield white cap is used to 
achieve proper balance for the 
complete package. 


FOOT SMILES LABS. 


“Foot Smiles,’ is a massage 
cream for the feet introduced to the 
market some time ago by Foot 
Smiles Labs. in an attractive pack- 
age designed by Owens-lllinois 
Glass Co. 


DELETTREZ, INC. 


Delettrez offers a new and im- 
proved Delettrez Creme Vivacite. 
This delightful mask of sea-green, 
foamy cream does not harden and 
is easily and quickly removed, and 
gives a five minute, summer ‘‘pick- 
up’ treatment, bringing freshness to 
the skin at any time of day. 


TUSSY 


Tussy's vacation special cleansing 
cream comes in a giant size jar. It 
is a fragrant cleansing cream which 
liquefies on the skin, quickly cleans- 
ing it of impurities. 


COLONIAL DAMES 


Colonial Dames is offering a 
“Beauty in a Nut Shell” set con- 
sisting of five beauty preparations 
in compact form. The set con- 
tains Vitamin-D all purpose cream, 
powder base, skin toning lotion, 
face powder, Almond Meal beauty 
wash, applicator sponge. 


MAURICE LEVY 


Maurice Levy, distributor in the 
United States for Lanvin perfumes, 
announces the addition of a face 
powder to the House of Lanvin. 
The powder is packaged in a hand- 
some gleaming black dome-shaped 
box, with its trim centered in the 
gold Lanvin emblem and the gilt 
edge base. 


NEWMAN PRODUCTS 


Simultaneously with a special 
offer to dealers of 3 free bottles 
with each dozen purchased, New 
Products have begun distribution of 
KornX in a handy red and blue 
counter carton, displaying 12 units 
of the corn remedy in an attractive 
tier eect. KornX is said to be 
highly efficacious for corns, cal- 
louses, warts, etc. 
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HE TREND IN COSMETICS. Toilet goods 

counters have been fairly active during the first 
part of the summer season. Buyers say that they do 
not expect any sensational sales records but that they 
are ahead generally of last year’s figures, although the 
added sales volume is not evenly distributed over all 
lines. Added volume has been obtained by an increas- 
ing demand for summer specialties and a noticeable 
swihg to better priced articles and larger package 
units. Trading up practices which had been confined 
to the better grade specialty and department stores 
have become general. There is sound economic reason- 
ing behind the move, because of a wide spread increase 
in spending power and a greater diversification of in- 
come. Articles of general consumption, bath room sup- 
plies, dental cosmetics which are used by the family 
have benefited by this development. 

Part of the increase in the sales of bathroom special- 
ties is due to the revival of interest in toilet waters, 
caused by the great popularity of the flower scented 
eaux de Cologne. Opinions of retailers differ as to 
whether the flower scented preparations have cut down 
the sale of classic eau de Cologne. One buyer says that 
he has seen no decline in the demand for the latter but 
he believes that he might have sold more toilet waters 
this year if not for the new eaux de Cologne. He is cer- 
tain, however, of a substantial increase in the demand 
for this group of products. 

Summer sales of perfumes have given no indication 
so far of any change in scent preferences for the coming 
winter. Most buyers believe that bouquets and special 
blends are gaining ground but they are not able to say 
whether this is due to a real market trend or to the 
advertising of the large manufacturers. The demand 
for the heavy Eastern perfumes seems to be declining, 
at least fewer are seen upon the counters. Dress 
fashions favor girlish lines for Fall which may after all 
set the stage for a revival of the lighter scents of early 
Spring, which have been talked of for a while, without 
however gaining real foot hold. Cherry, violet, honey 
suckle, wild rose and similar ones have been shown in 
Europe during last winter. 
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Crownless hats worn during the summer make a 
heavy demand for hair preparations almost a certainty 
for the coming Fall. All retailers apparently are fully 
alive to this development and there is a noticeable 
tendency to treat hair preparations not as remedies, 
but as cosmetics. Excessive drying, discolorations and 
dull appearance are likely to be the main springs of the 
demand. This will open a wide market for hair regen- 
erators, color rinses, brillantines and oil shampoos. 

The demand for the brownish tones of make-up, nail 
enamels, etc., is expected to carry well into the winter. 
It is heading away, however, from the yellowish under- 
tone in favor of the more pinkish, warmer shades. 
Chocolate is mentioned by one prominent manufacturer 
and a bronze with a metallic sheen has been shown in 
the market. The bulk of sales, however, invariably is 
made in the less prominent and more natural shades, 
adjusted just sufficiently to the fashionable color trend 
so as not to let them appear outmoded. 


.M. A., ALLERGY, AND ADVERTISING. That 

section of the cosmetic world which waits with 
bated breath the latest pronouncement of the American 
Medical Association on things cosmetic, will be relieved 
to learn that the A.M.A. has placed “rigid restrictions” 
on copy of manufacturers seeking the use of its seal of 
approval. Among these “rigid restrictions” is a ruling 
that the committee on advertising of cosmetics and 
soaps is unable to accept any statement to the effect 
that a cosmetic is non-allergic, “because even the 
simplest preparation may be allergic to a susceptible 
person.” 

After fostering, and taking the money (in advertising 
revenues) of various “‘non-allergic’’ lines for ‘lo these 
many years, the A.M.A. has finally accepted the in- 
evitable and removed itself from a completely unten- 
able position. It had reached the point where every- 
body but the A.M.A. knew that they were wrong when 
they passed out their “non-allergic” blessings. Or, if 
they knew they were wrong, they refused to admit it. 
Of course, it must be remembered that this is neither the 
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The wholesale value of toilet preparations for the year ended May 1937 was equal to $193,388,000, a decline in 
trend of seven-tenths of one per cent. from the $194,845,000 in the twelve months ended April 1937 but still 34.2 
per cent. ahead of sales of $144,017,000 for the year ended May 1936. 


first, nor probably the last time that such has been the 
case. 

Other decisions of this not-infallible oracle are: Such 
products as ‘‘skin fresheners” and “tissue creams” are 
not acceptable for advertising, because there is no evi- 
dence that tissue can be nourished or skin freshened by 
cosmetic preparations. 

Hair or scalp tonics or lotions for which therapeutic 
claims are made, such as treatment of falling hair, 
dandruff or scalp infections, are not acceptable for ad- 
vertising. (Preparations for therapeutic treatment of 
skin diseases come under the purview of the Council on 
Pharmacy and Chemistry and must comply with its 
rules. ) 

The composition of all cosmetics must be openly 
declared, either on the label or in literature which may 
be obtained on request from the manufacturer. In 
addition, the manufacturer must agree to furnish to 
any physician who makes inquiry the names of the 
dyes and their chemical composition and the names of 
the perfumes used in any of the cosmetic preparations. 

The statement “‘Accepted for Advertising in Publica- 
tions of the American Medical Association” may not be 
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used in connection with a company’s products unless all 
the products referred to in the display or advertisement 
are acceptable for advertising. If all the products are 
not acceptable, then the company must name the 
products which are acceptable for advertising. 


HAVING STRAWS. Those who are in position to 

know are predicting a $5 electric razor market by 

Christmas. Even at a $15 price Schick alone is said to 
have sold over a million units last year. 

These straws in the wind are being carefully observed 
by the manufacturers of shaving preparations. Last 
November, in these pages, we pointed out that these 
manufacturers are well aware of the growing uncer- 
tainty of their position. No doubt there are plans being 
formed for new products to take up the slack, with 
probable price reductions on present products to spread 
the base of the market into channels where even a $5 
razor still represents luxury. Where, indeed, even 
shaving preparations at present levels are luxuries. 
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CONTAINER 


Wake Up and SELL! @ You're in a slump while SALES 


are on parade! @ It's time to Dress you up with fresh design and 
color lithographing - to make you more convenient in consumer 
hands. @ Make a SHOW of your product! Bring it FRONT - where 
people SEE and BUY! 


NATIONAL Chin ; / Make the PACKAGE 


a stariling EVENT! 


NATIONAL 


NATIONAL CAN CORPORATION - EXECUTIVE OFFICES - 110E. 42nd ST., NEW YORK 
SUBSIDIARY OF McKEESPORT TIN PLATE CORPORATION 
Sales Offices and Plants @ New York City * Baltimore « Maspeth, N. Y. * Chicago « Boston « Detroit « Hamilton, Ohio 
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NEWYORK FEDERAL RESERVE DISTRICT 
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1934 1935 1936 





90 


1937 

Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 8.9 per cent greater in 
May 1937 than in the same month of the previous year. The 


derived adjusted index numbers were 114.8 for May 1937, 114.0 
for the preceding month, and 102.3 for the same month in 1936. 


EXALL’S NATIONAL RETAIL SALE: United 
Drug has started a national advertising campaign 
in behalf of the Rexall stores. The first of the broad- 
sides featured a Health and Beauty sale run by some 
10,000 Rexall agents, 450 Liggett stores, and 125 Owl 
stores. Newspapers throughout the country were used 
with an estimated circulation of 11,000,000 with the 
advertising breaking all on the same day and concen- 
trating results on the next day. 

The advertisements looked like regular retail drug 
store promotions, spent but little time on institutional 
copy and gave most of the space to individual products, 
all, of course, manufactured by United Drug. ‘“Today, 
in this town,” the copy read, “there’s one or more 
Rexall Drug stores where you will find the values adver- 
tised here. . . In the face of rising prices Rexall Drug 
stores still save you money. . .” 




















(CHICAGO FEDERAL RESERVE DISTRICT 
L 





100 
1934 1935 1936 1937 


Sales of toilet articles and drugs by department stores in the 
Chicago Federal Reserve District were 10.6 per cent. greater in 
May 1937 than in May 1936. The corresponding adjusted index 
numbers were 127.7 for ‘ay 1937, 126.8 for April 1937, and 
116.8 for May 1936. - 


United Drug claims that this is the first retail sale 
drug copy to be used nationally, and plans to repeat 
the effort with an August “Factory to You” sale, and 
with “Birthday” and ‘‘One-Cent”’ sales in the fall. 


ONTRACEPTIVE. This word bids fair to become 

more and more familiar to the man on the street, 
if rumors now flying thick and fast are true. Since the 
A. M. A. recognized the fact of birth control at its last 
meeting, manufacturers of feminine hygiene products 
have been all stirred up as to the next best moves in 
marketing these products. Currently it is reported 
that one of the big companies (those in the know 
whisper Zonite) is soon to bring out a contraceptive, 


label and advertise it as such. 
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Retail sales of toilet articles and preparations by department 
stores in the city of Baltimore were 12.9 per cent. greater in May 
1937 than in the same month of the previous year, were 9.8 per 
cent. greater in Washington, and averaged 11.2 per cent. greater 
for the whole district. The adjusted index number for the Rich- 
mond Federal Reserve District was 131.5 in May 1937, comparing 
with 130.6 for April 1937 and 121.3 for May 1936. 
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Sales of toilet articles and drug sundries by department stores 
in the San Francisco Federal Reserve District were 5 per cent. 
greater in May 1937 than in the same month of the previous year. 
The corresponding adjusted index numbers were 115.9 for May 
1937, 114.7 for April 1937 and 107.4 for May 1936. Los Angeles 
sales were 7 per cent. greater than in May 1936, San Francisco 
sales were 8 per cent. greater, and sales in department stores of 
the Pacific Northwest were 3 per cent. greater in May 1937 than 
in May 1936. 
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LLUSTRATED above is one 

of the packages from the 
*‘Adrienne”’ line prepared by United 
Drug Company and rated as one of 
the outstanding packaging groups 
produced during the past year. The 
cold cream jar illustrated here 
wears a specially designed Arm- 
strong’s Artmold Jar Cover — 
molded in a lustrous white plastic 
to harmonize with other units of 
the package. Debossed on the top 
of the Artmold Jar Cover is an 
attractive gold decoration which 
adds a bright touch of color and 
helps carry out package resemblance 


ES 





throughout the Adrienne line. 

Unusual packaging effects are 
readily enhanced by the addition of 
specially designed Artmold Jar 
Covers and Caps. These closures 
have a rich, lustrous finish and 
their satin-like surfaces are excep- 
tionally pleasant to the touch. In 
addition, they are readily removed 
and replaced by even the most 
delicate of feminine fingers when 
the containers are in use. 

Artmold Caps and Jar Covers 
are also available in standard de- 
signs and colors to meet a wide 
range of design requirements. Colors 


— ——— 


Armstrongs “ARTMOLD 
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range from delicate pastel tints to 
rich, deep hues. For complete in- 
formation, samples, and_ prices, 
write Armstrong Cork Prod- 
ucts Co., Closure Div., 913 
Arch St., Lancaster, Penna. 





Write for a copy 
of this new color- 
illustrated cat- 
alog of corks, 
caps, and bands. 





CAPS 
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| 3 peeled BOX. Harriet 
Hubbard Ayer’s sum- 
mer “Beauty Box’ seems 
to be worthy of special men- 
tion. Even though each of 
of the seven items contained 
in it are done in miniature, 
and the whole kit retails for 
85 cents, everything has 
been done to maintain the 
high standard of the larger 
sizes. The tiny lipstick 
comes in a lovely grooved 
case, and the cream tubes 
are capped with tiny 
moulded caps. The box it- 
self is trim, compact and 
practical, containing seven essential aids to beauty, in- 
cluding cleansing cream, beautifying face cream, pow- 
der, rouge, eye shadow, eyebrow pencil and lipstick. It 
certainly seems to be the answer to a number of uses 
such as, hostess gifts, bridge prizes, week-end trips, the 
drawer of an office desk, pocket of a motor car, etc. As 
a matter of fact, the kit as a whole has been carefully 





DACKAGING 


NOTLS 


thought out and well presented so that it can serve 
many purposes. 


OLOGNE’S BIGGEST YEAR. The spotlight has 
very definitely turned to eau de Cologne this sea- 
son with reported sales in this general group higher than 
ever before in history. It may well be that we in this 
country are becoming more continental in this respect 
and that the warm weather will find us using large 
quantities of Cologne in the interests of good grooming 
as well as for its pleasantly refreshing effect upon the 
user. And of course, the advent of the perfumed eaux 
de Cologne has served to dramatize this product and 
help bring it into highly popular favor. Men, par- 
ticularly, are becoming more Cologne-conscious, and 
although the majority pre- 
fer the unperfumed type, 
certain definitely masculine 
scents also have their fol- 
lowers. 

Several new and exciting 
colognes have been intro- 
duced this season, many of 
them very early in the year. 
Notable among these was 
Guerlain’s new cologne in a 
beautiful bottle, the travel 
pac version of Lucien Le- 
long’s eau de Cologne, which 
we commented on last 
month, Parfumerie de Ray- 
mond’s cologne, and L. T. 
Piver’s eau de cologne in 















WHAT GIVES A PACKAGE 





RIGHT HER, 
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OT the paper, surely. We all use that. Nor 


the ink or illustration. They’re common 


to most packages, too. 

A package gets its real sales value from 
the experience and ability of the people who 
design and manufacture it. Their experience 
in developing consumer markets. In knowing 
what dealers want. In analyzing consumer 
buying habits. Their ability to apply that 
knowledge to paper, ink and illustration. To 
build into an ingenious package the appeal 
that sells its market —that wins preference 
from dealers and consumers alike! 

Ritchie Aas that experience — 71 sound years 
of it! Ritchie Aas that ability — the success of 
Ritchie packages in a great variety of fields 
proves it! If you want a Package that Sells, 


Ritchie can give it to you! 


W. C. RITCHIE ann COMPANY 


8847 Baltimore Avenue, Chicago 


NEW YORK PHILADELPHIA DETROIT CINCINNATI 
LOS ANGELES ST. LOUIS MINNEAPOLIS FT. WAYNE 


Set-up Paper Boxes—Fibre Cans 





a fraction of a cent 


buys the difference 


between DOUBT 


and 


SAFETY 






Other types of liners may carry your 


product safely to the consumer but with 
CORK LINERS you can be sure. The little 
extra cost of CORK LINERS over that of 


liners of doubtful performance, is so slight 


that it is false economy to take a chance. 


One of your important problems is to be 


positive that your product reaches the 


buyer in perfect condition. Therefore, you 


will find that it will pay you many-fold in 


ssa 





FREE}!cork—THE 
LIVE LINER "‘is the title 
of this booklet which 
tells why it will pay you 
to use CORK LINERS. 
Write for a copy today. 


satisfied users, to stand- 
ardize on CORK LINERS. 

The many reasons this 
statement is true will be 
found in the booklet 
shown on the left. Write 


for it. 


CORK INSTITUTE OF AMERICA 


25 WEST 43rd STREET 


NEW YORK. N. Y. 
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the three popular odors, 
Azurea, Floramye and Le 
Trefle Incarnat. 

The men’s market has 
profited by the introduction 
of two new Colognes. Par- 
fums Lengyel has created a 
cologne exclusively for men. 
This new refreshant recalls 
seasoned leather, fine to- 
baccos, old liquors, with an 
exhilarating dash of the 
deep cedar forests. It is ex- 
cellent to use when prepar- 
ing for a busy day, for vigor- 
ous sports and the leisure 
hours that follow. As a 
daily refreshant after the 
shower and shave it is stim- 
ulating, invigorating, im- 
parting a self assurance, yet 
subtle enough for any man. 
The bottle and outer pack- 
age is also done to a man’s 
liking. 

Michel Gourland has in- 
troduced Lait de Cologne 
for men, in an opaque glass 
bottle, with black and white 
label and black cap. Lait 
de Cologne is said to be 
non-alcoholic and is recom- 
mended for after shaving 
and after bathing. 

One of the most interesting Cologne packages to make 
its appearance this year is Ballarde’s Cologne Elixir 
Prince George of Russia. This Cologne has captured 
the fragrance of the Elixir Prince George of Russia 
which was placed on the market a few months ago. 
Ballarde, as usual, again presents an outstanding 
example of packaging in this new presentation. It 
comes in a frosted glass bottle with a beautifully turned 
simulated crystal cap, in three sizes. The handsome 








label fits perfectly into the special indentation made on 
the bottle for it. The Cologne itself is suitable for both 
men and women for a quick freshening up, after the 
bath, (as well as after shaving). 

The House of 4711 Eau de Cologne, has created a 
special summer ensemble consisting of a four ounce 
bottle of the 4711 Classic Eau de Cologne, and a one 
ounce bottle of the perfumed Eau de Cologne, available 
in three odors. The two items have been combined in 
an attractive carton which makes an excellent counter 
display for the hot weather season. The combination 
is particularly interesting for the consumer because it 
sells for the price of the four ounce alone, which offers 
an excellent opportunity to introduce the perfumed 
Cologne to those who have been in the habit of buying 
the Classic. 

Mary Dunhill has re- 
cently placed a Cologne 
on the market in the Gar- 
denia odor and packaged it 
in the white carton and 
green trim which is the 
color scheme now being used 
on all Dunhill packages. 
The cologne is delightfully 
refreshing and comes in the 
same type bottle as the 
Gardenia perfume. 

While Coty’s eau de Co- 
logne parfumee, is not new, 
it has been dressed up this 
season for the July and 
August nationwide store 
and advertising promotions 
on all Coty bath luxuries. 
Handsomely flaconed in 
frosted glass, decorated with 
an embossed motif of ma- 
rine life, it is now offered 
cartoned and tastefully em- 
bellished with a bright green 
ribbon tie, in seven popular 
Coty odors. 

So much for the latest 
entrants in the field in this, 
the largest eau de Cologne 
season in the history of the 
American market. 


































































PURITY MUST 
BE PRESERVED 


A drug product must reach the consumer in 
the same condition as it left the manufacturer. 
Standard Collapsible Tubes provide sealed 
protection to an exceptional degree. Even 
during use, careless handling cannot contami- 
nate the contents. 


It has been our pleasure to serve many na- 
tionally known firms in the drug field. Included 
in the list is Abbott Laboratories. 


Your product packed in carefully designed, 
well made Standard Tubes will reach the con- 
sumer in perfect condition. It will still be in 
perfect condition when the last particle is used. 


Why not send for a catalog describing 
Standard Collapsible Tubes and Applicators 
“designed for a purpose.” 


STANDARD SPECIALTY and TUBE CO. 


NEW BRIGHTON 


PENNSYLVANIA 














DIAFAN 


TRANSPARENT 
INEXPENSIVE 


cA Modern Wrap for Drug 
and Cosmetic Packaging 


Diafane is a new transparent wrap, 
particularly adapted to drug and cos- 
metic packaging. It is highly moisture- 
proof, glossy, and is not affected by 
rapid changes in weather. Diafane may 
be sealed by heat or glue and works 
rapidly on standard packaging machin- 
ery or by hand. It will save you 40% 
of the cost of moisture-proof trans- 
parent cellulose. 
Liberal Samples and Prices Promptly Furnished 


Riegel Paper Corporation 
342 Madison Avenue, New York, N. Y. 














No. 44 No. 774 














Here is a representative assortment of our exclusive 
designs. These are made of the highest quality, crystal 
clear, glass bottles. The caps are bakelite in which we 
attach the correct liner and genuine quill camel hair brush 
or metal shank brush to order. 


WRITE FOR SAMPLES AND PRICES 


GLASS PRODUCTS CO. 


GLASSWARE 
VINELAND @ NEW JERSEY 
ATLANTA, GA. NEW YORK, N.Y. _ ST. LOUIS, MO. 





Warren M. Curry L. A. Barber Woodson Barnhart 
2895 Peachtree St. 1123 Broadway 200 So. Commercial 
Room 301 Street 
No. 1 No. 2 No. 54 No. 336 No. 8 
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\ Monthly Series of Technical Articles for Chemists and Executives * 1937 





DRUG EXTRACTION IN 
VACUUM IS DEBATED 


Reeent studies on the effect of air content 
on drug extraction have divided opinion into 
The first contends that 
extraction of drugs in the absence of air re- 
complete extraction since the 
prevented from entering the 
air which is normally present 


two opposing camps. 


sults in more 
solvent is not 
drug cell by the 
there. 


lo eliminate this, it is suggested that the 


drug be extracted with a tube which is evac 
uated and fitted with a clamp so that the 
solvent may be dropped on the drug at a slow 
rate, as for example. one drop on 100 grams 
of drug per minute. 

This view is fallacious. 


There 


assert members of 
the opposing camp. is no value in re- 
moving the air, they say. 
process should actually introduce 
vent. this would merely dilute the tincture so 


more sol- 
prepared. 


Estimated wer aes of ETHYL ALCOHOL to the TRADE 


IM PARED TO 1936 


1937 APPARENT CONSUMPTION 
_ of INDUSTRIAL ETHYL ALCOHOL 
SHOE SERIE ATIVELY on PER COM 


Increase or Dece rease Over 19 


z 
4 
Ny 


ISvIwII0 


jou Fai¥ ‘eT 
Apparent consumption of industrial ethyl alcohol 


1 to April 30, 1937, was 17,354,00C 
This is 23.9 per cent less than dur 


from Jan 
wine gallons 
ing the same period in 1936 when 22,791,000 


wine gallons were consumed 


C. S. MUNSON ELECTED TO 
M.C.A. EXECUTIVE BOARD 





Charles S. Munson, president of the U. S. 
Industrial Aleohol Co... was elected to the 
executive committee of the Manufacturing 
Chemists’ Ass'n of the United States at the 
annual meeting on June 3 at the Seaview Golf 
Club. Absecon. N. d The election of Mr. 
Munson and R. tH. Dunham. 
Hercules Powder Co.. increased the member- 
ship of that board from thirteen to fifteen. 
and permits the committee to handle the 
heavier business that has devel- 
oped in the past year. 


750 NEW OUTLETS FOR 
ALCOHOL-GAS BLENDS 


president of 


volume of 


The 250 service stations now selling aleo 
hol-gasoline blends in Kansas. Missouri, Ne- 
braska, lowa. Minnesota and the Dakotas will 
be increased to 1000 within the next three 
months, declares Dr. Leo M. Christensen of 
the Farm Chemurgic Council. Pointing out 
that these blends are comparable in cost to 
the corresponding grades of ordinary gasoline. 
he outlines. the 

(Continued on 


various types now available. 
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A DOGGY 
PRODUCT! 





W hile supreme- 
- ly confident that 
Omaha Bee-News they had 
oped a tamper proof. non-refillable can for 
anti-freeze, the makers of Super Pyro, a prod- 
uct of Rs received a distinct shock on 
learning that this dog had taken up 
temporary abode in one of their familiar red 
and blue one-gallon cans. 

Arrested in Omaha, Nebraska, for some 
canine mishap, he waits before the bar of 
justice, repentant—and hopeful that his sen- 
tence will not be over thirty days. 


Aspirin Combined With Iodine 





devel- 


my icious” 


The sci a action of aspirin is said to 
be combined with a low effect in 
acetyl-mono-iodo-salicylic acid, a new iodine 
derivative of aspirin. The substance, recently 
introduced in Paris, France, is recommended 
for acute and chronic rheumatism. It is of low 
solubility in water and alkali carbonate solu- 
tion, but readily soluble in ethanol, methanol 
and benzene, according to reports. 


iodine 





AN INCREASE of I¢ per gallon featured new 
price schedules for pure and denatured alcohol 
released on June 15. The new prices became 
effective immediately and apply to spot or 
contract business during the third quarter. 
Retail schedules covering Tax Free and Tax 
Paid alcohol remained unchanged. 
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Flavors; 
Between the tender 
not if preference for flavor in candies is the yard- 


ages, 
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NEW FLAVORS NO LURE 
FOR CANDY CONSUMERS 


Urged To Perfect Old 


Standardization Suggested 


‘teens and old age there is no great 


like their flavors strong. 
Flavoring Extract Manufac- 
turers Convention were told recently. Oldsters. 
however, have an extra sweet tooth for mint 
and are inclined to be a bit more selective. 

However. should the candy manufacturet 
feel that his problem is thus simplified, he 
will find himself coming to grips with another 
great class of candy lovers—-the people who 
buy candy by the pound and consume it by 
the pound. 


it appears, 


Demand Delicate Flavor 


This group, middle aged incidentally, pre- 
fers flavors of character but delicate enough 
to whet the taste for more. It shows no com- 
punction in discarding that which does not 
please and, furthermore, to the dismay of the 
sweets manufacturer, coldly refuses to pur- 
chase that type again. 

Flavor preferences also vary from locality 
to locality. it was brought out. 

In the face of such observations, flavoring 
extract manufacturers were asked to study the 
candy manufacturer's product, classify it in 
one of the above groups as well as by the sec- 
tion of the country in which it is sold. This 
does not necessarily mean the introduction of 
new flavors, since the candy consuming public 
wants flavors in candy it is accustomed to 
eating in daily life: common fruit flavors and 
certain essential oils. Add to this a greater 
says another observer, 


and greater success might be expected. 


No small secret is the proper concentration 
of the flavoring extract and its diffusion 
throughout the candy. Alcohol, it appears, can 


(Continued on next page) 
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Picture a, Inc 


STAYING ON THE TRACK is one feat this contestant in a trial spin on the Roosevelt Raceway is 
accomplishing. He is one of the international field who raced 300 miles around the Westbury, Long 


island, course on July 3. Man 


the U. S. Industrial Alcohol 


of the cars were driven by alcohol-gasoline blends. P. J. Piccirilli of 
0. served on the Technical Committee of the A.A.A. 

















ADVERTISEMENT 7 pag 








July * 


ALCOHDL NEWS . vs 





BACTERIA THRIVE ON 
NEW GROWTH FACTOR 


Substance, Not A Food, May 
Be Present In All Tissue 


First evidence of a mysterious “growth fac 
tor” which has the remarkable property of 
stimulating growth of many of the more exact 
ing pathogenic bacteria in a simple synthetic 
medium is revealed in a recent issue of the 
Journal of the American Chemical Society. 


Experiments conducted under the super 
vision of four investigators showed that the 
substance is widely and perhaps universally 
distributed in living tissue, whether of plant 


or animal origin, and may be removed by ad- 
sorption on charcoal followed by elution with 
hot ethanol or acetone. Rich sources are calf 
spleen, calf liver and yeast, the report con 
tinues. 


Unable to Identify 


When added to a synthetic medium contain 
ing dextrose and a few amino acids, some 
startling cultures were noted, particularly with 
shigella dysenteria, Sonne type. Were these 
increases due to actual food materials carried 
over in the fraction from tissue? Apparently 
not, say the investigators, since only slight 
growths were noted when the same substance 
was added to inorganic salt solutions. 


Attempts so far to isolate it as a pure sub 
stance have failed. However, it is undoubtedly 
of an inorganic nature and remarkably stable 
lo certain reagents, they conclude. 


NEW FLAVORS NO LURE 
FOR CANDY CONSUMERS 


(Continued from previous page) 





aid materially in solving this problem as well 
as preventing spotting in pan work. 


At the same time, from far-off Australia. 
come reports of a preliminary attack on odor 
and flavor standardization. Suggestions in the 
report call for determining over a period of 
time a person’s normal threshold to various 
dilute solutions of vanillin. The concentra 
tion at which the taste of vanillin just ap 
pears is his threshold for vanillin. This is 
followed by rinsing the mouth with distilled 
water at 40° C. and waiting until the flow of 
saliva appears. The substance to be tasted is 
taken in 10 ec. sips and its taste recorded in 
terms of a standard classification. After-taste. 
if any, is recorded in the same manner. 


Another suggestion is performance of the 
tests in a well ventilated room free from ex 
traneous odors. Tests should not be carried 
out within two hours of smoking or taking 
any strong tasting substances, it was added. 


Imports of Synthetic 
Camphor Double in °36 


Imports of synthetic camphor in 1936 
were almost double those of 1935 and the 
highest since 1930, according to the Com- 
merce Department’s Chemical Division. 
Imports were 1.967400 Ibs. in 1936 com- 
pared with 926,000 Ibs. in 1935, Total im 
ports of camphor, synthetic and natural. 
aggregated 5.302.400 \bs. last vear. com- 
pared with 3.72 POO lbs. during 1935. 

Estimates describe the distribution of 
camphor as follows: 66% to the “celluloid 
industry. 14% for insecticides. ete.. 10] 
to pharmaceutical manufacturers, and 10% 


for explosives. 





INSULIN SUGGESTED 


Insulin. which has given comfort and years 
f life to diabetics and is now suggested as a 
remedy for the once hopeless mental disease, 
schizophrenia, may prove of still wider utility 
as a remedy for asthma. A Polish physician 
reports that while he knows insulin has this 
effect. its exact action is not clear. 


An injection of insulin, which is obtained | 
by treating the pancreatic glands of animals | 


with alcohol. reduces the amount of sugar in 
the blood. In his treatment, this doctor in 
jects just enough insulin to reduce the amount 
of blood sugar by half. The treatment is re- 
peated every three or five days. though in bad 
Cases injections may he necessary twice a day. 

Speakers at a meeting of the American 
Neurological Association warned against the 
indiscriminate use of insulin. They were ap- 
parently concerned with the possibility ot 
brain changes resembling those of encepha- 
litis, or sleeping sickness, if insulin shock 


were tried on patients afflicted with gallstones. | 


kidney colic and migraine headaches, for ex- 


ample. 


750 NEW OUTLETS FOR 
ALCOHOL-GAS BLENDS 


i( ied from pre 4s page) 
Anhydrous ethyl aleohol produced from 
farm products is denatured with 22 per cent 
of other ingredients, of which about six per 
cent are also derived from farm products. 
This fluid, called “Agrol.” is added to gaso- 
lines for blending purposes, Dr. Christensen 
explains. 

Three grades of blended gasoline. he con- 
tinues, are marketed today -Agrol 5, 10 and 
15. Agrol 5 which contains 5 to 7% per cent 
Agrol fluid by volume is said to have an anti- 
knock value equal to that of the best grades 
of “regular” gasoline. Agrol 10 contains from 
M's to 12% per cent Agrol fluid. Agrol 15 


containing from 12's to 174% per cent Agrol 


Huid is said to exceed the quality of the best 
aviation gasolines, 








| 
TECHNICAL DEVELOPMENTS 








Further information on these items 


may be obtained by writing to US. 





A specialty wax, composed of hydrocarbons of the 
parattfin series, ts reported suitable for use in 
place of higher priced ozokerite. It is said to melt 
at approximately 60° C. in spite of the fact that 
it is plastic and can be molded with the fingers 
Suggested uses are in ‘‘non-sweating” liquefying 
cleansing creams, emulsified creams and lipsticks 


Us| 


Yeast concentrates containing 100 to 200 Inter 
national Units of vitamin B,, and from 35 to 70 
Sherman-Borquin vitamin G (B.) have been re 
ported. It is claimed that concentrates at this 
Jevel are more likely to contain the accessory 
factors in the B complex, other than B; and B, 
as they exist in yeast, than when higher degrees 


»9f concentration are obtained 
USI 

Lipstick applied with a new attachment tor the 
lipstick case eliminates the messy operation 
usually pertormed by the fingers. The attach 
ment utilizes a specially designed roll of tape 
which is replaceable and ample for fifty applica 
tions, according to the manufacturer 


U 


Moisture-proof paper, recently developed, may be 
immersed in water for as long as 96 hours with 
out showing penetration, according to the manu 
facturer. It is said to have excellent folding and 
printing characteristics 


US] 


White, domestic bleached beeswax has been in 
troduced by one manufacturer. The product is 
said to have considerably less odor than the im 
ported grade and give stable emulsions 


US! 


Sterilizing material recently developed is said to 
prevent the growth of slime and algae when small 
quantities are added to water. The manufacturer 
states that the material is soluble in water, trans 
mits no odor to the water or air, is colorless, safe 
and non-toxic. Suggested uses are in storage 
tanks, air-conditioning equipment, waste-water 
reservoirs, etc 


Ges 
A tablet-making machine for experimental and 
small-scale wesc, Bim work on chemicals, foods 
and drugs was marketed recently. The motor 
driven machine has a reported capacity of 100 
tablets per minute 


es: I 


Soluble cocoa may now be made by a special 
method available to manufacturers under license, 
according to the developer of a process for this 
purpose. Cocoa made by this process is reported 
to dissolve completely in milk without deposit of 
sediment or increase in the viscosity of the milk 
where it is used 


uU Ss I 
A small portable ozone generator now on the 


market is said to have been used successfully for 
deodorizing and sterilizing food trucks 





A TABLE listing mechanical and other prop- 
erties of twelve principal plastic materials 
may be obtained by writing to U.S.1. 
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People 


Gray with Stearns 60 Years 

On June 2, David M. Gray, vice-presi- 
dent and secretary of Frederick Stearns & 
Co., Detroit, celebrated his sixtieth year of 
continuous association with the company. 
He was presented with a watch by Fred- 
erick S. Stearns, president and general 
manager of the company. The day was 
also Mr. Gray’s golden wedding an- 
niversary. 


Homer Smith Moves to Smyrna 

A. Homer Smith, former president of 
Sharp & Dohme, Inc., has purchased a 
house in Smyrna, Del. where he will make 





A. HOMER SMITH 


his home. Mr. Smith, who was born in 
Smyrna, is a former president of the 
American Drug Manufacturers  Asso- 
ciation. 


Helen Golby Joins Matchabelli 

Helen Golby has joined Prince Matcha- 
belli Perfumery Corp. as director of pub- 
licity. Miss Golby was formerly with 
Harriet Hubbard Ayer Inc. doing promo- 
tions and publicity and preparing adver- 
tising copy. 
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Dr. Foran Receives Honorary M. Ph. 

Dr. Ralph R. Foran, director of the 
control laboratories of Merck & Co., Inc., 
Rahway, N. J. received the honorary 
degree of Master of Pharmacy at the 
commencement of the Philadelphia College 
of Pharmacy and Science. In 1925 Dr. 
Foran, who was a member of the faculty 
of Philadelphia College, accepted a po- 
sition in the laboratories of Powers- 
Weightman-Rosengarten Co. of Phila- 
delphia. When that firm was merged with 
Merck & Co. in 1927, he was transferred 
to Rahway to take charge of the control 
laboratories. 


Barfuss Returns to Europe 

Rudolph Barfuss, technical manager 
and perfumer for Th. Muthlethaler, S. A., 
Nyon, Switzerland, returned to Europe on 
June 19 aboard the Deutchland after a 
month’s business trip to this country. 
While here he made his headquarters with 
Orbis Products Corp., which firm is 
American agent for Th. Muthlethaler, S.A. 


Harold Thomas Back on Job 


Harold Thomas, vice-president of the 
Centaur Co., has sufficiently recovered 
from the eye ailment which has kept him 
at home for several months, to return to 
business. 


Wechsler to Europe 

Ralph Wechsler, treasurer of National 
Oil Products Co., Harrison, N. Y., sailed 
June 16 on the S. S. Manhattan for a three 
months business trip which will take him 
to England, France, Switzerland, Egypt 
and Palestine. 


Gregory Aston Sander—By Gum 

Mr. and Mrs. Harry J. Sander have an- 
nounced the birth of a son, Gregory Aston, 
on June 12. Mr. Sander is the production 
manager of Grove Laboratories, St. Louis. 
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Weisman Goes Abroad 

J. L. Weisman, of Felton Chemical Co., 
sailed June 9 on the Queen Mary for a six 
weeks business trip to England and the 


continent. 


Barlow-Pratt 

William H. Barlow, superintendent and 
chief chemist of H. C. Ryland Inc., New 
York, and Hazel L. Pratt of Portland, Me., 
were married at the First Presbyterian 


Church, Brooklyn, on June 10. 





Sinclair Marries 

Mabel Alexander De Haven and Frazer 
V. Sinclair were married in Riverside 
Church, New York, on June 9. Imme- 
diately following the ceremony, the couple 





MR. and MRS. SINCLAIR 


sailed on the S.S. “Queen Mary” for an 
extended wedding trip to England and the 
continent. 

Mr. Sinclair is business manager of THE 
Drug & Cosmetic INpustry and of 
TormLet REQUISITES. 


Rene Wampach, director of sales of 
Lentheric, Paris, returned to France on 
the S. S. Normandie June 16 after a visit 
of several weeks in this country. 
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Ave Vou Zing 
all these Plus Factors 


when you buy Containers ; 


The assistance you get before the signed order 
and the service you get afterward are of greater 
importance than ever in 1937. And Continental’s 
Packaging Service offers plus factors for large and 
small manufacturers, alike, in every industry. 

First, you benefit from 32 years of packaging 
experience gained in many diversified businesses, 
and there are cans for every product available in 
many different sizes, shapes and styles. 

For products requiring scientific study there 
are completely equipped research laboratories 
with large staffs of highly trained technologists. 

The Development Department may be able to 
suggest an entirely new package idea or some 
simple improvement to help increase sales. 

Specialists in package design will be glad to 
suggest improvements on present designs or 
create an entirely new arrangement. 





And when you place your business with Con- 
tinental, you can be sure of highest quality cans 
colorfully lithographed the way you want them. 
You can be sure of prompt delivery without de- 
lay because of Continental’s 45 strategically lo- 
cated plants—a factor that will relieve you of 
worry during times of sectional distress. 

Then there are closing machines to meet every 
need, and an efficient force of closing machine 
experts available on short notice to assure con- 
tinuous production. 

Today there is a lot more to buying cans than 
merely checking bids on ordinary type contain- 
ers. It costs no more to get these plus factors, and 
they may be the means of increasing the salabil- 
ity of your product. There’s a Continental sales 
office near you, and representatives skilled in 
packaging to sell will be glad to counsel with you. 


CO eee 
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Mackelcan Returns 

H. G. Mackelcan, of Innis, Speiden & 
Co., returned from Europe on the Bremen, 
sailing from Southampton June 22, follow- 
ing an extended trip through Czechoslo- 
vakia, France, Germany and England. 


Wrench Goes Abroad 
Joseph Wrench, general manager of In- 
dustrial Chemical Sales Division of West 





JOSEPH WRENCH 


Virginia Pulp & Paper Co., sailed for 
England June 23 on the President Harding. 
Mueller Resigns from Commercial 
Solvents 

William Mueller has resigned his posi- 
tion as Sales Manager of Commercial Sol- 
vents Corporation due to ill-health. 


Charles R. Walgreen, president of Wal- 
green Co., has given a fund of $550,000 to 
the University of Chicago. It will be used 
for research and instruction. 

Panopulo Joins Shulton 

George Panopulo, for many years gen- 
eral manager and treasurer of the House of 
Pinaud, has become associated with 
Shulton, Inc., New York. 

Stevens Quits Cutasy 

George A. Stevens has resigned from 
Cutasy Laboratories, Inc., New York. He 
will make an announcement about his 
future plans upon his return from a short 
trip to Europe. Mr. Stevens was formerly 
general manager of Elizabeth Arden Sales 
Corp. 


Merck Appoints Anderson Asst. Sec. 


Carl M. Anderson has been appointed 
assistant secretary of Merck & Co. Inc., 
Rahway, N. J. He graduated from the 
University of Minnesota in 1927 and from 
the law school of that university in 1930. 
Since 1934 he has been employed by Merck 
& Co. as legal counsel. 

Mr. Anderson is chairman of the Legis- 
lative Committee, Drug, Chemical and 
Allied Trade Section of the New York 
Board of Trade, Inc.; a member of the 
Legislative Committee, American Drug 
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Manufacturers’ Association; and a mem- 
ber of the Advisory Board of the New 
York State Commission of Health on 
Narcotic Control. 


Dr. Rider Joins Pepsodent 


Dr. T. H. Rider has been appointed 
Technical Director of The Pepsodent Co. 
For the past seven years Dr. Rider has 
been associated with the Wm. S. Merrell 
Co. of Cincinnati as chief chemist and re- 
search director. Prior to that he was a 
member of the teaching staff of the De- 
partment of Pharmacology of Yale Uni- 
versity Medical School. 





Kadjar to London for Rubinstein 

R. M. Kadjar has been made Helena 
Rubinstein sales manager abroad. Prince 
Kadjar sailed early in June to assume his 
new duties. He will make his headquarters 
in London. 





Bialecke Joins Verley 

Adam Bialecke, chief perfumer of Ar- 
mour & Co. for a great many years, is now 
associated with the House of Verley. He 
will serve in the capacity of traveling 





ADAM BIALECKE 


technician and his services will be avail- 
able to any of the friends of the House of 
Verley. He will make his headquarters at 
the Verley technical and research labora- 
tories in Chicago. 


Companies 
Ciba Appoints Burgher 


Vincent A. Burgher has been appointed 
sales promotion manager of Ciba Pharma- 
ceutical Products Inc., Summit, N. J., suc- 
ceeding W. H. Duncan. Mr. Burgher has 
been Baltimore-Washington manager of 
the Ciba company for the past nine years 
and was, prior to that, buyer and assistant 
manager of the Washington Wholesale 
Drug Exchange. 

Package Machinery Vacation 

The Package Machinery Co. plant in 
Springfield, Mass., will be shut down com- 
pletely for the first two weeks in August in 
order to give the entire force a two-weeks 
vacation. 
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Polak’s Frutal New Building 


Polak’s Frutal Works, Inc., recently 
purchased a two story steel and concrete 
building located at 36-14 35th St., Long 
Island City, New York. Extensive altera- 
tions are practically complete and the com- 
pany expects to be located in the new 
premises after July 15th. The building 
wili be used as a factory, laboratory, ware- 
house and general executive office. 

\ steadily increasing business has made 
necessary an expansion program which 
will utilize 20,000 square feet of floor space 
in the new building. Facilities in the new 
plant are the most modern available. 

Besides this new plant Polak’s Frutal 
Works have two others, the main factory 
in Holland and a branch factory in 
England. 


Charbert and Siegel Agree on Package 

Parfums Charbert Inc., and A. L. 
Siegel Co., Inc., have amicably adjusted 
their lawsuit arising out of use of A. L. 
Siegel Co. Inc., of a sachet box which was 
cylindrical in shape and had _ crossed 
diagonal cords on its sides. By the terms 
of the settlement the sachet container will 
no longer be used. 

A. L. Siegel Co., Inc., did not concede 
that it was competing unfairly with 
Charbert in that the sachet container bore 
an undue resemblance to the well-known 
drum boxes of Charbert, not were the 
officers of A. L. Siegel Co., Inc., of the 
opinion that the sachet box resembled a 
drum in appearance. Nevertheless, they 
did not desire to engage in trade practices 
which created the slightest possibility of 
their products being sold other than on 
their own merits. 


Monsanto's New Phosphorus Plant 

Power has been turned on the first elec- 
tric furnace at Monsanto Chemical Co.’s 
new phosphorus plant at Monsanto, Tenn. 
The second and third furnaces began pro- 
duction shortly after July 1. These 
furnaces have the largest capacity of any 
yet constructed in this country. The com- 
pany has invested in excess of $3,000,000 
in the plant. 


Hurlburt Heads J. B. Williams 


Everett B. Hurlburt has been elected 
president and treasurer of the J. B. 
Williams Co., Glastonbury, Conn., suc- 
ceeding Henry K. W. Welch who has re 
tired after having been president of the 
company for 23 years. 


Bond Now United Drug Ad. Mgr. 


A. C. Bond who has been associated 
with the United Drug Co., Boston, for the 
past three months, has been appointed ad- 
vertising manager. He was formerly with 
the Owl Drug Co., San Francisco. 
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McK. & R. Buys Milwaukee Drug 


McKesson & Robbins, Inc., has entered 
into a contract by which it will acquire the 
assets of the Milwaukee Drug Co., Mil- 
waukee, at the end of July. The Mil- 
waukee Drug Co. which was founded in 
1848 by Thomas A. Green is the state’s 
oldest and best known wholesaler of drugs 
and liquors. McKesson’s present liquor 
distributing house at Milwaukee will be 
merged with the new drug division and the 
company will be known as the Milwaukee 
Division of McKesson & Robbins, Inc. 

Acquisition of this large Milwaukee dis- 
tributing company will provide McKesson 
& Robbins, drug 
houses in 66 cities in 35 The 
parent company is the world’s largest 
wholesale drug distributing organization. 
In addition it manufactures more than 400 
ethical and proprietary items at Bridge- 
port, Conn. where it maintains plant and 


Inc. with wholesale 


states. 


research laboratories. 


Matchabelli & Weil in Canada 
Prince Matchabelli 
Weil Paris Inc. are now distributing their 


Inc. and Parfums 
products in Canada on a national basis 
under the general management of Robert 
Baxter. Mr. Baxter has been associated 
with the American Matchabelli company 
since 1933 as sales manager and later as 
purchasing agent. 

Antoine de Paris Inc., has also 
pointed Mr. Baxter to handle its Canadian 
sales and distribution. Temporarily he is 
making his headquarters at 1310 Argyle 
Rd., Walkerville, Ont. 


ap- 


Antoine Chiris Moves 


The offices and laboratories of Antoine 
Chiris Co. were moved June 28 to 115 East 
23rd St., New York. Greatly improved 
facilities will make it possible for the com- 
pany more adequately to serve the in- 
creasing patronage which made the move 


necessary. 


Kolmar Embosses Satin 

Kolmar Laboratories, which has been 
known for its decoration of cerate puffs, 
has now applied this same method of 
embossing to satin, making it possible for 
cosmetic manufacturers to have their 
names or trade-marks embossed on puffs. 
This decoration can be applied in color. 


McK. & R. Advances Resnick 

Tubie Resnick, former manager of the 
Buffalo branch of McKesson & Robbins, 
has been made director of the company’s 
eastern branches and now makes his head- 
quarters in New York City. He has been 
succeeded in Buffalo by Albert Benson of 
New York who was formerly assistant 
national salesman in the drug department. 
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Bowman Heads Unit Packages 

Harold M. Bowman resigned as pro- 
duction manager of Stanco, Inc., effective 
June 30 to become president of Unit Pack- 
ages, Inc., a new enterprise. Other officers 
of the corporation are: W. M. Rose, vice- 
president; A. B. Drake, Treasurer; Harold 
Lyon, secretary. 

The new company, which has offices at 
98 Frelinghuysen Ave., Newark, N. J., and 
a plant at Elizabeth, N. J., will engage in 
packaging products in single dose or ap- 
plication packages for manufacturers who 
want their products in these small con- 
tainers. These are the small tin containers 
that are now used by several large manu- 
facturers such as Bristol-Myers Co. for 
Vitalis, and Emerson Drug Co. for Bromo- 
Seltzer. For the present, Unit Packages, 
Inc., will confine its activities to the pack- 
aging of liquids. Manufacturers will ship 
their products to Unit Packages in bulk, 
and Unit Packages will produce completed 
packages for the manufacturers. 


Aitken Joins Chaleyer 

Roger Aitken, Jr., formerly with Gaston 
associated with Ph. 
Mr. Aitken is cov- 
New 


de Paris, is now 
Chaleyer, New York. 
New York Jersey 


ering the and 


territory. 


Mills Joins Clark-Millner 


W. I. Mills has been appointed sales 
manager for Clark-Millner Co., Chicago. 


W. 1. MILLS 


He was formerly sales manager of the 
Marion Lambert Co., St. Louis. 


Hudnut Badminton 

The Richard Hudnut Outdoor Bad- 
minton Club of America held its second 
annual tournament on June 9, on the 
Hudnut sports roof at 693 Fifth Ave., New 
York. The tournament was followed by a 
novel fashion show, featuring three sets of 
twins the latest badminton 
fashions and showed old and new styles in 


who wore 


coiffures and make-up. 


Pfizer Baseball Team Wins 

The baseball team of Charles Pfizer & 
Co. which won the championship in Class 
B. of the Brooklyn Industrial League last 
season made a fine start this year, winning 
six of the first seven games played. 
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Columbia Appoints Bush 

Columbia Alkali Corp. has appointed 
J. R. Bush district sales manager for 
Minnesota and adjacent territory. His 
offices are at 616 So. Third St., Minn- 
eapolis. Mr. Bush who was born in 
Detroit Lakes, Minn., has been with the 
Columbia organization for some time. 


Frank-V,iet Renovates Offices 

Frank-Vliet Co., 160 Water ‘St.,- New 
York, has completed extensive alteration 
of its offices. The executive offices have 
been decorated in two shades of tan with 
chromium trim and the reception room 
has been enlarged and decorated with large 
photographs of actual scenes of gum 
production. 


Powell Moves on Coast 

John Powell & Co., Inc., has announced 
that the office of its Pacific coast repre- 
sentative, Esler Johnson, was moved on 
July 1 to the Cunard Building, 503 Market 
St., San Francisco. 


Feldman Acquires Cosmetic Club 

S. Feldman Cosmetics Co., New York, 
recently acquired the Cosmetic Club line 
of preparations. 


McQuade to Rensselaer 


John H. McQuade, who has been identi- 
fied with the sales of Grasselli chemicals in 
the metropolitan area since 1922, has been 
appointed manager of the Rensselaer, 
N. Y., branch office of the Grasselli chem- 
Pont de 


Joseph 


icals department of E. I. du 
Nemours & Co., succeeding 
Krackler. Mr. Krackler will now be the 
manager of the Boston office where he re- 
places Joseph H. Mulligan who has been 
granted a leave of absence. 


California Agents 

Moon Glow Cosmetics Co. Ltd., Holly- 
wood, Calif., announces that Morgan & 
Sampson Co. of San Francisco, will act as 
agents for the company in the states of 
California, Oregon and Washington. Louis 
Herzberg, president of Moon Glow, is 
making a trip via plane covering the ma- 
jority of the states. 


Mineral Health Medicine Inc. 

Mineral Health Medicine Inc., North 
Augusta, S. C., is a new company formed 
by R. E. Carroll and Alton B. Black for the 
manufacture and distribution of mineral 
water and proprietary medicines. 


Pyogen Products Formed 

Pyogen Products Inc., 15050 Greenfield 
Rd., Detroit, is a new company formed for 
the manufacture of medicines. 
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Beautiful metal caps — to fit every standard 
size bottle or jar — with every type of the 


better metal or enamel finish. 


Smart closures. like those shown above add 


a distinctive finish to your packages. 


Fabricated of metal, with the skill and 


craftsmanship made famous by Bridgeport. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
EST. 1909 








VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS e@ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JARCAPS @ METAL NOVELTIES TO ORDER 
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National Toilet Co. Buys Sunclyme 

Sunclyme House has been taken over by 
the National Toilet Co. of Paris, Tenn. It 
is now being operated as a division of that 
company. John Dey is acting in a sales 
capacity on Sunclyme only. A sizeable 
advertising campaign is now in the 
process of preparation and an announce- 
ment will soon be made about it. 


Tarsaidze Heads Parfums Chevalier 


Garde 

Alexander Tarsaidze, formerly treasurer 
and director of Prince Matchabelli Co., 
is the president and treasurer of a newly 
organized firm, Parfums Chevalier Garde 
Inc. Prince W. V. Eristoff of Paris is the 
vice-president and secretary of the com- 
pany. The company will carry a line of 
cosmetics and perfumes. Location of the 
showroom and factory will be announced 
later. 


Abbott Opens in Kansas City 

Abbott 
Ill., opened a new branch office at 2107 
Grand Ave., Kansas City, July 1. A large 
stock of Abbott and D-R-L products is 
carried for shipments to the drug trade 
and profession in Western Missouri, Kan- 
sas, Nebraska, Oklahoma, Colorado and 


Laboratories, North Chicago, 


Wyoming. 

T. E. Braden is acting as branch man- 
ager in addition to his duties as district 
sales manager. John C. Michalek, form- 
erly office manager of Abbott’s San Fran- 
cisco branch, has been transferred to Kan- 
sas City to act in a like capacity. 


Armstrong Cork Retirement Plan 

Armstrong Cork Ge: 
caster, Pa., has invited its employees to 
participate in an old age retirement plan 
similar to and supplementing the Federal 
Social Security. The company as well as 
the employees will set aside a certain 


Products Lan- 


percentage of wages each month to pro- 
vide for retirement. 


Liddell Joins E. C. McKallor 


George W. Liddell, former merchandise 
manager of MckKesson-Buffalo Drug Co., 
has resigned his position to become the 
sales manager of E. C. McKallor Drug 
Co., Binghamton, N. Y. 


Park Drug Takes Space 

The Park Drug Co. has leased 20,000 
square feet in the building at 516 West 
34 St., New York. 


Edith Mullen Graduated 

Edith J. Mullen, daughter of Albert E. 
Mullen, vice-president of the American 
Perfumers Labs., was graduated from the 
College of New Rochelle on June 7. 
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Mentholatum in Wilmington 

When the new Mentholatum Co. plant 
at Wilmington, Del., is completed, 
eighteen out-of-state employees of the 
company will move to Wilmington where 
they will make their permanent home. 


Providence Wholesale Expands 

The Providence Wholesale Drug Co. has 
moved to 295 Harris Ave. where it will 
occupy more than three times the space 
which it formerly had. The new quarters 
are being completely renovated. 


McK. & R. Moves in Providence 

The Providence, R. I., branch of McKes- 
son & Robbins has been moved to 204 
Hartford Ave. The new quarters have an 
all-glass front and include a model drug 
store. 


Mutual Drug Expands on Coast 

The Mutual Drug Co. has added 1400 
square feet to its San Francisco branch. 
This expansion has been made necessary 
by increased business. 


Lee Products Inc. 

Lee Ave., 
Detroit, formed by H. L. Jewell is manu- 
facturing private formula proprietaries. 


Products Ine., 5757 Cass 


National Drug Products Formed 

National Drug Products has _ been 
formed by J. V. Cordes at 5076 South 
Clarendon St., Detroit. 


Creme Velour in Radio City 

Creme Velour Co. is now located on the 
tenth floor of 9 Rockefeller Plaza, New 
York. Oscar Zimmerman, head of the 


company was formerly located at 509 

Fifth Ave. 

Thompson Pharmaceuticals Co. 
Margaret Thompson has organized 


Thompson Pharmaceuticals Co. at 3008 
Northwestern Ave., Detroit. 


House of Lowell Cosmetics 

Hugh Cramer, Robert Hall and Hart- 
man J. Miller have established the House 
of Lowell, Inc. for the sale of cosmetic 
preparations. 


Varaday of Vienna Now 


The name of Armin Varaday, Inc., Chi- 


cago, has been changed to Varaday of 


Vienna, Inc. 
Charm Cosmetic Co. to Move 

Charm Cosmetic Co. will soon move 
into its own building at 3435 Sunset Blvd., 
Los Angeles. 
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Watkins Offices to Newark 

Although the J. R. Watkins Co. factory 
at Winona, Minn. will continue to operate, 
the executive offices will be moved to the 
Newark, N. J. plant this summer. 


Upjohn Again Expanding 

Approximately 18,000 square feet of 
space is being added to the warehouse and 
office facilities of the Upjohn Co., San 
Francisco. Increasing business has made 
this expansion necessary. 


Mefford Chemical to Sell Avacado 

il 

The Mefford Chemical Co., Los Angeles, 
has been appointed selling agent for the 
Calavo Growers’ Exchange on Avocado 
Oil. The company will handle two types 
of avocado oil—straight cold pressed oil 
and bleached oil. 


Carbide’s New Book 

The 1937 edition of “Synthetic Organic 
Chemicals,”’ published by Carbide & Car- 
bon Chemicals Corp., New York, is now 
ready. The 78-page booklet contains 
authoritative and up-to-date information 
on aliphatic alcohols, amines, aldehydes, 
esters, chlorhydrocarbons, glycols, ketones 
and other chemical families. Copies are 
available upon request. 


Ethocel Booklet 


Ethocel, the Dow Chemical Company 
brand of ethyl cellulose, is fully described 
in a 34 page booklet recently issued by the 
company, and available on request. Most 
of the pamphlet is devoted to a description 
of the many valuable properties of this 
compound, but various suggestions are 
also included for applications. These do 
not cover the cosmetic industry, but many 
applications undoubtedly 
themselves on investigation. 


will suggest 


Neoprene 

Neoprene, an engineering material with 
rubber-like properties, yet one which re- 
s the deteriorating effects of oil, heat, 
sunlight, chemicals and oxidation, is de- 
scribed in detail in a new handbook pub- 
lished by Rubber Chemicals Division, 
E. I. du Pont de Nemours & Company. 
This presentation considers separately the 
effects of various types of oils, acids, sun- 
light, heat and other forces which result in 
rapid deterioration of rubber products and 
indicates the type of service which may be 
expected with a similar part of neoprene. 

Specific applications of neoprene, includ- 
ing hose, electrical cable, molded parts, 
extruded material, sheet goods and gaskets 
are also described, with data on reasons for 
the use of neoprene in these applications. 
Of special interest is a summary of the 
method of making neoprene and its chem- 
ical composit:on. 


























Glascote Appoints Glaser 

Glascote Products, Inc., Cleveland, has 
appointed Charles W. Glaser as Sales 
Representative for metropolitan New 
York. Mr. Glaser has had ten years ex- 
perience in selling glass-lined and stainless 
steel tanks. 


Financial 
Norwich Dividend 


Norwich Pharmacal Co. on June 15 
paid a dividend of 50 cents per common 
share to stockholders of record June 5. 


Colgate's Polish Dividend 
Colgate-Palmolive Spolka Z. O. O., 
Warsaw, Poland, has declared the second 
dividend in seyen months payable to 
American stockholders. Special “permis- 
sion for the payment of the dividend has 
been granted by the Polish government 
which usually restricts the transmission of 


funds to foreign countries. 


1. V. C. Earns $114,962 for 9 Mo. 

International Vitamin Corp., New York, 
has reported a net income of $114,962 for 
the nine months ended March 31, 1937. 
This amounts to 56 cents a share on 204,- 
000 shares of capital stock. 


Mead Johnson Dividends 

Mead Johnson & Co., Evansville, Ind., 
paid July 1 a regular quarterly dividend of 
75 cents and an extra dividend of 75 cents 
to stockholders of record June 15. This 


dividend payment amounted to $307,000. 


Hook Drugs Earns $191,175 

Hook Drugs Inc., has reported a net 
profit for 1936 of $191,175, equal to $1.50 
on 127,499 shares of stock and comparing 
with earnings of $165,723 in 1935. 


American Home Dividend 


American Home Products Co., Jersey 
City, paid a dividend of 20 cents a share 
to its stockholders on July 1. 


Regulatory 
F. T. C. Obtains Stipulations 


The Federal Trade Commission has an- 
nounced stipulations by a number of New 
York concerns that have agreed to discon- 
tinue certain practices, held by the com- 
mission to be unfair competition. 

SAL HEPATICA 

The commission said that Bristol-Myers 
Co. has agreed to “cease representing that 
its preparation, Sal Hepatica, is used in 
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cases of constipation to prevent more 
serious physical conditions or trouble and 
that it is a competent treatment for head- 
aches, indigestion and certain other ail- 
ments, unless this claim is limited to such 
conditions when due to hyperacidity or 
constipation.” 

It is also stated that the company has 
agreed to stop asserting that Sal Hepatica 
“will cleanse the system thoroughly, unless 
this is limited or qualified to indicate 
cleansing of the intestinal tract. and that 
Sal Hepatica will correct or counteract acid 
conditions, unless this is qualified or 


limited to indicate gastric hyperacidity.”’ 


“In its stipulation,” said the commis- 
sion, 
that, according to scientific opinion fur- 
nished the commission, Sal Hepatica is an 
effervescent salt, which, when taken in 
small doses, will act as a laxative, and in 
larger doses as a cathartic, and that, there- 
fore, it can be relied upon neither as a 
competent treatment for colds, headaches, 
indigestion, upset stomach or unnatural 
fatigue, nor as a preventive of more serious 


the respondent company admitted 


physical conditions in cases of consti- 


pation.” 


IPANA 

The Bristol-Myers Co. has also agreed 
to stop representing that use of Tpana 
tooth paste with a gum massage will keep 
one from becoming a “dental cripple.” 


PHILLIPS’ TOOTH PASTE AND 
CREAMS 

The commission has also made public a 
stipulation by the Charles H. Phillips 
Chemical Co. to stop asserting that 
Phillips’ Milk of Magnesia tooth paste is 
“the best way yet discovered or science’s 
latest discovery for cleaning teeth.” The 
company further agreed to stop claiming 
that its Phillips’ Milk of Magnesia Tex- 
ture Cream “helps to correct certain ugly 
skin blemishes and that this preparation 
and Phillips’ Milk of Magnesia Cleansing 
Cream help to neutralize the fatty acid 
accumulations on the skin, unless, in this 
latter representation, the language is 
qualified to mean excess fatty acid ac- 


cumulations.” 


LAURA’S RAPID TONIC 

The commission also announced that 
Laura Phillips of 4532 Murdock Ave., 
New York, agreed to stop representing in 
the sale of Laura’s Rapid Tonic and Hair 
Formula “that eighteen treatments will 
grow new hair,” and that Laura’s Realiza- 
tion Face Cream ‘‘will eliminate wrinkles, 
make the skin firm, smooth, white, or do 
away with sallow complexion.” 


New 23-G Alcohol Formula 

The Treasury Department has issued 
an order (T. D. 4743) that after September 
1, 1937, specially denatured alcohol Form- 
ula No. 23-G must be compounded as fol- 
lows: To every 100 gallons of ethyl alcohol 
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add 3.5 gallons of methyl propyl ketone 
and 0.5 gallon of methyl isobutyl ketone. 
Also after September 1 rubbing alcohol 
must consist of: 98.1 fluid ounces of the 
above formula, 1/4 avoirdupois ounce 
sucrose octa acetate and one gallon water. 


New Ethyl Acetate Restriction 

The Treasury Department has issued 
the following regulations (T. D. 4745) 
concerning the sale of ethyl acetate and 
lacquer thinners. Sales by producers to 
dealers shall be in containers of a capacity 
of not more than 55 gallons, and shall not 
exceed a total of 550 gallons to any dealer 
during any calendar month. These max- 
imums may be exceeded upon the pro- 
duction of evidence satisfactory to the 
district supervisor. 


Kentucky Tax Problems 

Although the Kentucky cosmetic tax 
which was ruled constitutional by the 
Kentucky Court of Appeals was repealed 
after the litigation about it started, the 
state tax commission is holding all dealers 
liable for the tax during the time that it 
was in effect. 


Malaria Research 

A grant of $2,000 has been awarded by 
Cinchona Products Institute, Inc., New 
York, to Dr. J. P. Sanders of Caspiana, 
La., for research on malaria. Dr. Sanders 
and thirty cooperating colleagues will in- 
vestigate the relapse rate between quin- 


idine and quinine. 


Obituaries 


Herbert Roland Woodward 

Herbert Roland Woodward, president 
of Allaire, Woodward & Co., Peoria, Hl. 
died at the St. Francis Hospital in Peoria 
June 13. His death was caused by a 
streptococcic infection and occurred after 
an illness of only a week. He was born in 
Peoria in 1874 and was graduated from 
Princeton University as a civil engineer in 
1897. He followed his vocation of en- 
gineering on the Pacific coast until April 
1917, shortly after the death of his brother, 
Henry Joseph Woodward, when he be- 
came president of Allaire, Woodward & Co. 


Harry Walter Cole 

Harry Walter Cole, vice-president of 
Baird & McGuire, Holbrook, Mass. died 
in Augusta, Ga. June 15. He was vice- 
president of the Kretol Co., Washington, 
from 1906 to 1913. From 1913 to 1915 he 
was in charge of disinfectant sales for the 
Barrett Co., Philadelphia, and director of 
the disinfectant division of the Barrett 
Co., New York, from 1915 to 1922 when 
he joined Baird & McGuire. 
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THROUGH MANY STORMS... 


THE EXECUTIVE who successfully steers his business through economic storms and 
periods of business inflation is the executive whose first consideration is always for the 
quality of his product. He knows that unfailing quality will hold a host of customers, 
regardless of business conditions. And, conversely, even when business is good, he tempts 


fate when he trifles with q vality. 


To this type of executive the J.T. Baker Chemical Co. has dedicated its manufacture of 
Fine Chemicals. Baker’s inflexible principle, “There can be no compromise with quality”, 


is constantly reflected in the purity of Baker products. 


Skilled in the art of manufacturing precision chemicals—control methods, regardless of 
cost, are more important than the urge to roll up tonnage. Each Baker Fine Chemical 


must meet predetermined and exacting standards. 


Pharmaceutical manufacturers who are vitally interested in the quality of their finished 
) q ) 
products appreciate this care. They are buying more and more of their Fine Chemicals 
from Baker. They have come to realize that quality selling requires strict quality buying 
) q ) g§ freq ) ) 


of raws. 


The repeat business on the books of the J. T. Baker Chemical Co. testifies to the satis- 
faction that Baker Fine Chemicals give. Arrange with the Baker salesman for test sam- 


ples of Baker products. See Baker quality for yourself. 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 


420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 





A partial list of Tonnage Fine 
Chemicals heid under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium Jodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


: Caustic Potash and Soda 
Sticks and Pellets - 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker's fine chemicals 


for Pharmaceutical Manufacturers 
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George Lyons 

George J. Lyons, secretary and treasurer 
of I. L. Lyons & Co., Ltd., New Orleans, 
died June 11 at his home in that city after 
an illness of several months. He was 65 
years old. Mr. Lyons had been con- 
nected with I. L. Lyons & Co. Ltd. for 
forty years. 


David T. Hare 


David T. Hare died at his home in 
Greensboro, N. C., May 26 of an acute 
heart attack. He was 57 years old and had 
been traveling representative of the 
Parke-Davis Co. in North Carolina for 
the past thirty years. 


Henry A. Truslow 

Henry A. Truslow, formerly vice-presi- 
dent and treasurer of the Armstrong Cork 
Co., died at his home in Summit, N. J., 
May 31 at the age of 63. 


Charles H. Wood 

Charles H. Wood, treasurer of the 
George A. kelly Co., Pittsburgh, died 
June 6 at the age of 76. He was employed 
by Samuel R. Kelly in August, 1899, and 
became treasurer of the George A. Kelly 
Co. in 1935. 


Associations 


Keim Heads Sales Executives 
R. D. Keim, vice-president of E. R. 


Squibb & Sons, was elected chairman of 


the National Federation of Sales Execu- 
tives at its second annual meeting, held in 





R. D. KEIM 


Chicago June 3 and 4. Nearly 500 sales 
executives, representing almost every line 
of business attended the conference. R. A. 
Widden, president of Bauer & Black, was 
elected a director at large. 


Sulphonated Oil Outing 

More than forty members of the Sul- 
phonated Oil Manufacturers Association 
attended the annual outing at the Buck- 
wood Inn, Shawnee-on-Delaware, June 
2 and 3. 
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Salesmen's Golf Winners 


Winners of the Salesmen’s Association 
of the American Chemical Industry’s 
initial golf tournament held at Baltusrol 
Golf Club, Short Hills, N. J., on June 15, 
were: Low net, Class B—T. S. Nichols, 
Grasselli Chemicals department of E. I. 
du Pont de Nemours & Co.; Class A— 
F. J. Lueders, George Lueders & Co.: 
Kickers—Edward S. Burke, Edward S. 
Burke Co., and T. Major, Bakelite Corp.; 
Low Putts—A. Kammar. 

The second tournament was held July 13 
at the Green Meadow Country Club, 
Harrison, N. J. 


Chicago Golf Winners 


The second tournament of the Golf 
Auxiliary of the Chicago Drug & Chemical 
and Chicago Perfumery, Soap & Extract 
Associations was held at the Itasca Coun- 
try Club June 15. The winners were: 
Class A—J. Bodevin, Elmer F. Smith, 
J. T. James, H. Cochran, E. H. Ericson; 
Class B—Harry V. Wallace, M. W. Fold, 
A. C. Stepan, H. B. Elwell, F. Z. Woods; 
Class C—C. P. Van Schaack Jr.. George 
Epstein, C. A. Hammond, J. Gauer; Class 
D—A. F. Frantz, Frank Topper, Gerald 
F. Pauley, E. L. Drach. 


Drug Section Fall Meeting 

The Annual Fall Meeting of Golf Tour- 
nament of the Drug, Chemical, and Allied 
Trades Section of the New York Board of 
Trade, has been tentatively set for Friday 
and Saturday, September 17 and 18, at 
Buckwood Inn, Shawnee-on-Delaware, Pa. 
It is advised that those desirous of attend- 
ing this interesting meeting mark their 
calendars now so that they will have these 


set aside. 


Coutlee Again Heads Club 


At the third annual meeting of the Phar- 
maceutical Advertising Directors Club, 
held at the Park Central Hotel, New 
York, June 24, Douglas Wakefield Cout- 
lee, director of advertising, Merck & Co. 
Inc. was re-elected president. The other 
officers are: vice-president A. Douglass 
Brewer of Ciba Pharmaceutical Products 
Inc.: treasurer, Edward B. Austin of 
Thomas Leeming & Co.; secretary, E. 
Walton Bobst of Hoffmann-LaRoche Inc. 

During the past year membership in 
the club has increased from thirty-four to 
forty-five. Most of the members were 
present including several non-resident 
members representing companies outside 
the metropolitan area. 


A. Ph. A. Meeting in New York 
The American Pharmaceutical Associa- 
tion will hold a convention at the Hotel 


Pennsylvania, New York, August 16. 
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Price Maintenance Meeting 


Thomas R. Farrell, editor of THE Druc 
& Cosmetic INpustry and associate editor 
of TorteT ReEQutsiTEs, presided during a 
symposium on price maintenance held 
under the auspices of the drug and chem- 
ical section of the N. Y. Board of Trade 
at the Hotel Commodore, New York, June 
8. Among the speakers on the program 
sponsored by Mr. Farrell were Ralph I. 
Straus, secretary of R. H. Macy & Co.; 
William A. Hollingsworth, president of 
Retail Tobacco Dealers Assn.; Hugo Mock, 
counsel for Toilet Goods Assn.; Willard 
Thorp of Dun & Bradstreet; and Chrich- 
ton Clarke, counsel for American Book- 
sellers Assn. 

The address of Mr. Straus follows: 

“An analysis of the ‘fair trade’ laws in- 
dicates that they are simply price-fixing 
laws. The New York statute, for instance, 
contains no other provisions except those 
pertaining to price fixing. Why then are 
they not called Price Fixing Laws? Sim- 
ply because under their true name they 
would probably not have been passed by 
the several legislatures. 

“Price-fixing is not, of course, a new 
device. History is replete with its use and 
failure. For more than twenty years 
efforts have been made to get Congress to 
enact resale price-fixing laws and many 
private attempts have been declared il- 
legal when brought into the courts. Never- 
theless, severe economic depression with 
its resulting intensive price competition 
created conditions favorable to the revival 
of the price-fixing panacea for trade ills. 
Attempts were made to include resale 
price-fixing in several codes during NRA 
but the booksellers’ code actually was the 
only important retail code with a resale 
price-fixing provision. Others stopped at 
declaring that no sales could be made be- 
low net invoice cost or contained various 
‘stop loss’ provisions. Failure, however, to 
secure resale price-fixing in the wholesale 
and retail drug codes led to the organiza- 
tion of a nation-wide campaign for the 
enactment of state resale price-fixing laws. 
The campaign began in October 1934 and 
culminated in the Supreme Court decision 
validating the California and Illinois laws. 
This legislation has been sponsored chiefly 
by certain organizations such as the Na- 
tional Association. of Retail Druggists, 
National Association of Wholesale Drug- 
gists, the American Pharmaceutical Asso- 
ciation, and certain liquor and miscel- 
laneous groups. It has been opposed by 
other organizations which largely repre- 
sent either the consumer or the consumer 
interest, such as the American Farm 
Bureau, the American Federation of 
Labor, the National Retail Dry Goods 
Association, various consumer organiza- 
tions and individual department stores. 
And that brings me to my first point. 

“All of us in the consumer goods indus- 
tries, manufacturer, wholesaler, and re- 
tailer alike, are dependent in the last 
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Kolmar customers report increasing sales and repeat sales that are 
directly traceable to the superiority of Kolmar ATOM-ated Dry Rouge. 


Kolmar ATOM-ated Dry Rouge is made of finest available raw materials, thoroughly tested 
by our own chemists. Manufactured in an air-conditioned modern plant, it is subjected by a 
unique Kolmar process to terrific air pressure. Under this pressure all particles are uniformly 


reduced to their smallest possible size. 


Kolmar ATOM-ated Dry Rouge is made in 246 shades. It is a superior rouge that assures 


customer satisfaction and repeat sales. Write for Samples today. 





Jictnir laboratorics 


M wAUREE «~ HOBO KEN 


These Kolmar Representatives will be pleased to serve you: 


Chicago, IIl. Atlanta, Ga. Los Angeles, Calif. 
Norman Kole Warren Curry R. G. F. Byington 
2895 Peachtree Road 1709 West 8th St., Room 504 


11-108 Merchandise Mart 
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analysis on the consumer. If he buys our 
products in volume we are prosperous. 
When he slows up his purchases, we must 
tighten our belts and wait for better times. 
It is, therefore, to our mutual advantage to 
induce the consumer to purchase as much 
as he is able. The American standard of 
living has been built on mass production, 
and mass production in this country has 
developed on the sound theory of high 
wages, low prices and wide distribution, 
and not on the economy of relatively high 
prices, low wages and narrow distribution 
such as is found in many European coun- 
tries. If we follow out this theory, it is 
evident that any schemes which artificially 
raise prices will in the long run prove 
harmful to our economy. 

**Price-fixing is one of these schemes. It 
permits the producer of trade-marked 
articles to fix the retail price at which his 
product must be sold to the consumer. 
Advocates of resale price-fixing state that 
no unduly high prices can be set because 
competition with other articles of the same 
general class will prevent such high prices. 
By this statement, proponents of price- 
fixing admit that competition is necessary 
among producers. Production costs, how- 
ever, average but half of the final price 
which the consumer pays for his pur- 
chases. The other half arises during the 
process of distribution, both wholesale and 
retail. If competition is desirable, there- 
fore, and no one here I think will deny its 
necessity, then why should that competi- 
tion be limited only to the production half 
of the cost of merchandise? 

“The consumer is just as much entitled 
to the benefits of competition among dis- 
tributors as among producers. The net 
invoice price of merchandise represents 
the raw material cost to the distributor. 
To that cost he adds the cost of selling 
services of various kinds. It would be 
illogical to contend that every producer 
who buys raw materials should add the 
same fixed percentage to his raw material 
costs in order to cover the expense of 
manufacturing. No one would tolerate 
such a system of pricing in production; but 
it is precisely that price-making method 
which these resale price-fixing laws legalize 
for distributors. The retailer is denied any 
and all opportunity to make prices in con- 
formity with the nature and costs of the 
services he renders. The consumer is 
wholly disregarded because a uniform 
price can never be a fair price when the 
cost of retail services varies so widely. 
There is neither logic nor equity in a 
system of fixed prices. 

“Let me quote an example: At Lexing- 
ton Avenue and 82nd Street is a drug 
store run by J. Leon Lascoff. I am using 
this illustration because I patronize his 
store and I can vouch for both the service 
he gives and the quality of his products. 
Mr. Lascoff just received the Remington 
Medal which is annually given to an out- 
standing pharmacist. His business was 
established in 1899 and apparently he is 
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doing well. He gives excellent service in 
compounding prescriptions and in deliver- 
ing on short notice. His clerks are intel- 
ligent and are able to answer simple ques- 
tions about household remedies with seem- 
ing authority. Just four blocks away at 
86th Street is a large Liggett’s Drug Store 
and also in the same block are some cut 
rate units. I don’t know about the latter 
cut rate houses, but certainly Liggett’s 
appears to be prosperous. Yet at the same 
time on the same day Lascoff’s is probably 
charging the manufacturers suggested 
minimum price; and on those same articles 
which are not price-fixed, Liggett’s is 
probably charging less. And yet both of 
them flourish. 

“Of course, the answer is that consum- 
ers buy more than mere merchandise. 
They also buy service. There are such 
items as rent on 57th Street and Fifth 
Avenue as against rent on 14th Street and 
Sixth Avenue; the calibre of salespeople; 
delivery expense; advertising costs (Klein’s 
on 14th Street never advertise. They say 
there would be a riot were they to do so); 
credit as against cash; expensive fixtures 
and surroundings as against beaverboard 
counters and glaring lights; mail order as 
against personal sales. All of these things 
indicate the variety of retail conditions 
which a manufacturer cannot economically 
meet by fixing his prices. 

**Moreover, a great difference exists in 
the operating costs of even like types of 
retail units. A study by the Department 
of Commerce called Retail Operating 
Costs within a Metropolitan Community 
shows the variation in operating expense 
ratios for different kinds of stores located 
in central shopping districts. For drug 
stores the median is 25.6°% but the range 
is from 20°; to 61.2%. 

In 1933 the expenses of various kinds of 
retail groups ranged from an average of 
17° for country-general stores to 32.7% 
for department stores. Where then shall 
the price be set? Should it allow sufficient 
margin to permit the inefficient as well as 
the efficient to remain in business? 

“If the consumer prefers to trade in the 
cash and carry stores and other types of 
stores offering reduced selling services and 
lower prices, there is no sound reason why 
she should be compelled to pay these 
stores the higher prices established for the 
full-service stores. Price-fixing merely 
raises the cost of living, whereas in a free 
economy with no price restrictions, more 
goods are distributed because prices are 
lower, and when more goods are dis- 
tributed it means busier stores, busier fac- 
tories, and more employment. 

“Already some retailers in the drug and 
other fields are demanding greater mar- 
gins than even the price fixing manufac- 
turers have been willing to grant. They 
are looking for guaranteed profits. They 
have failed to realize that retailing can 
make no progress when high prices curtail 
consumption. They have failed to recog- 
nize that the consumer is best served and 
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buys more merchandise when prices are 
free to seek their levels without restriction 
by price-fixing laws. 

“Secondly, let us consider the retailer. 
How is he affected by the ‘fair trade’ 
laws? First of all, we are told the small 
retailer must be protected against the sale 
of loss leaders. Actually, however, the loss 
leader argument is merely a smoke screen 
for price-fixing. Loss leaders and price- 
fixing are different things. The ‘fair 
trade’ laws are designed to destroy al] re- 
tail price competition in the sale of in- 
dividual branded items. The ‘fair trade’ 
laws are not loss leader statutes. 

““Now, what are loss leaders? 
has adequately defined the term. No one 
has determined the extent of loss leader 
use however defined. When the Federal 
Trade Commission defined price cutting as 
an objection to a practice by someone, it 
epitomized the current trade understand - 
ing of the ‘loss leader’. The retail code 


No one 


made no contribution because it defined 
the term as an article often sold below 
cost for the purpose of attracting trade. 
In its chain store investigation, the Fed- 
eral Trade Commission very cautiously 
said: A loss leader apparently is variously 
considered as an article sold below net in- 
voice cost, net purchasing cost, or net 
manufacturing cost as the case may be, or 
it may be applied to goods sold below the 
net purchase cost of the goods plus operat- 
ing costs, or simply to goods sold below the 
usual mark-up. 

“As an actual fact, every intelligent 
merchant knows that very little merchan- 
dise is normally sold below net purchase 
cost. Furthermore, there are no authentic 
data to show that unreasonably low retail 
prices have destroyed competition and 
fostered monopoly. Else how can we ex- 
plain the existence of small stores next to 
department stores and chain units. The 
efficient store large or small survives; the 
inefficient goes out of business. Is it then 
our aim to subsidize inefficiency and guar- 
antee every store owner a profit on price- 
fixed goods? 

“In the next place, advocates of the 
‘fair trade’ or ‘price-fixing’ laws claim that 
the small store owner must be protected 
from being swallowed up by the chains. 
His independence must be _ preserved. 
They, however, are perfectly willing to 
allow the manufacturer or wholesaler to 
limit the retailer’s independence by forcing 
him to abide by a contract which ar- 
bitrarily sets what that retailer’s mark-up 
is to be. Under such conditions, the re- 
tailer becomes a mere vending machine 
and is denied the liberty of pricing his 
merchandise as he sees fit. By attempting 
to preserve his independence in one direc- 
tion, they curb it in another. 

“Tf the merchant applied a fixed uniform 
mark-up to each item of merchandise 
sufficient to cover his total operating ex- 
pense plus a reasonable profit, he would 
soon find himself in financial difficulties. 
He must always price his merchandise with 
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PRICE’S triple pressed STEARIC ACID is used 
PREPARED FROM by leading manufacturers of the finest toilet en 


rations, shaving creams and toilet soaps. 


THE FINEST Of guaranteed English manufacture, it is highly 
MATERIALS AND crystalline and white in color. 

Melting point is 130°-133° Fahrenheit. 
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due consideration to competition, invest- 
ment in stock, rate of turnover, volume of 
sales, need of working capital and the 
nature and amount of overhead and other 
costs. If the merchant’s selling prices on 
branded items are frozen by contracts of 
others, as these so-called ‘fair-trade’ laws 
provide, he is deprived of essential liberty 
in the conduct of his business. Obviously, 
no brand owner has sufficient knowledge 
of operating costs in a particular store to 
enable him to fix a resale price which will 
produce the most satisfactory relationship 
of cost and profit factors. The good mer- 
chant is a merchant of prices as well as of 
goods and services and so price freedom is 
vital to the most efficient operation of his 
business. 

“The final link in our chain is the man- 
ufacturer. Proponents of price-fixing state 
that price-cutting destroys the goodwill 
embodied in the manufacturer’s brand 
name and that his property rights in good- 
will are placed in jeopardy. Were this 
actually to be the case, how can you 
account for the many years that our out- 
standing manufacturers of branded mer- 
chandise have been in existence and have 
made handsome profits. I have only to 
mention a few of them—General Foods, 
Parke-Davis, Quaker Oats, Eastman Ko- 
dak Company and many, many more. 
The record of all of these firms and a gen- 
eration of argument have failed to produce 
any substantial evidence that a meritorious 
article has been driven from the market by 
price cutting nor has their goodwill been 
impaired. In the final analysis if the con- 
sumer desires a trade-marked article and 
the manufacturer maintains faith with the 
consuming public by maintaining the qual- 
ity of his merchandise, the lower prices 
which came as a result of competition 
stimulate total sales; and build goodwill. 

“Furthermore, goodwill is not the ex- 
clusive creation of the manufacturer. With- 
out the cooperation of the retailer who 
promotes a product by his own advertising, 
by special display and by other promo- 
tional effort, goodwill could be created 
only with the greatest difficulty. There is 
no law which compels a manufacturer to 
brand his product. If he does so it is be- 
cause he feels he can get a larger share of 
the market by so doing. He does a good 
deal of advertising to establish his brand 
and this is reflected in the higher prices he 
charges for his branded product. Many 
manufacturers, however, manufacture the 
same article for both branded and un- 
branded distribution. Once the retailer 
has purchased a branded item, however, 
he has paid for the manufacturer’s good- 
will in a factory price higher than the price 
he would pay for unbranded merchandise 
of identical or substantially identical 
physical and chemical characteristics. This 
differential in price is the amount which 
the manufacturer exacts as payment for 
whatever element of goodwill there is in 
the brand name. In short, the retailer 
buys both the physical article and such 
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portion of that goodwill as may attach to 
the brand name on the article. 

“The difference in the two types of dis- 
tribution, branded and unbranded, is 
merely one of degree. The manufacturer 
has charged and the retailer has paid the 
higher price for the goodwill attached to 
the trade-marked article. Why, therefore, 
should the manufacturer be permitted to 
fix the price on one article to which he has 
affixed his mark or name and not on the 
article which is not so marked. Has he not 
gotten his just return by selling the 
branded article at a higher price? 

“Let us not forget that the far-seeing 
retailer also has his own goodwill to con- 
sider. It is just as important as the man- 
ufacturer’s and often more valuable. When 
he cannot make his own prices on mer- 
chandise he has bought, he cannot give to 
his customers the natural economies of his 
operating costs. His goodwill is seriously 
impaired. This factor has been given 
practically no consideration by the price- 
fixer. 

“In the last analysis, however, the 
special interests of the manufacturer, the 
wholesaler and the retailer will not decide 
the question of price-fixing. Price fixing 
inevitably means price raising. Up to 
May 22nd, 1497 branded items had been 
price-fixed in our store. With what result 
in the consumer price? 

Nine hundred twelve branded cosmetics 

were increased 8.1% over their previous 

prices in Macy’s. 

Three hundred sixty-seven branded drug 

preparations were increased 16.6% over 

the price in Macy’s before price-fixing. 

One hundred thirty-seven wines and 

liquors were increased 14.6% over their 

previous prices in Macy’s. 

And 37 books went up 24.4%. 

In addition, 44 other items were price- 

fixed. Their average price increased 

21.5% over the pre-price-fixed era. 

“Will the consumer accept these price 
rises without taking any action? Of course 
not. As the consumer becomes aware that 
price-fixing contracts may be applied to 
nearly everything he eats, wears, drinks, 
or uses, he will decide the issue for us.” 





PERFUMING COSMETICS 
(Continued from page 113) 


color the soap, Nevertheless, these three 
aromatics alone do not give a finished rose 
bouquet. Various musks are suitable for 
use as fixatives, but they all cause more or 
less discoloration, musk xylol discoloring 
least, musk ambrette more, and musk 
ketone most. 

In lemon soaps, citrus oils are volatile 
and do not give a lasting odor; citral can 
be used in place of citrus oils but this is 
unstable in white soaps and causes a yel- 
low discoloration. In this case, it is best 
to use the various specialties available, 
since they do give soaps which remain 
white. 

In any event, it is best to tint the soap 
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according to its odor to avoid any possible 
trouble with discoloration. 

The table below gives the more import- 
ant aromatics and their color characteris- 
tics in soap. 


Aromatic Color 
Amy] Salicylate Pure White 
Anisaldehyde Yellow 
Benzaldehyde Pure White 
Benzyl Acetate White 
Citral Yellow 
Dipheny] Ether White 
Heliotropin Yellow Brown 
Isoeugenol Brown 
Indol Red 

Skatol Yellow 
Terpineol White 
Vanillin Brown 
Cinnamaldehyde Yellow 


In liquid soaps, the perfumer must con- 
sider the question of solubility, since all 
perfume oils will not give a clear solution 
with liquid soaps. It is generally advis- 
able to use the oils or mixtures especially 
intended for this purpose. 

The perfuming of cosmetic creams is 
very important. These creams are gen- 
erally perfumed after they have been 
processed and are at least partially cooled. 
Discoloration may occur as in soaps but 
less extensively. Typical discoloring raw 
materials are indol, vanillin, heliotropin, 
etc. The characteristic of irritation must 
be especially considered by the perfumer 
in cream perfumes, since creams are ap- 
plied to sensitive skin areas and often left 
in contact for a long period of time. This 
is especially noticeable in lipsticks. Since 
it is said that all essential oils are to some 
extent irritating, the most irritating prod- 
ucts should be carefully avoided. These 
are vanillin, as well as combinations of 
heliotropin and coumarin, anisaldehyde 
and clove oil. 

The water content of skin creams is also 
important, since in some cases perfume 
may destroy an emulsion containing large 
proportions of water. For this reason it is 
best to send a sample of the cream to be 
perfumed to the perfume supplier. 

Perfuming of brilliantines and massage 
oils is sometimes difficult, since the solu- 
bility of perfumes in vegetable or mineral 
oils may be limited. However, it is pos- 
sible so to compound a mixture that 
soluble and insoluble ingredients are bal- 
anced to give a completely mixture. 


Soluble Partly soluble 
Benzyl Benzoate Diphenylmethane 
Terpineol Eugenol 


Hydroxycitronellal Anisaldehyde 
Indol 
Insoluble 
Amy] Salicylate 
Citronellol 
Geraniol 
lonone 
In the perfuming of powders, the oil 
sometimes causes face powder to become 
less fluffy. If this is a serious problem, 
perfumes in solid powder form may be ob- 
tained from some suppliers. 
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The Cosmetic Bookshelf 


TRUTH ABOUT COSMETICS— 
McDonough, 311 pp. $5.00 


A searching and critical analysis of 
cosmetics and cosmetic action. A 
discussion of every type of cos- 
metic, their chemical character, 
their use and established cosmetic 


value. 


HOW TO SELL COSMETICS— 
MeLeod, 104 pp. $2.00 


Chapters cover the sales of every 
kind of cosmetic. This book is a 
compilation in easily read form of a 


notably successful sales course. 


MODERN COSMETICS — Chilson 
Second Edition in process of pub- 


lication. 


The first book to be published in 
America on the manufacture and 
formulation of cosmetics is now in 
its Second Edition. New features: 
Completely revised and_ tested 
formulas, a complete section on 
manufacturing processes, plant lay- 
out, machinery and equipment. 


COSMETIC DERMATOLOGY — 
Goodman, 591 pp. $6.50 


Dictionary of ingredients, discus- 
sion of anatomic, physiologic, and 
pharmacologic bases of cosmetic 
application; “shelf-tested’’ formu- 
lary; and appendices on odor and 


color in cosmetics. 


PERFUMES, COSMETICS & 


SOAPS—Poucher, Second Edition 


Vol. 1—Dictionary of cosmetic raw 
materials, 439 pp. 38.00 


Vol. 2— Perfume formulary and pro- 
cedure of manufacture 426 pp. 38.00 


Vol. 3 — Cosmetic formulary and 
procedure of manufacture, 228 pp. 
$7.00 


PREPARATION OF PERFUMES & 
COSMETICS — Durvelle, 419 pp. 
$10.00 
This well-known work contains 
much valuable information on cos- 
metic raw materials and a com- 
plete formulary on the manufacture 


of perfumed products. 


THE HAIR AND THE SCALP— 
Savill, 288 pp. $5.00 
Discusses in detail the structure 
and physiology of hair, and the 
probable causes and treatments of 
common conditions such as dan- 


druff, excessive oiliness, etc. 


HAIR DYES AND HAIR DYEING 

—Redgrove and Foan, 194 pp. $3.00 
There is little literature on hair- 
dyeing. In the making of this book, 
a chemist and a practical hair- 
dresser have collaborated to pro- 
duce the most complete treatise on 
the subject. 


FLAVORS ANDESSENCES—Gazan, 

115 pp. $10.00 
This new-type formula book gives 
you brand-new formulas, most of 
which have never before been pub- 
lished. Every formula has been 
carefully tested. Every product is 
highly concentrated, very soluble, 
and may be kept for several years 


without change or deterioration. 


MODERN SOAP MAKING — 

Thomssen and Kemp, 550 pp. $7.50 
Designed as a practical volume for 
the practical soap-maker. Its com- 
pilation is based on twenty years 
of actual experience in the soap 
plant by the authors. The em- 
phasis is all on the practical hand- 
ling and refining of raw materials, 
kettle practice, and other opera- 
tions in the modern soap factory. 


MANUFACTURERS’ PRACTICAL 

RECIPES — Jameson, 579 pp. $10.00 
Although a general formula book, 
this volume contains many worth- 
while recipes for perfumes, and 
cosmetics. 

PHARMACEUTICAL FORMULAS 

Vol. 2—982 pp. $8.00 
The title of Vol. 2 is somewhat 
misleading as this work contains 
415 pages of formulas on Toilet 
Preparations. This work is author- 
itive and can be recommended. 


THE DRUG AND COSMETIC INDUSTRY 


101 WEST 3lst STREET 


Book Department 


NEW YORK CITY 
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Any book reviewed in this section can be pur-~ 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 


Vitamins In Theory & Practice, by Leslie J. Harris, 
Se.D., D.Se., Cambridge: At The University Press, 
New York, The MacMillan Co., 242 pp. 
Price $3.00. 

The ever increasing interest in the vitamins is creat- 
ing a considerable literature on the subject. Dr. Harris, 
director of the Nutritional Laboratory of Cambridge, 


illus. 


England, has been one of the leading experimenters in 
vitamin theory. In this latest book on the subject he 
explains just how the various vitamins were discovered 
and how they work in the human system. Contents 
include The Discovery of Vitamins: How Many Vita- 
mins are there): Beri-beri and Vitamin B,: Pellagra and 
Vitamin B,: Scurvy and Vitamin C: Vitamin D and 
Rickets: Vitamin A: Vitamin E. Diet and Sterility: 
Dietetics—What to Eat. 


Reagent Chemicals and Standards, by Joseph 
Rosin, D. Van Nostrand Company, Inc., 530 pages, 
$6.00. 

The author, who is chief chemist and chemical direc- 
tor of Merck & Co. is obviously fitted by training and 
experience for the difficult task he has undertaken in 
this book. Monographs of individual reagents cover 
the pages from 9 to 473 and give present permissible 
limits of impurities as well as methods for assay. Some 
of the distinctive features of this treatise are that the 
tests for insoluble matter, heavy metals, chloride, sul- 
fate, and phosphate are made quantitative in most 
instances. Wherever possible, tests of physical con- 
stants such as optical rotatory power, melting point, 
specific gravity, etc., are included in the specifications. 
The importance of an assay or quantitative determina- 
tion of the principal or active constituent of each sub- 
stance is stressed, and a thorough chapter describes the 
preparation and standardization of the volumetric re- 
agents that are necessary. Methods and indicators for 
pH determinations are also given. 
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International Industrial Chemistry. Book I, Es- 
sential Oils and Perfumery, by G. Haskell, 142 pages, 
$4.00. 


This is a book of great importance to all workers— 
chemists, druggists, perfumers, soap makers, cosmetic 
manufacturers—who wish full information on essential 
oils and perfumery. Prefaced by short section on the 
methods of obtaining essential oils, Part [I contains a 
dictionary arrangement of essential oils used in per- 
fumery, cosmetic soaps, giving quite full information 
about each item. Part IIT covers balms and resins while 
part III is devoted to synthetics. Tinctures, extracts 
and essences are the subject of Part IV, with many 
recipes, while Part V has 250 recipes for all kinds of 


perfumery, Eau de Cologne, toilet vinegars, etc. 


The Reactions of Pure Hydrocarbons, by Gustav 
Egloff, 897 pages, Reinhold Publishing Corp., New 
York. $16.75. 

Many researches on the reactions of pure hydrocar- 
bons, primarily thermal, have been made, but in the 
last few years the tempo in this field has been tre- 
mendously stimulated by a re-emphasis on the vast 
quantities of hydrocarbons which are available. The 
real stimulus, however, has come from industry in a 
demand for new products. 

Hydrocarbon researches having no correlation one 
with the other, are being carried out in many parts of 
the world, and it was thought that all the work on the 
reactions of pure hydrocarbons should be available in 
one source. The author has attempted this great task 
in the present volume, No. 73 in the American Chem- 
ical Society Monograph Series, and apparently success- 
fully accomplished his objectives. 
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A PERFUMED product's most distinguishing feature, aside 
from a good name, is a pleasant and appropriate fragrance. It is 
one thing that gives a product identity, individuality and appeal. 
As such, it is a property asset well worth protecting. 






One of the little publicized policies of this house is the protec- 
tion we guarantee our customers with respect to perfumes de- 
veloped for their account and adopted by them for actual use. 
FRITZSCHE formulas are available only to the customers for 
whom they were created. Thus, in addition to providing the co- 
operation of highly trained specialists toward the solution of 
your perfuming problems, we further your interests with the as- 


a surance that once we have individualized your product with an 
: acceptable fragrance, that fragrance will be exclusively yours 
———- for as long as you want to use it. 
Creates 


Sales So, if you have a problem in perfuming, take advantage of 

FRITZSCHE service and FRITZSCHE protection. Come in and 
Appeal discuss it with us freely; you can do so in complete confidence 
and without obligation. 


FRITZSCHE (},./,,; 


816 WEST STH STREET LOS ANGELES, CAL PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N. Y. 


FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST CHICAGO, TEL. 7 
_— 
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Our Special Perfume Division 
has contributed to the success 
of many of the Country's lead- 
ing cosmetic and toilet prepa- 
rations. Whether yours be a 
powder, cream, lotion, toilet 
water, hair preparation, soap 
or other product requiring spe- 
cial attention to its odor, bring 
it to us for consideration; the 
chances are we can help you, 
too. 

















A Fritpache PRODUCT 


for EVERY PURPOSE ... 


ESSENTIAL OILS e@ SYNTHETIC FLOWER OILS 
@ AROMATIC CHEMICAL PREPARATIONS e@ 
AMYL and ETHYL ETHERS e OLEORESINS 
@ RESINOIDS and ANIMAL FIXATIVES e 
DEODORIZING COMPOUNDS e = ANTI-OXIDANTS 


SPECIAL PERFUME COMPOUNDS for TOILET WATERS, 
LOTIONS, POWDERS, CREAMS, HAIR PREPARATIONS, 
BATH SALTS, SOAPS, ETC. 


FLAVORING OILS, ESSENCES and SPECIALTIES for 
PHARMACEUTICAL PREPARATIONS, DENTAL PASTES 
and POWDERS, MOUTH WASHES, PREPARED FOODS, 
DRINKS, ETC. 


Take advantage of our experience; let our Research 


and Service Departments assist you. 
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Organic Chemistry, by F. C. Whitmore, 1080 pages, 


D. Van Nostrand Company, Inc., New York. 

For every class of organic compounds, and thousands 
of individual substances, this great treatise gives in 
full sources, methods of preparation, properties and re- 
actions. 

It includes all the new developments that have given 
new solvents, new resins, and new products of all kinds 
to industry—and to research, new tools, new principles 
and a vast broadening of biochemical knowledge. “An 
outstanding feature of this book is its emphasis upon 
the practical usefulness of reactions. Dr. Whitmore 
considers, not only what the products are, but whether 
the yield is great enough to be practical, and how the 
yield varies with related compounds. 

Chemistry of Natural Products Related to Phe- 
nanthrene, Second Edition, by L. F. Fieser, 456 
pages, Reinhold Publishing Corp., New York. $7.00. 
So great has been the activity in the field covered by 

this book that within a short year a second edition has 
been necessary to bring the material up to date. To 
this end, a survey of recent literature has been included 
in the second edition in the form of an appendix, and 
the indexes have been extended to accommodate this 
added material. The revising of the original text has 
been limited to the correction of typographical errors 
and to minor changes requiring no alteration in the 
pagination. The appendix is also published separately 
and can be used with the first edition. 

Annual Report on the Progress of Chemistry, 
Volume 33 for 1936, 512 pages, The Chemical 
Society, London. 

This fine review, issued annually, covers all the 
scientific literature divided into the following groupings: 
radioactivity and sub-atomic phenomena, general and 
physical chemistry, inorganic chemistry, crystallo- 
graphy, organic chemistry, biochemistry, and analytical 
chemistry. Reports of researches are not given as 
individual abstracts but generally as a well rounded 
story covering a definite field, which contributes greatly 
to the ease with which the chemist may understand and 
digest the subject matter. 

Modern Soap Making, by E. G. Thomssen and C. R. 
Kemp, 541 pages, MacNair-Dorland Company, New 
York, N. ¥., $7.50: 

Between the covers of this complete work can be 
found everything of interest to the. manufacturers of 
soap and soap products. The first chapter covers all of 
the raw materials used in soap making; the second, 
devoted to machinery and equipment, details the design 
of a small and a medium size soap plant and the design 
of an oil refining plant. In the third chapter, soap 
manufacture is classified and described according to 
processes, while the following chapters covers the 
various soap products such as toilet soaps, shaving 
soaps, shampoos, liquid soaps, powdered soaps, medi- 
cated soaps, laundry soaps, etc. Chapter five describes 
the processes of glycerine recovery and the final chapter 
describes methods of sampling and analysis. Useful 
tables and other data are included in an appendix. 
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A FEW 
Good Reasons 


why these nationally-known products 
are filled on 


STOKES 
POWDER FILLERS 


) 


ACCURATE: Automatically discharge exact weight required; variation rarely exceeds 
plus or minus 1%. 

FAST: Up to 70 per minute; only one operator required. If capper is used, a second 
operator is required to drop caps into position. 

CLEAN: As dustless as a powder filler can be. Suction type dust collecting nozzle is 
standard equipment. ‘‘No-container—no-discharge’’ device prevents discharge if no 
container is placed in position. 

EASY TO *‘CHANGE-OVER": Convenient and accessible adjustments permit quick 
and easy “‘change-over’’ for different materials or containers. 

DURABLE: Rugged, simple, compact; modern design; completely housed working 
parts; direct motor driven. 


























At left: Stokes 15-c Powder Filler with new Cap- 
ping Device. Up to 55 per minute (two operators) 





Tell us what your product is, the size and shape of your container and the 
production desired, so that we may make our recommendations for your 


consideration. 


FIS| F.J.STOKES MACHINE COMPANY joan 


PHARMACEUTICAL EQUIPMENT 





5932 Tabor Road Olney P. O. Philadelphia, Pa. 
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PRODUCTION ENGINEER 


COTTONING 


If there ever was need for a package 
change it certainly is in the packaging of 
tablets. The packaging of fifties, hundreds 
and larger counts could easily be an auto- 
matic operation throughout. But because 
the customary shapes of tablet bottles 
have shoulders, the cottoning operation 
must be performed by hand. There is as 
yet no standard machine for inserting the 
cotton plugs after the bottles have been 
filled. It may sound easy to insert a cotton 
plug into the neck of a bottle either by 
semi automatic or fully automatic means, 
and it would be if the cotton could serve 
its purpose by mere insertion into the neck 
of the container. But since the majority 
of tablet bottles are flat ovals having more 
or less square shoulders, the cotton, if it is 
to hold the tablets firmly, must be worked 
under the shoulders very carefully. It is 
easy enough to visualize a machine that 
could draw the cotton or Kimpak rope 
from a roll and cut it off and insert it into 
the bottle neck, but it is by no means easy 
to visualize a mechanism that could ex- 
pand and pack the wadding under the 
shoulders of the bottles. The answer we 
believe is to do away with shouldered 
bottles altogether and to use straight 
sided bottles like the one in which Alka 
Seltzer is packaged. Such a_ shape 
bottle could easily be filled, cottoned, 
capped and labeled automatically. As a 
matter of fact the container need not be 
completely stright sided; it could have ¢ 
tapered shoulder something like the bottle 
used for Vick’s Nose Drops. The packing 
will expand enough to fill up a tapered 
shoulder provided the container is round. 
The trouble with a flat container having 
tapered shoulders is that the packing 
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strikes the flat sides first and is compressed 
between them, and it will stay right there 
and allow the tablets under the shoulders 
to move freely. It must be worked under 
the shoulders by hand to hold the tablets 
firmly. We’ve thought of using a double 
barreled mandrel with side outlets, and of 
numerous other devices, but none of them 
seems as practical as to change the shape 
of the container to suit the job. We rather 
like the straight side idea because it would 
permit the use of cheaper packing material. 
-aper wadding could be used or small 
paper cups might be inserted into the 
empty space. Better still advertising 
circulars could be used to plug the extra 
space. 


MACHINE PURCHASES 


We wish to warn all of you who are con- 
templating machinery purchases to get 
your orders placed now. Normal de- 
liveries of six weeks have been extended 
to three months and many factories are 
not accepting orders for delivery in less 
than six months. The situation is par- 
ticularly bad in connection with special 
equipment. Machinery companies are 
having such a flood of orders for standard 
equipment that it is virtually impossible to 
get them to accept special equipment 
orders at all. So if you are planning to do 
anything with your mill either this year or 
next, make up your mind now as to what 
equipment you want and get the orders 
for it placed. Even equipment servicing is 
bad. Recently we phoned a manufacturer 
and told him that a considerable amount of 
equipment he had already shipped would 
not be installed for a couple of months be- 
cause we had decided to make some build- 
ing alterations. Instead of being worried 
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about his accounts receivable, the manu- 
facturer was delighted because he had no 
service men available. He further in- 
formed us that his plant was working fifty- 
eight hours a week and that he had been 
planning to put on a full night shift but 
simply could not get competent men. The 
situation is the same all over the country. 
Experienced draughtsmen, mechanics and 
engineers are scarcer than hen’s teeth. 
Bad deliveries cannot, as a consequence, 
be assessed against the equipment maker. 
We all are buying equipment now which 
we should have bought two or three years 
ago. Again we repeat, look over your 
plant now and anticipate your next year’s 
purchases. By so doing you will enable 
the equipment maker to schedule his work 
better and when you want the equipment 
you won’t have to wait for it. 


LIQUID LEVEL GAGE 

About the trickiest liquid level gage 
we've seen is that made by Petrometer 
Corp., Long Island City. The device con- 
sists of an instrument which looks and is 
constructed like a thermometer. At the 
top of this instrument there is a rubber 
bulb and at the bottom there is a small 
tube, connected with a_ displacement 
cylinder which is set upright in the bottom 
of the tank. Pressure on the bulb clears 
the line to the displacement cylinder in the 
tank and removes the colored liquid from 
the gage glass. When the pressure ceases, 
the liquid in the tank rises into the tube 
and the indicating liquid rises a propor- 
tionate amount in the glass, the reading in 
gallons being taken as one would read a 
thermometer. It is claimed that the de- 
vice is particularly useful for remote read- 
ing of tank inventories. 
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They got what ia 
they wanted.. re Xx 


When the drug and pharmaceutical industry sought a 
type of wrapping that would prevent substitution or 
pilfering... 

they got what they wanted from the Package 
Machinery Company. 
.... When the cigar industry decided to wrap cigars in 
cellulose and required a fast, economical way to do it. 
.... When the chewing gum industry wanted easy- 
opening devices for slitting the cellulose wrap on chew- 
ing gum packages. 
.... When the toilet soap manufacturers required a 
high-speed machine capable of wrapping cakes of soap 
in a combination of several wrappers. 
.... When manufacturers of products that are difficult 
to wrap—tender yeast cakes, small pieces of candy, 
wafer-thin razor blades, etc.—required machines that 
could turn out the thousands of pieces needed daily. 
.... When package goods manufacturers sought wrap- 
ping machines that could be adjusted to wrap more than 
a single size package. 
.... When they wanted a machine that could wrap 
packages in printed transparent material, locating the 
printing accurately on the package... 

they got what they wanted from the Package 
Machinery Company. 
In addition to solving problems such as these, we are 
constantly helping manufacturers solve the ever-present 
problem of keeping down costs and stepping up the 
appearance and sales-inducing values of their packages. 
What can we do to improve your package or lower your 
costs? We will be glad to tell you if you will send us a 
sample of your product with a brief description of your 
present packaging methods and machinery. Get in 
touch with our nearest office. 





NEE 


PACKAGE MACHINERY COMPANY, Springfield, Mass. 
NEW YORK CHICAGO CLEVELAND LOS ANGELES 
MEXICO, D. F., Apartado 2303 
Peterborough, England: Baker Perkins, Ltd. 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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VIBRATORS 


The Syntron Co. is doing a good job in 
finding applications for vibrating equip- 
ment. They’ve a new table packer for use 
in filling powder, tablets and similar ma- 
terials that require settling. The device is 
about a foot square and makes very little 
noise in operation. They also have a filling 
machine for powders. The thing is 
equipped with a hopper and a dial feed ar- 
rangement. Very useful for powders that 
tend to hang up in hoppers and which do 
not settle easily in containers. 


LABEL CODER 

We can always think up new equipment 
ideas much easier than we can work them 
out or get them built. One of the devices 
badly needed by industry is an adjustable, 
high speed automatic label coder. The 
device we have in mind would be used for 
printing codes on labels. It would have to 
be designed so that the code could be 
changed easily. It would have to have a 
simple inking mechanism. It would have 
to feed the labels automatically. It would 
have to be adjustable as to label size to 
take all sizes from smallest to largest. It 
would have to be easy to set up and it 
should be very small and inexpensive. 
Such a machine could easily be designed 
and, indeed, there are several machines in 
existence now which have some of the 
necessary features. We once had a bright 
idea that a Pitney Bowes stamp cancelling 
machine would provide the answer. This 
machine is used in post offices for cancelling 
postage on post cards and letters. The 
letters or cards are stacked on edge in the 
magazine of the machine and are shot 
through the imprinting mechanism at fair- 
ly dazzling speed. We suggested the label 
possibility to the Pitney Bowes people and 
got them to try a few labels. The feeding 
device and the imprinting device worked 
well on different sized labels. But the 
labels had fine little cuts on one edge 
where they were projected against a stop. 
This condition does not occur in handling 
mail of course, because the individual 
pieces are so much heavier than labels. 
We tried to persuade the company to 
make a few small changes in the design of 
the equipment, but it was no soap; they 
had enough business in their regular line. 
But they had a perfect imprinting device 
and they had a feed magazine which didn’t 
have to be adjusted for different sizes, due 
to the fact that the paper is stacked in on 
edge. So here’s a spare time job for you to 
play with. Go to it. 


STOCK TRUCK 


For assembling orders in stock rooms 
and for handling chemicals in formula 
rooms, Lyons Metal Products, Ince., 
Aurora, Ill., is offering a standard steel 
truck, having rubber tired casters, two 
fixed and two swivel, and two trays or 
shelves, an upper and a lower, each of 
which measures 30 x 16 by three inches 
deep. 
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KIEFER’S NEW FILLER 


A new straight line combination blower 
and bottle filler has just been introduced 
by the Karl Kiefer Co. of Cincinnati, O. 
This is an eight head machine, the heads 
being arranged in parallel rows so that 
the bottles first are pushed under the blow- 
ing head and then under the filling head. 
This is accomplished by means of a lever- 
operated pusher bar. The operator places 





the empty bottles in channels ahead of the 
pusher bar. She then pushes the lever 
forward and the bar shoves the entire row 
into position under the blowing head. 
Output of the machine depends of course 
upon the size of the containers, but the 
machine is in the eighty-a-minute class. 
We used one of these machines on a job 
recently and although it had only just been 
hooked up when we last inspected it, it was 
doing a very good job. It is a fine looking 
machine and is sold at a modest price. 


COLTON'S TUBE FILLER 


It will interest you tube fillers to know 
that the small Colton automatic tube 
filler and closer has been completely rede- 
signed. It is very much more rugged than 
it used to be and it is said to be more 
accurate and faster. We'll know a lot 
more about the machine soon; a client of 
ours has ordered one and it will soon be in 
the works. 


DRUG MARC 

We'll be glad to award the leather 
button to anyone who can think of a 
proper use for drug mare. Fertilizer is one 
suggestion that comes to mind. Some 
drugs are very high in nitrogen; others in 
the various elements that go to make up a 
good fertilizer. But the problem is how to 
rot it quickly. Is there some chemical 
which when added to marc will hasten the 
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decomposition process and at the same 
time round out its fertilizing values? With 
fertilizers bringing from twenty to sixty 
dollars a ton, the problem is worth some 
attention. We'd be glad to hear from 
anyone who has found a profitable method 
of disposing of this waste. 


GADGETS 


Dr. Irvine W. Grote showed us a little 
mixing gadget which uses a mixing prin- 
ciple that never to our knowledge has been 
used on commercial equipment. For quick 
mixing he sets a beaker into a hole in a 
copper plate. The plate is electrically 
wired forming an electro magnetic field 
around the beaker. Agitation is in- 
stantaneous and violent. In view of the 
fact that no mechanical mixing element is 
used in the beaker, the process is mystify- 
ing. If such a result can be accomplished 
on a small scale it can also be accomplished 
on a large one. Someday we shall have 
large mixers built on this principle and 
they certainly will be welcomed consider- 
ing the cleaning time they will save. And 
they should be cheap too. 

Another gadget that is worthy of record 
is the Norwich counting paddle. This 
paddle is made like any other tablet count- 
ing paddle excepting that it has a top 
guard, which has an opening in one corner, 
thus serving the purposes of a funnel. 

To Dr. Papesch of G. D. Searle & Co. 
goes the palm for a powder scoop for use in 
filling powders volumetrically into narrow 
mouth containers. This consists of an 
ordinary sugar scoop with a top soldered 
on it and the pointed end open. The end 
of the handle is cut off forming a funnel. 
The operator handles it like any scoop; a 
forward motion into the pile of powder 
fills it, and after the bottle mouth is put to 
the open end of the handle, an upward 
movement empties it. 


AIR CONDITIONING 


Many of you are right now in the midst 
of air conditioning offices or work rooms. 
Some of you are only contemplating 
similar air conditioning projects. It seems 
advisable therefore to say a word about 
the comparative merits of a duct system 
versus a unit system. Unit systems are 
being ballyhooed greatly. It sounds very 
nice to say that all you have to do to use 
a unit system is to connect up the wiring 
and to run a water line to the compressor 
and you are all set. But that is pure bunk. 
You have to have outside air coming in 
constantly or else the air conditioned room 
will stink like a Chic Sale in a very short 
time. Some of the makers of self con- 
tained air conditioning units are advocat- 
ing the use of slightly larger units than are 
required for a particular space in order to 
compensate for outside fresh air taken in 
through open windows. To havea slightly 
opened window in an air conditioned room 
is better than to have no fresh air intake at 
all. But such a procedure causes highly 
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When E. R. Squibb & Sons, Manufacturing 
Chemists to the Medical Profession since 1858, 
decided to package Squibb Tooth Powder 
they chose the Stokes & Smith Automatic 
Duplex Filling Machine. 


This machine fills two cans of the same size, 
or cans of two different sizes, at the same 
time. It also presses the caps in place and 
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the complete operation is performed at a pro- 
duction speed of sixty packages per minute. 
That such a distinguished firm as E. R. Squibb 
& Sons should choose S & § Filling Equipment 
is considered high tribute. Perhaps it may 
bear witness to the fact that there isanS&S 
Filling Machine suited to your requirements, 


whether your product be a granular, 
powder or paste. 


SPEEDS TO SUIT YOUR NEEDS—15-30-60-120 PER MINUTE—WRITE FOR ILLUSTRATED FOLDER 


STOK EXRS)MITH © 





r PACKAGING MACHINERY 
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PAPER BOX MACHINERY 
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variable conditicns. When the wind is on 
the side of the building where the open 
window is located, more outside air comes 
in than the conditioner can take care of 
and the temperature goes up. On other 
days, when there is no breeze stirring at 
all, not enough outside air will come in to 
provide suitable ventilating conditions. 
The best results are obtained from a duct 
system wherein a definite amount of out- 
side air is taken in and mixed with the 
recirculated air. This assures good venti- 
lation, good distribution and uniform con- 
ditions. Of course we all hate duct work. 
It looks like hell and is expensive to install. 
Someday the present defects of a unit 
system will be overcome. Some bright 
engineer will develop a unit in which 
activated carbon will be used to absorb the 
odors in recirculated air and the CO. as 
well. Then we shall be able to buy air 
conditioners as we buy radios and with 


equally satisfactory results. 


RADIO CALLS 

We don’t know that we’ve mentioned it 
before, but if so it’s worth mentioning 
again, that small radio sending and re- 
ceiving units can be obtained from the 
American Carrier Call Corp., of New York 
City, which can be used without wiring. 
The units, when plugged into the lighting 
circuit, are ready for use. Each unit is a 
complete sending and receiving set and its 
range is about a thousand feet. By locat- 
ing several of these units about the plant 
you can have a call system at very small 
expense. By pressing the proper button 
any of the stations wanted can be reached. 
Such a system means of course that every 
station can listen in. But if secret com- 
munication is desired, as between the Big 
Boss and his private secretary, it can be 
had by having a special set of a different 
wave length. This system is the most 


inexpensive we’ve seen. 


STATIC ELIMINATOR 

A device to eliminate static on wrapping 
machines, labelers and printing presses is 
being offered by U. P. M.—Kidder Press 
Co., Dover, N. H., and is called the Chap- 
man Neutralizer. Users in various fields 
of endeavor say it works perfectly. The 
pick-up of the unit is known as an inductor 
bar which is alternately charged with posi- 
tive and negative electricity. This bar is 
placed so that the paper will pass under it. 
The static charge carried by the sheet of 
paper canels itself with the opposing 
charge from the inductor bar and the sheet 
passes on absolutely free from static. 
These units are necessarily quite expensive 
because the voltage employed must be 
stepped up to about 12,000 volts and the 
current used stepped down to about one 
thousandth of an ampere. We mention 
this simply to indicate that the unit is 
applicable only to equipment that is in 


constant use. The unit in spite of the high 
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voltage employed is perfectly safe and has 
been accepted as such by the Underwriters 
Laboratories of the National Board of Fire 
Underwriters. 


PRIVATE LIVES 


The other day we received a phone call 
from a very fine old gentleman, who must 
have been quite a lad in his day, John 
Newkirk of the Chattanooga Medicine 
Co. Known to his associates as ‘Grand- 
paw,’ John still believes that he is quite a 
lad. But just between us, he can’t take it. 
A short time ago,.while we were down be- 
low the Mason and Dixon line doing some 
work for the Chattanooga Medicine Co., 
John asked us out to his house for dinner 
one night. He did his level best to match 
his ancient spirits against our abounding 
youth, but he just couldn’t take it. He 
was like the late lamented Jim Braddock, 
and after the third glass of beer, he passed 
out and we had to tuck him into bed. 
Yet, the next morning he had the audacity 
to call us up and say that we were “too 
damn old” to go out with him! People 
get queer ideas after they pass eighty-five. 
(He says he’s only forty-five. He looks 
young but you can’t go by that). 

A similar incident occurred just a short 
time before which provides additional evi- 
dence of John’s rapidly advancing age. 
He was visiting Dr. Irvine W. Grote, con- 
sulting chemist for Chattanooga Medicine. 
Dr. Grote, by the way, has one of the most 
extensive collections of rare liquors in the 
country although he is almost a total 
abstainer himself. Unlike most collectors, 
however, Dr. Grote does not believe in 
keeping his collection to look at, and he 
gives each of his guests a half thimbleful of 
any rare liquer they may wish to taste. 
He did likewise with Grandpaw John 
Newkirk, and as you can imagine, the old 
gentleman couldn’t handle it. The second 
thimbleful did the trick. And the funny 
part is that Grandpa John still believes 
Grote ganged up on him for he told us with 
an aggrieved air, “It’s no wonder I fell 
asleep, the damn fellow made me guzzle 
liquors until 1 was as soaked up as a 
sponge.” 

Recently the Chattanooga Medicine Co. 
wanted to have a book written on advice 
to ladies for use in connection with the 
sale of one of their products. When John 
heard of it he demanded to be allowed to 
write it. ‘I ought to know how to advise 
ladies,” he said, “I’ve been doing it all my 
life.””. (What odd notions these old 
fellows get!) Just to humor him, the 
officials of the company allowed him to go 
ahead. But the only advice John could 
think of wouldn’t do, so the project was 
turned over to Grote. Dr. Grote spent 
some years in research on sex hormones for 
Parke-Davis, so if he’d let himself go, the 
book would be good, and we'd certainly 
get hold of a first edition. But, frankly, we 
don’t think the book will amount to much. 
John Newkirk was too out-of-date to give 
advice (times have changed since he was 
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able to get around), and we’re afraid Dr. 
Grote will be incomprehensibly scientific. 
Now if they had given the job to us it 
would have been something. We never 
seem able to get the sort of work that 
suits our talents. 

All this is by way of say that John New- 
kirk, the energetic globe trotter of the 
Chattanooga Medicine Co. is a good egg 
and a gentleman of the first water. Down 
in Chattanooga they call it “white mule.’ 
We were treated royally when we were 
down there. We had the sort of trip that 
makes the business we are in very much 
worth while. 


IF 
The elephant had lost its trunk. 


The tiger had lost its claws. 

The giraffe had lost its neck. 

The lion had lost its roar. 

The fish had lost its fins. 

The snake had lost its fangs. 

The zebra had lost its stripes. 

The dog had lost its bark. 

The monkey had lost its tail. . . 

It would mean the same thing as Pete 
Bowley of J. L. Ferguson Co., getting 
married. But that’s what happened. The 
old war horse is haltered at last. That 
obituary we wrote last month was pro- 


phetic. 


KILLING BUGS 


Someday you may, as one of our clients 
was, up against the problem of killing 
insects in crude drug bales. The bales can 
be disinfected in a very simple way with- 
out opening them by a procedure de- 
veloped by the U. S. Department of Agri- 
culture for flour mills. A small vapor 
tight room is constructed out of wood, 
lined with galvanized iron, soldered at the 
joints. The floor and ceiling as well must 
be lined to prevent seepage. Around the 
ceiling of the room a gutter is provided and 
the room is equipped with an exhaust fan 
having a tight damper in the intake duct. 
The infested bale is put into the room, 
which is then closed and the door sealed 
with shipping tape. Through an outside 
connection the ceiling gutter is filled with 
ethylene dichloride, which, upon evap- 
orating, penetrates even the most tightly 
packed bale in a few minutes. When the 
bale is ready for removal, the exhaust 
damper is opened and the fan started to 
clear the room of the toxic vapors. The 
door can be unsealed then and in a few 
minutes the disinfected bale can be re- 


moved. 


SELF OPENING DOORS 


Where there is constant traffic in both 
directions through a given set of doors it 
pays to use photo-electrically controlled 
mechanisms to open and close them. This 
is especially true in instances where con- 
siderable trucking is done. The use of 
such a door makes it unnecessary for a 
trucking operator to stop to open a door. 
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Seiestif DRYING sles| 


with PROCTOR DRYERS _ ...;... 


Tray Dryer 






The texture and color of a product are often dependent on scientifically correct 
drying. It is highly important, therefore, to select a dryer that is ideal for the 


perfect drying of a particular product .. . a dryer by a manufacturer with a reputa- 
New Proctor 


tion to uphold. Proctor Dryers have been proved over a long period of time and Laboratory Dryer 
in a large number of installations to be correct for the uniform drying of pharma- 
ceuticals and cosmetics, and a wide variety of allied products. In some cases, standard 


units are satisfactory, in others, it is necessary to design special dryers, but in 


every case, economical, highly efficient and perfectly uniform drying is assured. 


New Proctor 


Soap 
Chilling Roll 








PROCTOR & SCHWARTZ, INC. 


























PHILADELPHIA 
HAVE YOU A FILTERING OR FILLING PROBLEM? 
The improved Ertel Portable Vacuum Bottle The Ertel Bench Model Filter comes 
Filler will give you filling results, filling either a complete with pump and motor, uses two 
light or real heavy liquid, with a filling capacity Ertel asbestos filter sheets and has a | 
depending entirely on the operator. We are pump capacity of two gallons per 
willing to place our filler in competition with minute. It can be increased to a four 
any portable filler on the market, with a money disk by adding two additional rings. 
back guarantee if it does not fill as fast or faster. Send us a sample of your liquid and 
- me: _ let us show you what our filters will do. 
: LARGER | 
MACHINES 
j 
| AVAILABLE 
FOR 
GREATER 
PRODUCTION 
: 7” . _ : ‘ 
ERTEL ENGINEERING CORP. Dept. B., 120 East 16th St., NEW YORK, N. Y. 
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YOU MAY NOT NEED 15,000 CU. FT. PER MIN. 


But you can get the same positive control of 
dehumidification that this big machine affords a 


prominent manufacturer in his processing room. 


Only 200 cubic feet per minute may be suf- 
ficient to prevent trouble due to high humidity 


in your tableting, packaging or processing room. 


Whether your humidity troubles are large 
or small the LECTRODRYER will provide a 
LECTRODRYER 


engineers will give your problem prompt 


solution to your problem. 


attention. 


Write for our new illustrated bulletin. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT 32nd STREET, PITTSBURGH, PA. 
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No. 30-C -:- 45 Gallon Size 
CHANGE CAN MIXER 


(Anti-friction Bearings throughout) 


These ROSS Mixers are trouble-free, rapid, and efficient for 
practically any semi-liquid or paste material such as 
creams, ointments, lotions, tooth pastes, shaving creams, 
facial clays, body deodorants, cosmetics and pharma- 
ceutical preparations. 

Simple to operate—Easy to clean. 

Built in six sizes, from 11% gallon to 50 gallon capacity. 
Furnished with hood or cover for can if required; also with 
stainless steel cans and stirrers. 


All sizes can be furnished for belt or direct motor drive. 


Send for Catalogue No. 10 giving details and complete 
information on ROSS drug and cosmetic machinery. 


CHARLES ROSS & SON COMPANY 


Manufacturers of Mixing and Grinding Machinery Since 1869 
83 EMERSON PLACE . BROOKLYN, N. Y., U.S. A. 























New and Improved! 





We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY | 
2620 East Jefferson Ave. 
Detroit, Michigan 
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No. 2 Rotary 








Tablet Machine 











106 The Drug and Cosmetic Industry July *37: 41, 1 





| 


BRIE TEP T= 


I RA BO 














Are You Handling Your Filling Operations 
in the Most Efficient 
and Economical Way? 


' 


Let us tell you how to put your product out at lowest cost! 
It is not necessary to fill creams hot—let us fill them coldl 


Our men willtell you how it is done. 











U. S. 
TWIN PISTON 
FILLER 


For filling heavy semi-liquids like Cold 
Creams, Vanishing Creams, Odintments, 
Salves, Emulsions, Heavy Oils, Lotions, etc., 
where liquid filling machines cannot be 
used. 

oO, 


Has a wide adaptability to many products. 














It can be furnished with Agitator Hopper or Automatic Pressure 
Tank. Also with Vacuum Cleaning Heads and Vacuum Clean- 


ing Unit complete. 
emmenmnenmnacnn 


Send for Bulletin TPF-1 describing and explaining usefulness of 
this machine. 





(oe 


Bottling and Packaging Engineers, Manufacturers of a complete 
line of Bottling Machinery for fully automatic or semi-automatic 


U.S. BOTTLERS MACHINERY CO. 
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* 
PNEUMATIC’S WORM FEED 
Semi-Automatic Packer 





Another typical Packer installation 





for Fast. 
Accurate Filling 
OF NON-FREE FLOWING MATERIALS 


An ideal semi-automatic filler for spices, cosmet- 
ics, medicinal powders, and other products which 
require forced feeding or tight packing. Worm 
feed funnel telescopes inside of package so ma- 
terial is tightly packed from bottom of container 
to top. Package elevator recedes automatically 
and feeding stops when required load of product 
has been packed. 

Here’s another Pneumatic built Semi-Automatic 
which sets the pace for the operator by tripping 
a predetermined number of times each minute. 
Ask for Bulletin No. 31. 


PNEUMATIC SCALE CORPORATION, LTD. 
93 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 


Pneumatic Seale 
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JUST PURCHASED 


3—Pfaudler 150 gal., tilting type, glass lined, 
rouge and powder Mixers, with double motion 
agitator. 

5—J. H. Day 100, 200, 400 Ib., belt and motor 
driven Powder Mixers. 

1—J. H. Day No. 1, 20 gals. Brighton Mixer. 

2—Kiefer, Metal-Glass 100 gal. Percolating Units. 

1—Ayers automatic Tablet Counting machine. 

6—Abbe Jar Mills, 2 to 4 gals. capacity. 

6—Abbe Pebble Mills, 25 to 200 gal. capacity. 

4—J. H. Day, Eureka, National Powder Fillers. 

1—Day 40 gal. motor driven, Pony Mixer, monel 














can 
3—40 gallon Pony Mixers, BRAND NEW. 











1—Colton, worm style, tube filler. 














1—Colton comb. closer and clipper. 








2—Stokes No. 2-C piston type Tube jand Jar 














Fillers. 








1—Stokes No. 79 Tube Closing and |Clipping 














Machine. 











1—Stokes No. 90-D automatic Tube Filling and 














Closing machine. 











1—Colton No. 14 automatic Tube Filling and 














Closing Machine. 








8—U. S. Kiefer, International, Alsop, Seitz Filters. 














2—No. 3 Rotex Sifters. 











20—Pfaudler, Glascote 20 to 200 gallon Storage 





























Tanks. aah 
SEND FOR BULLETIN COVERING COM- 
PLETE STOCK OF KETTLES, MIXERS, 
FILTERS, PUMPS, LABELERS, 
PULVERIZERS, ETC. 
‘*We buy from single items to complete plants.”’ 


























Agent for George G. Rodgers Co. 
Manufacturers of Tube Filling and Closing Machines 


187 Varick Street New York, N.Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 






























MAODEL-S: IMPROVED 
See WORLD 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of more than 35 years. 
Economic Machinery Company 
WORCESTER, MASS. 
Makers of complete line of automatic and 
semi: automatic Icbelers. 
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We are pleased to announce the new 


“HAGERTY HANDY FILLER” 


The Practical 
HAND FILLER 


for creams, lotions and 
all liquids, which can be 
used on any type of jar 
and bottle. 

# 


Write us for illustrations and prices. 


HAGERTY BROS. & CO. 


10 PLATT ST. NEW YORK CITY, N. Y. 


EST. 1849 

















EQUIPMENT 


| MIXERS - AGITATORS - FILTERS - GLASS COATED TANKS 





BOTTLE FILLERS - RINSERS CAPPING MACHINES 
LABELING G CONVEYING EQUIPMENT - ASBESTOS 
DISCS FOR ALL FILTERS : PORTABLE PUMPS. 








CLEANER, QUICKER, 
NEATER, LABELING 











= 





This inexpensive 
machine will put just 
the right thickness of 
glue on your labels 
so that they will ad- 
here to your con- 
tainer or package 
perfectly, without 
any excess to smear, 
and mar yourfinished 
product. Takes any 


size or shape label 
_«\ up to 6 inches wide, 
y | without adjustment. 


ALSOP ENGINEERING CORP. ¢ Milldale, Conn, 
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| Leading 
oncerns Approve! 





A recent questionnaire sent to a list 
of nationally known manufacturers 
who were Mikro-Pulverizer users 
brought back many enthusiastic re- 
plies. 41 leading manufacturers gave 
unqualified approval. Sturdy, easy to 
clean, speedy, compact, accurate, low 
power consumption, low maintenance 
cost, wide range of applications were 
among the points most mentioned in 


their answers. 


You will make no mistake in check- 
ing up a pulverizer so widely ac- 
claimed. Send for 32 page catalog or 


send material for a free grind test. 


PULVERIZING 
MACHINERY COMPANY 
107 Valley Road 
Roselle Park, N. J. 

















REG. U.S. PAT. OFF. 


The MIKRO - 





PULVERIZER 
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SPECIAL OFFERINGS 
REBUILT EQUIPMENT 


9—100 Ib. Dry Powder Mixers with sifters. 

1—6000 Ib. Dry Powder Mixer. 

9—U. S. Bottler’s 2-spout Vacuum Bottle Fillers. 
3—Powder Fillers -- Stokes & Smith, Day and Rodgers. 
1—Peerless Air Conditioner— Air Washer for powder room. 
3—Day Rapid Sifters No. 1 to No. 3. 

1—Combs Gyratory Sifter. 

2—300 and 500 gal. jacketed agitated Glass-Lined Tanks. 
1—500 gal. jacketed Glass-Lined Tank. 

3—16”, 20” and 28” Schutz-O'Neill Pulverizers. 
5—Pebble Mills, 10 to 160 sal. capacity. 

2—Mead Mills No. 2 and N 

1—U. S. 12” Drum Filter. 

3—Scientific 16” Dise Filters. 

1—10 x 10” Aluminum plate and frame Filter Press. 
1—12 x 12” Aluminum recessed plate Filter Press. 
1—Kiefer type 10 plate multiple Disc Filter. 

1—No. 5 International aluminum Filter. 

1—Kiefer 6” multiple dise Filter. 

6—Galvanized Percolators, 10 to 75 gal. 
75—Copper and Aluminum steam jacketed Kettles. 

20 to 300 gal. capacity, with and without agitators. 

1—Stokes Eureka Tablet Machine. 

1—Colton 2-B Tablet Machine. 

5—Portable Mixers -- 1/4 to 3/4 horsepower. 
8—Hobart and Read 3-speed Mixers, 20 to 80 qt. 
9—U. S. and Kiefer Rotary Bottle Rinsers. 

1—30’ Belt Conveyor Table (New). 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiries. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
914.N. Marshfield Ave. (Tel. Monroe 5602) Chicago, Il). 








THE ELECTRIC HOMOGENIZER FOR 
SMALL-SCALE MANUFACTURE 


Designed to meet a very definite nmeed in smaller plant pro- 
duction, experimental work, and as auxiliary equipment to 
large scale production units. It is particularly suited to limited pro- 
duction and for laboratory purposes where extremely high pressures 
are not required. 





3 - Recommended for mak- 


ing all kinds of liquid 
emulsions and suspen- 


sions, and for ointments, 
creams, lotions, etc. 





This homogenizer has 
an operating capacity of 
from 12 to 15 gallons per 
hour. It is sturdily con- 


structed, with long hour 
heavy duty motor, and 


meets all requirements 


of continuous service. 


Complete literature, in- 
cluding the booklet 


“Cosmetic Emulsions 
and Their Stable Prep- 


aration,’’ upon request. 


A convenient system of 
deferred payments avail- 


able if desired. 


INTERNATIONAL EMULSIFIERS, Inc. 


666 LAKE SHORE DRIVE, CHICAGO, ILLINOIS 
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Priced so Low that Everybody 


can Own one 


The New Bennett Balance 


EXTRA ALUMINUM PAN 
cup ay CENTERING AND DAMPING ARM —s BALANCING NUT 


r .caneeal Lo KNIFE EDGE j 
. BEARING 














cle POINT 
SUSPENSION 
BEAM RELEASE 





Sensitive to 1/100 gram Weights up 
to 100 grams . . . Compact—no loose parts 

Small, convenient size Can be 
carried in Pocket . . . Modern, durable con- 


struction ... Handsome, streamlined design 


$8.00 


The Drug and Cosmetic Industry 


101 W. 3lst Street New York, N. Y. 














REBUILT oy 
EQUIPMENT 


1—Urie Universal Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler, for cans or jars up to 1 qt. 

1—Karl Kiefer Visco Piston type Jar Filler. 

5—Pony Mixers, Day and Ross make, 8 and 15 gals. 

Tablet. Machines—1-Colton 2B, 1/2"; 1-Mulford, 1 1/4''; 1-Stokes 
3/4''; 2-Colton No. 2 Rotary, 5/8"; 1-Colton No. 37 Rotary, 

oF 1-Stokes Eureka hand, %”; 1-Colton No. 5, 2%”. 

2—World Rotary Automatic Labellers. 

8—World, Ermold and National semi-auto. motor driven Labelers. 

1—McDonald ‘‘Weeks’’ type Automatic Labeler. 

Dry Powder Mixers, several with sifters, lab. size to 4000 Ib. cap. 

1—Colton 2B Gelatin Coating Machine. 

4—Colton Dry and Wet Granulators. 

1—Filler Machine Co. 4 spout Filler, monel fitted. 

1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 

fitted, with conveyor. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6-spout. 

1—National MG Powder Filler and Weigher. 

1—Ferguson ‘‘Packomatic”’ Filler, Weigher and Sealer. 

1—200 gal. Pfaudler Jacketed closed Glass-Lined Kettle. 


2—Redd Powder Carton Filling, Weighing, Sealing Units, complete 
—adjustable, 50 per minute. 





2—Ferguson Carton Wax Wrappers. 
1—Pkg. Machy. Cellophane Wrapper. 
MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, Pul- 


verizers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter 


Presses, Coating Pans, Pill Mass Mixers, Pot Mills, Tanks, Stills, 
Agitators, Pumps, Boilers, etc. Send for complete bulletin. 
What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 


20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 
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SINGLE PUNCH and 
Rotary Tablet Presses 
RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 


Without a peer from the standpoint 
of rigidity of design, as well as for 


durability and low cost of mainte- 





nance. 


Preforms of bakelite and other materials 
SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalogue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, III. 





All Single Punch and Rotary Presses Completely Covered by Patents 























New and Used 
MACHINERY COSTS RISING 
--- Fill Your Needs NOW! 


6—Day & Ross Pony Mixers—8-15-40 gal. 
2—Stokes & Stokes & Smith Power Fillers. 
7—Day, Gedge Gray Powder Mixers—50 to 4000 Ibs. 


2—Kent & Ross 3 roll Water Cooled Mills, 

2—Colton worm type tube Fillers. 

2—Colton No. 14 and No. 6 Automatic tube Fillers, Closers and 
Clippers. 

8—Aluminum Steam Jacketed Kettles 3-200 gal. 

3—Abbe Eng. Pebble and jar Mill 1 gal. to 300 gal. 

Misc.—Dryers, Colton Suppository Press, Grinders, Granula- 
tors, Labelers, belt Conveyors, glass lined Tanks, Agitators, 
Filters, etc. 


New FMC straight line and Ro- 
tary Syphon Fillers 
New FMC Belt Table Conveyors 


New FMC Vacuum Fillers 


New FMC Tube Fillers 
New FMC Closers and Clippers 
New FMC Portable Mixers 


Cable address 


“Only one can 
“EFFEMCY”’ 


be FIRST”’’ 





Sove First first” 


419 Latayette St 


First Machinery Corp. kee tsk cs 


oe Are, f 








GRINDING--- 


DA DISSOLVING--- 
and MIXING EQUIPMENT 


Day Handy 
Liquid Mixer 







Day Vitreous 
Pot Mill 


Day Howard 
Mixing Kettle 





Day Ointment Mill 


For processing ointments, lipsticks, rouge-masses, tooth pastes 
and powders, bath-salts, drug-extracts, tablet-granulations, 
heavy cosmetic pastes, clay packs, extraction of crude drugs 
under vacuum, heating or cooking during mixing, etc. 
Descriptive material on processing equipment for these pur- 
poses will be mailed on request. Or if you have a specialized 
problem in processing, our engineering department will be 
glad to work with you in determining what equipment is best 
suited to your needs. 


Tae J.H. Day Company 


Factories and Principal Offices 











CINCINNATI, Ozzo. 
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Tnhale the fragrance of a White Lilac in full 
bloom and compare it with Agfa Flower Oil 
White Lilac. Close your eyes and see if you can 
tell the difference. Agfa Flower Oil White Lilac 


is a faithful reproduction of the natural flower 


odor. 


Agfa Flower White Lilac is known for its adapta- 
bility when used in many types of complex odors. 


It is unexcelled in creating complex odor notes, ® 


and when used as an extract or base makes pos- 


sible amazingly fine individual odor creations. 


That is why it is the accepted Lilac by the world's J 


leading perfumers. 


Ask about Agfa White Lilac K (colorless) for 


your creams. 


The low price of this odor makes it practical for 


moderate priced toilet preparations. 


Write for generous size sample—free. 


Agfa Aromatic Laboratories have developed 
sales compelling odors for many of the world's 


leading cosmetics. 


Agfa leads in aromatics just as a big automobile 
combine leads in automobiles. There's a world 
leader in every field. In aromatics it's Agfa. 


AGFA AROMATICS DIVISION 
GENERAL DRUG COMPANY 


170 Varick Street, New York City 


1220 W. Madison St., Chicago 907 Elliott Street, Windsor, Ont 
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PERFUMING COSMETICS 


N IMPORTANT field for the perfumer 
ee apart from the creation of 

new compositions, is in the perfum- 
ing of cosmetics and soaps. In this work 
the perfumer must be a technician with a 
complete knowledge of chemistry, in addi- 
tion to being an artist. 

The most important cosmetic material 
is soap. Milled soaps are easiest to per- 
fume; perfume.is.merely added to the soap 
chips before milling. There are certain 
general principles that are applicable to 
all soaps. In a soap perfume the chief aim 
of the perfumer must be to make a satis- 
factory base note for the composition. 
The top note is relatively useless, since the 
soap before coming to the consumer under- 
goes drying, storage, and similar influences 
over a long period of time and the top note 
of the composition is completely lost. 

Fixatives are most important and these 
generally consist of crystals or oils of low 
volatility such as, for example, the syn- 
thetic musk types (musk-ambrette, musk- 
ketone, musk-xylol). The esters of cin- 
namic and salicylic acids are very useful. 
The larger the molecule of the alcohol used 
in the esterification, the stronger the fixing 
power, so that the ethyl esters are not 
generally as effective as the benzyl or 
phenylethyl esters. Resinoids and high 
boiling perfumes and essential oils as well 
as their last runnings are very useful as 
fixatives. 

Discoloration of soap is very important. 
For instance, fougere and chypre as well 
as other fantasy odors cannot be used in 
soaps because of the discoloration they 
cause. If the ingredients that cause dis- 
coloration are omitted from these com- 
positions the perfume oil does not gen- 
erally have the desired characteristics. 

This is also unfortunately true of many 
flower odors. The oils used are themselves 
colorless and may often be used in milled 
soaps. This is not the case however, with 
other types of soaps. There are few per- 
fumes which will remain white after going 
through a saponification process. 
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The most popular flower odors are lilac 
and rose. All of the more important in- 
gredients in the lilac become more or less 
strongly discolored. Heliotropin § gives 
yellow to brown spots which in combina- 
tion with vanillin or coumarin become 
dark brown. Anisaldehyde also becomes 
discolored. Indol is an important con- 
stituent of lilac, but turns red in soaps. 
There has been much research for non- 
discoloring lilac odors but this has not 
been altogether successful. Heliotropin 


7% 
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cannot be replaced; anisaldehyde can be 
replaced by the much weaker anisyl alco- 
hol, and indol is often replaced by para- 
cresol. The soap however, does not re- 
main white and the lilac odor with para- 
cresol in place of indol is not as fine and 
natural. 

Discoloration is not so pronounced with 
rose perfumes. Geraniol, citronellol and 
phenyl ethyl alcohol, most important in- 
gredients of a rose composition, do not 

(Continued on page 93) 








“Hm--. Every week a different smell!’ 
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looking for something? 


When it comes to creams or lotions, we 
have the solution to your problems in-- 


@® TEGIN, an emulsifier for soapless, 
greaseless creams and lotions. 


@ PROTEGIN X. an odorless lanolin 
absorption base used in modern, neutral 
nourishing creams. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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* COMPOUNDER’S CORNER 


COMPACT POWDER AND 
ROUGE 


Although the manufacture of compact 
powder and rouge is definitely out of the 
scope of the small manufacturer, primarily 
because of the equipment and the care in- 
volved, the chief difficulty consists in 
choosing a properly balanced powder and 
compacting it in the best possible manner. 
The compact must not be too soft or it will 
crumble; if it is too hard, the surface will 
become glassy and will give up no powder. 

Care must be exercised in the choice of 
raw materials, all of the usual face powder 
ingredients not being entirely suitable in 
the manufacture of compacts. The density 
factor may easily upset manufacturing 
operations unless basic ingredients are 
balanced and blended to give a homo- 
geneous product without tendency to split. 
Raw materials may be grouped as powder 
bases, binding agents, coloring materials 
and perfumes. 

Whatever process of compressing or 
molding is used, components of the powder 
base must be very finely sifted. These in- 
clude talc, zine oxide, titanium dioxide, 
kaolin, magnesium carbonate, magnesium 
stearate, aluminum or zinc stearate, pre- 
cipitated chalk, ete. 

Zinc oxide must be pure (free from 
arsenic) and its value lies in the adhesion 
it imparts as well as in its covering power. 
Tale with good white lustre, but free from 
sparkle, should be chosen. The amount 
should never exceed 45 per cent. to avoid 
brittleness. The stearates are extremely 
valuable when used in small proportions 
because of their greasiness, softness, and 
adhesion. 

Binding agents vary according to the 
process. Plaster of paris was formerly a 
most important agent of this type, but 
gums are now used extensively. Traga- 
canth is useful in both the wet and dry 
processes. Too much will make a hard 


product, while too little will give a soft one. 
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Binding agents commonly used are listed 
below. 

Gum tragacanth Trish moss 

Gum arabic Shellac 

Gum karaya Tolu tincture 

Rosin Benzoin tincture 

Quince seed Styrax tincture 

Flax seed Psyllium seed 

Gums and resins as a whole constitute 
by far the best binding agents for rouge 
and powder compacts. A typical binding 
agent in liquid form consists of gum traga- 
canth mucilage 10 per cent.; quince seed 
mucilage 7 per cent.; rosin tincture (10 per 
cent.) 1 per cent.; water 82 per cent. 
Mucilages should be of standard consist- 
ency and after mixture, stock solution 
should be filtered and allowed to stand. 
About one tenth per cent. of preservative 
will be necessary in this mixture. 

Colors used in compacts are generally 
the same as those in loose face powder. 
For a given color mixture, however, the 
compact will appear darker in shade than 


the loose powder because of compression. 
Perfumes should be non-irritant and free 
from any tendency to develop a mussy 
odor. The perfume compound is _ best 
added to one of the absorbent materials 
such as magnesium carbonate, precipitated 
chalk, or tale. 

Three general processes for making com- 
pacts consists of the wet compressing 
process, the dry compressing process, or 
the wet molding or casting process. In the 
first method, the powder base, color and 
perfume are thoroughly mixed and sieved; 
the liquid binding agent is sprayed and — 
milled into the mixture. When the paste 
has acquired the correct plasticity it is 
passed on to the compressing machines. 
Drying should take place at a fairly warm 
temperature. A formula for this type 
product consists of Italian tale 40, zine 
oxide 20, zinc stearate 8, rice starch 10, 
magnesium carbonate 10, kaolin 12. Add 
sufficient of the stock solution of mucilages 
to give a stiff paste. 





“Hey, Joe! | got an idea for some smart cosmetic guy!” 
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FHE 
MALLINCKRODT 
“MAIL BAG: 


Will Sodium Sulfite in solution oxidize 
to Sulfate; and, if so, can you suggest 
any material that will inhibit this re- 
action? 














Sodium Sulfite does have a tendency to oxidize 
to Sulfate in solution, but under ordinary con- 
ditions of packaging and handling this change 
is so slight that inhibitors, if there are any, are 


not necessary. 
M. C. W. 


Mallinckrodt Zinc Stearate has been improved 
steadily until it now represents a new high for 
quality, uniformity and adhesiveness. If you 
haven’t examined a sample recently, write for 


one. 
M. C. W. 


What material would you recommend 
for the highest quality depilatory? 

We suggest Strontium Sulfide. All Sulfides when 
mixed with water tend to form HeS and an 
alkali corresponding to the metalic element of 
the Sulfide. The alkali of Strontium is less active 
than that of Sodium, Calcium or other metals 


cy, ~~ LONG MAY IT WAVE 


M. C. W. 
An improvement has been made in an item of : F ‘ . F ; ie Bia Ie 
, The Purity of chemicals in hair preparations is of exceeding importance. 
considerable importance in the manufacture of ieee 5 se er 
hair restorers. Write for a sample and full Irritating impurities must be avoided and product stability maintained 
for mounting sales and good will. Mallinckrodt Chemicals, because of 





details. 
M. C. W. their unusual high purity, are particularly adaptable for use in hair 
We want to compliment you on the ap- shampoos, tonics, waving fluids, etc. Every Mallinckrodt production pro- 
pearance and completeness of your In- cedure guards against impurities which might injure tender scalps. The 
dustrial Pharmaceutical Price List. Will fineness of Mallinckrodt Chemicals expedites cosmetic manufacture, 
you send a copy to our chemist, Dr......... saving much time and labor. 
? 


Check up. Do you need Sodium Hyposulfite, Silver Nitrate, Pyro 
gallic Acid, Sodium Sulfite, Potassium Sulfite or other hair Cos- 
metic Chemicals? Order Mallinckrodt at no greater cost. 


Would your chemist like to have a copy of our 
Industrial Pharmaceutical Price List? We'll be 
glad to send one. 





MALLINCKRODT COSMETIC CORNER STONES FOR QUALITY BUILT PRODUCTS 





























AcID SALICYLIC RESORCINOL i j 7 or 
: - CHICAGO TORONTO 
MAGNESIUM STEARATE SILVER NITRATE PHILADELPHIA CHEMICAL WORKS MONTREAL 
BARIUM SULFIDE Acip TANNIC — 
ZINC STEARATE ALUMINUM CHLORIDE MALLINCKRODT CHEMICAL WORKS ~~ 
Address nearest office—St. Louis, Mo., or 72 Gold St., New York, N. Y. 
HYDROGEN PEROXIDE BISMUTH SUBNITRATE Please send me a copy of the Mallinckrodt Monthly Chemical Price List containing valuable 
Borax QUININE SULFATE information on Mallinckrodt Chemicals. 
e N 

Chemicals wk e : 

: St. & No. ees i 

For Every Cosmetic Need City State / 

¥ 

i 
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In the dry compressing method binder 
is also used but only to the extent of one 
to five per cent. Molded compacts are 
generally inferior in quality. These are 
made by mixing face powder with a small 
amount of plaster of paris. The mass is 
*“‘pasted up”’ with less than its own weight 
of water and cast in nickel plated molds, 
lubricated with petrolatum. The paste is 
poured or forced into molds and the upper 
surface coated with a viscous solution of 
gum arabic, dextrin or other suitable ad- 
hesives and pressed down by suitable 
shaped glass or metal sheets. The tablets 
will adhere to the sheets and can be with- 
drawn from the mold, and are then allowed 
to dry. George S. Collingridge,Manufactur- 
ing Perfumer. 


ALUMINUM COMPOUNDS 


A good deodorant should destroy the 
bacteria present in perspiration, stimulate 
blood circulation in the capillaries, close 
the pores by astringent action and not ir- 
ritate the skin. Aluminum salts more or 
less correspond to these requirements. 
According to modern views perspiration 
from various parts of the body should be 
diminished without in any way soiling or 
injuring fragile and expensive clothing. 

Of the astringents that do this, alum is 
the best. Aluminum chloride and alu- 
minum acetate are strongly astringent and 
have a stronger antiseptic affect than boric 
acid. Aluminum acetate solutions possess 
the disadvantage of forming a precipitate 
on standing. The addition of boric acid 
permits the solution to remain clear for a 
longer time. Mix 7 parts of aluminum 
acetate with 8 parts of boric acid and 85 
parts of water, boil and filter. Add con- 
centrated barium acetate solution, heat to 
boiling, add a solution of aluminum sulfate 
and decant from the precipitated barium 
sulfate. A completely stable solution is 
thus obtained, A solution of aluminum 
formate containing about 10 per cent of 
sodium or potassium sulfate will also re- 
main clear. Aluminum chloride can be 
used, but is more irritating. A satisfactory 
mixture consists of 8 per cent. aluminum 
sulfate, 7 per cent. aluminum chloride, 10 
per cent. boric acid, and 75 per cent. water. 
This solution becomes somewhat cloudy on 
boiling so it should be filtered only when 
cold. 

Salve-like products for stopping per- 
spiration contain 5 per cent. or more of 
aluminum chloride intimately mixed with 
zinc oxide before mixture with the salve 
base. In the same way aluminum aceto- 
tartrate and alum can be used. Alu- 
minum betanaphtholdisulfonate is said to 
be entirely harmless in its action, concen- 
trations of 2 to 8 per cent. being astringent, 
slightly antiseptic and deodorizing. Alu- 
minum acetate is also much used for 


antiseptics spray. A preparation of this 
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type can be made from 30 parts of sal- 
icylic acid, 100 parts of alcoholic solutions 
of various oils, 30 parts of aluminum 
acetate and 100 parts of acetic acid. 

Astringent lotions are used to diminish 
the size of large pores, although it is doubt- 
ful whether they are very effective in this 
respect. Lotions cannot be as effective as 
creams which are massaged into the skin 
and left over night. Enlarged pores can be 
traced back to the relaxation of skin 
muscles. Any agent that restores elastic- 
ity to these muscles probably does so only 
because of massage. Astringent lotions 
are probably much better in preventing 
excessive oil excretion by the glands of the 
skin, which with blackheads, is the chief 
result of large pores. Astringent face lo- 
tions contain, along with alcohol, alu- 
minum salts such as alum or aluminum 
chloride. 

Acetic acid 2.0, zinc sulfate 0.15, alum 
2.0, glycerin 4.0, menthol 0.08, alcohol 
20.0, water 71.52, and perfume 0.25. Alum 
2.0, magnesium sulfate 4.0, boric acid 2.0, 
formalin 0.1, glycerin 3.0, alcohol 20.0, 
water 68.7, perfume 0.2. Aluminum 
chloride 2.0, boric acid 1.0, glycerin 4.0, 
alcohol 15.0, water 77.75, perfume 0.25. 
Th. Ruemele, Seif.-Zeitung. 


SORBITOL IN TOILET 
PREPARATIONS 


Sorbitol in its pure form is a solid with a 
melting point of 93-95° C. but it is also 
commercially available as a thick, colorless 
syrup containing 75 to 85 per cent. of this 
alcohol. The solid is soluble in water and 
ethyl or methyl alcohol but is insoluble in 
many organic solvents. Solutions are 
neutral, stable and entirely non-poisonous, 
having been administered internally as a 
sugar substitute in diabetes. Sorbitol solu- 
tions have a higher specific gravity and 
viscosity than similar solutions of gly- 
cerine. From the point of view of cos- 
metics, the most outstanding property of 
sorbitol is its much narrower humidifying 
range than glycerine; in other words, it 
absorbs less moisture than glycerine in 
moist air but holds moisture better under 
dry conditions. This property gives 
sorbitol a levelling influence on moisture 
content. A fact which has emerged from 
the use of sorbitol in the leather industry 
indicates that the alcohol has great pos- 
sibilities in cosmetic creams. Greater soft- 
ness can be produced by the use of sorbitol 
than by glycerine, without producing 


stickiness. 


DEPILATORY 


A solution of raw rubber in a volatile 
solvent such as chloroform is applied to the 
portion of skin to be treated and the sol- 
vent is permitted to evaporate until a 
cohesive coating of the rubber is formed in 
which the hair is impounded; a sheet of 
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raw rubber is affixed to the coating by ad- 
hesion and the sheet of rubber is with- 
drawn together with the coating and hair 
impounded therein. £. Fetter, U. S. 
Patent 2,067,909, January 19, 1937. 


DENTIFRICE 


A transparent or translucent paste for 
use as a dentifrice is prepared by adding 
glycerine to a soap made by the saponifica- 
tion of cocoa butter with potash. Anti- 
septic substances may be added. A suit- 
able composition contains soap 20, glycer- 
ine 70, water 6.9, thymol 0.5, menthol 2.6 
per cent. J. Parera, Brit. Pat 453,995, 
September 22, 1936. 


FREE ACIDITY OF SHAVING 
CREAM 


A series of assays for determining the 
free acidity in shaving cream was made 
with the object of checking the method 
generally used, as well as attempting to 
find a more accurate procedure. Results 
obtained with Brom Thymol Blue used as 
the indicator averaged approximately 
0.2% lower acidity than the phenolphtha- 
lein end-point. As the red color of phenol- 
phthalein in the presence of an alkali does 
not appear until a pH of 8.0 is reached, it 
is reasonable to assume that results with 
Brom Thymol Blue are more accurate. 
Detection of the end point was more read- 
ily observed with the blue indicator. In 
an assay of soap, several important factors 
must be considered since they seem to 
have a definite effect upon the result. 
These are amount of sample, volume of 
solution, use of neutral alcohol, tempera- 
ture of solution during assay, type of in- 
dicator. L. F. Gabel., J. Am. Pharm. Ass. 


TRIETHANOLAMINE 
FORMULAS 

Vanishing cream: Stearic acid 25.0, 
cetyl alcohol 1.0, triethanolamine 1.25, 
water 70.0, diethyleneglycol ethyl ether 
2.15. 

Cleansing cream: Stearic acid 14.5, lan- 
olin 4.0, mineral oil 24.6, triethanolamine 
1.9, water 50.0, diethyleneglycol ethyl 
ether 5.0. 

Cold cream: Stearic acid 14.0, lanolin 
9.4, beeswax 7.4, mineral oil 15.4, tri- 
ethanolamine 1.9, water 44.4, dietheylene- 
glycol ethyl ether 7.5. Lanolin 5.0, sper- 
maceti 12.0, beeswax 9.0, mineral oil 46.0, 
triethanolamine 0.5, water 19.0, perfume 
0.5, diethyleneglycol ethyl ether 8.0. 

Hair cream: Mineral oil 36.0, deo- 
odorized kerosene 8.5, ceresin 8.5, stearic 
acid 6.25, water 35.5, triethanolamine 
2.75, diethyleneglycol ethyl ether 2.5. 

Hand lotion: Stearic acid 5.0, triethanol- 
amine 1.0, diethyleneglycol ethyl ether 
5.0, alcohol 6, quince seed mucilage 4.0, 
water 79.0. W. H. Dicken, Soap, Per- 
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Modern Cosmetics and Toilet Goods 
require Modern Raw Materials 


@ Descriptions of a number of these modern raw materials, together with 
suggestions as to their uses in creams and lotions—soap and oil shampoos— 
bath oils—soapless dentifrices—lathering and brushless shaving creams and 
other cosmetics and toilet goods, are given in the following Laboratory Data: 


No. 167—Escalol: A New Development in Sunburn Preventive Material; No. 
173—New Developments in Cosmetic Raw Materials; No. 180—Improvements 
in Soap and Oil Shampoos; No. 189—Bath Oils; No. 195—Soapless Denti- 
frices; No. 214—Modernizing Cosmetic Creams, Lotions, 


Lathering and Brushless Shaving Creams; 
No. 215—A new Preservative and Antioxidant. 











Copies of the foregoing Laboratory 


Data will be sent upon request. 


NN) YI @€0. 


EXECUTIVE OFFICES AND WORKS: 
57 WILKINSON AVE., JERSEY CITY, N. J. 
LOS ANGELES: 1282 SUNSET BOULEVARD 











AMYL BUTYRATE 


Northwestern 





The smoothest, blandest Amyl 





Butyrate offered anywhere. Per- 
fect either as a flavor ingredient 


or as a soap perfume. 


THE NORTHWESTERN CHEMICAL COMPANY 
THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
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FOR PERFECT EMULSIONS OF FIXED OILS 
‘HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 
ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 
Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
HOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 


SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 


powdered neutral white soap into wide use. 


WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 290 sroapway NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 












"Nie uniform chemical and 


physical characteristics always asso- 
ciated with a synthetically perfected 
product assure... 


Constant Uniformity 


in GUEVARA RV EEO 
(SYNTHETIC) — rr 

Its unique fineness, purity and uniform- > 

ity result in smoother, more homo- 

geneous products when Sherka Camphor 


i sew 


is used in the manufacture of . . . 
Sherka Camphor meets all U. S. P. specifications. 
Cosmetics and Pharmaceuticals Available as Slabs (23 Ibs.) and Powder; also 
Tablets (4 and 1 oz.) —all from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INC. or George Uhe Company—Distributors 


Bloomfield New Jersey 80 Eighth Avenue New York, N.Y. 
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CONFIDENCE 


@ Users of Atlantic White Mineral Oils — 
Atreols, Odnols, Ultrols — have complete 
confidence in them. In their absolutely 
uniform high quality. In the expert chem- 
ists who refine and prepare them. In the 
severe laboratory tests which check and 
recheck them. In the spotless, up-to-the- 
minute plant which makes such careful 





supervision effective. 

You, too, will have confidence in Atlantic 
White Oils. One of them is designed to fill 
your requirements exactly. Send for full 
information and liberal experimental sam- 
ples. The Atlantic Refining Co., Specialty 
Sales Department, 260 South Broad Street, 
Philadelphia, Pennsylvania. 
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Clippings 


—here’s how to get 


More Business! 


Wet send you newspaper clippings of the best mer- 
chandising ideas, as well as copy and layout suggestions 
from companies of your own type. Each customer chooses 
just what he wants. Let us put on your desk regularly ad- 
clippings showing what the leaders are doing; only one idea 
a month will more than pay for the service. We clip ads 
from several hundred cities. 

If there is any time that Executives want ideas, it is right 
NOW. We operate the largest ad-clipping bureau in the 
country. All ads are selected by an experienced sta#, no 
long term contract required. 

Use coupon below to learn more about this valuable 
service and special short term trial offer. No obligation, 
of course. 


Vincent Edwards & Co. 
World’s largest advertising service organization. 
342 Madison Ave., New York City 


Please tell us more about your service and special short 
term trial offer. 


Name. SUS Fs 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 


EPHEDRINE U. S. P. XI 

EPHEDRINE HEMIHYDRATE N. N. R. 
EPHEDRINE HYDROCHLORIDE U. S. P. XI 
EPHEDRINE SULFATE U. S. P. XI 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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BLEACHING — 
WITHOUT CHEMICALS 





This is a photograph of our beeswax factory. It shows the large and numerous bleaching racks where—during the sum- 
mer months—the beeswax lays in the open air and bleaches in the sunlight. 
We have had 80 years experience in this method of bleaching beeswax by the sun. It excells all other methods. It 
does not bring the beeswax in contact with any chemicals. It results in a pure beeswax of high quality, especially 
suitable for cosmetics. 


@e SUN-BLEACHED AND YELLOW BEESWAX 


SAY VEL ELE 
KOSTER KEUNEN icxe’stane 
NEW YORK 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
ELSEWHERE IN THE U.S.A., BY KUHNE-LIBBY CO., 54 FRONT ST., NEW YORK, N. Y. 
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An excellent odor 
at a most reasonable price 
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Compagnie Parento, Inc. 


Executive Offices and Laboratories 


NEW YORK SEATTLE 

DETROIT CROTON-ON-HUDSON, N. Y. PORTLAND, ORE. 

LOS ANGELES SAN FRANCISCO 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 


° 7 
“ 6 6 is Ss os PS OS sO 6 Os es PS a Os PS Ps Ps Ps Ps Pa 6 Ps PS PS eS Ps Ps PS PS PS PS OS Os Ps OS Os SY & 


i a LL ee ee 


July ’37: 41, 1 The Drug and Cosmetic Industry 121 



















alb 


REG. U.S. PAT. OFF. 


BSORPTION BASE 


THE HEART 





@ Oxycholesterin in commercially 


available form. 
@ Produces water in oil emulsion. 


@ Penetrates the skin. 


Pfaltz & Bauer. Inc. 


EMPIRE STATE BUILDING, NEW YORK 
Perfume Oil Division 














GOLDEN FLEECE 
LANOLINE USP 





OLDEN Fleece Lanolin USP is manu- 

factured by Woll-Wascherei und Kam- 
merei in Dohren near Hanover. No woolfats 
are bought in the open market. They control 
the entire process from raw wool to refined 
Lanolin in their own plant. This assures the 
greatest possible uniformity, which fact is of 
utmost importance to the manufacturer. 


Particulars and sample on request | 


Pfaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 
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REG.U.S. PAT. OFF, 


Powdered Neutral Soaps offer you 
the wide range and characteristics 
required for your particular formu- 
las. Laboratory Controlled for 
uniformity, they protect the success 
of your products with the added 
saving and security of domestic 


production. 








Now you do not have to take a 








chance. Powco Brand Concentrated 
Shaving Cream Base _ eliminates 
risk of production failures or 
changes in your product after dis- 
tribution and ageing. 





To get absolutely dependable 
“results you must use depend- 
1: i able quince seed. We offer you 
H Powco Brand Persian tested 
quince seed—the highest type 
obtainable and at a price most 





favorable to you. 








JOHN POWELL & CO., Inc. 


114 EAST 32nd STREET NEW YORK CITY 
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ADVANCING THERAPY 


VITAMIN C AND WOUND 
HEALING 


According to Lanman and 
guinea pigs were partially depleted of their 


Ingalls, 


cevitamic acid depot and were subse- 
quently maintained on approximately one- 
fifth of the minimal protective daily dose 
of cevitamic acid. The healing of the 
operative incisions of these animals, both 
histologically and physiologically, was in- 
ferior to that of a group of control ani- 
mals. A normal wound is believed to 
attain the greater part of its final strength 
within the first ten days after operation, 
but the partially scorbutic animals had 
greatly inferior tensile strength, when 
compared to their controls, ten, twenty, 
and thirty days post-operatively. Micro- 
scopic study of the wounds in the partially 
scorbutic group showed defective repair of 
the corium, and a poor production of 
corium in the scar. There may exist in 
human beings a degree of vitamin C de- 
ficiency that cannot be recognized by 
methods ordinarily used in physical ex- 
amination. It has been proved, histo- 
logically and chemically, that a sympto- 
matic scurvy is far more common in in- 
fants and children than has been realized. 
Its existence in older patients, though not 
yet proved, undoubtedly occurs. When a 
low cevitamic acid depot in a patient is 
found or suspected, the administration of 
cevitamic acid, as an aid to wound heal- 
ing, seems amply justified. 


Surgery. 


AMYL SALICYLATE FOR BURNS 

Stewart discusses the results in thirty- 
nine cases of minor burns treated with 
amy! salicylate blended with a liquid'mix- 
ture of isomeric methyl tertiary butyl 
phenol, 1:1,000 of the 5 per cent phenol 


solution. This produced a stable analgesic 
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Annals of 


and antiseptic solution. The burns were 
of third degree in five patients and of 
second degree in the remainder. The re- 
sults were almost uniformly good. Healing 
progressed steadily, and it was seldom that 
any of the patients complained of really 
appreciable discomfort. Especially when 
the primary surface dressing remained 
intact and there was no excessive ex- 
udation, the 
throughout. 

smooth and pliable, though some showed a 


treatment was painless 
The resulting scars were 


little surface scaling, which soon dis- 
appeared. No contractures occurred. 
Prompt healing was obtained in a number 
of cases in which there was some degree of 
Amyl salicylate lacks the 
coagulant effect of tannic acid on the 
tissues and is therefore unsuited to the 


initial sepsis. 


treatment of severe and extensive burns 
from which there is a danger of toxemia 
and shock. The ester has little if any bac- 
tericidal power and therefore requires the 
addition of the antiseptic. Brit. Med. J. 





“Everything was going along all right until he insisted on my 
using his product.” 
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wel 
to the nth degree, of course 
....... but it takes more than 


PURITY of ingredients to make 
a fine cosmetic. 











ACACIA 


@ U.S. P. Cleaned Grades 


KARAYA 


@ Standard color types 


TRAGACANTH 


@ U.S. P. Pharmaceutical and 
Cosmetic Grades 


LOCUST BEAN 


@ Fine and Coarse 
Pure Powders 


Milled under Laboratory Control... 
in mills reserved for each individual 


gum, 


e 
- 


may we mention 


ISCO SILVER TALC 


Mined at Silver Lake in the Golden 
State — California — from America’s 
purest deposit of Tale. Contains no 
mica or decomposed vegetable 





matter. 


Lots of slip—no shine—and it’s FOR POWDERS, CREAMS & OINTMENTS 


WHITER THAN WHITE. 


is also 
Weare in excellent position to serve you well on @ ADHESIVE &@ NON-TOXIC BS 
ZINC OXIDE @ STEARIC ACID NON-IRRITATING & OPAQUE TO 
White Seal Double and ° ° 
aire oe PENETRATION by ultra-violet light 


U.S.P. Gold Seal Triple Pressed 


which causes sunburn & UNIFORM 
@MICROSCOPICALLY FINE 


LLIRY SPEIDEN & CO, THE NEW JERSEY ZINC COMPANY 


Industrial Chemicals since 1816 160 FRONT STREET NEW YORK, N. Y. 
(17-119 LIBERTY STREET, NEW YORK 
BOSTON @ PHILADELPHIA e CLEVELAND CHICAGO GLOVERSVILLE, N, Y waa :< ° cat 
' . ane CLEVELAND Zinc SAN FRANCISCO 
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TRICHLORETHYLENE FOR 
CLEANSING WOUNDS 


Trumper and his colleagues state that 
trichlorethylene has been used as a wound 
cleanser in twelve chemical factories for 
three years. In a single year more than 
50,000 first aid dressings were carried out 
in these factories, of which at least one 
third received preliminary treatment with 
trichlorethylene. The majority of the 
wounds have been cuts of the fingers, but 
trichlorethylene has also been employed 
for lacerations and burns of other areas. 
The general principle has been to treat all 
dirty and greasy wounds with trichlor- 
ethylene, irrespective of size or severity. 
It is applied with a spray, which is held at 
a distance of from one-half to 2 inches from 
the wound. The amount used varies ac- 
cording to the size of the wound and the 
amount of grease. The use of large 
amounts does not adversely affect the sub- 
sequent treatment of the wound. The 
trichlorethylene dissolves the oil and 
grease and flows away as a dirty liquid, 
after which the wound presents a mod- 
erately clean appearance. An antiseptic 
such as flavine, is then applied and the 
wound is dressed in a normal manner. Any 
slight irritation caused by the trichlor- 
ethylene is immediately allayed by the ap- 
plication of an antiseptic. The use of tri- 
chloretheylene has neither delayed healing 
nor predisposed to sepsis. The chief 
precautions to be taken in using the tri- 
chlorethylene spray for wounds is to 
ensure that the ventilation of the room is 
adequate to prevent any narcotic symp- 
toms arising. 


TRICHLORETHYLENE THERAPY 

Because of the supposed association be- 
tween trichlorethylene and the trigeminal 
nerve, Rubinstein deemed it advisable to 
use this drug in the treatment of six 
patients having migraine. It appears that 
trichlorethylene is a valuable adjunct in 
the treatment of migraine, the opinion 
being based upon the fact that during the 
year of its trial on six patients consistently 
beneficial results were obtained. 

Love investigated the effect that tri- 
chlorethylene may have in preventing 
attacks of angina pectoris. Administra- 
tion was by inhalation from frangible 
ampoules crushed in the handkerchief. Of 
twenty-one patients, eighteen had either 
arteriosclerosis or arteriosclerosis and hy- 
pertension combined. All these patients 
presented angina pectoris as a symptom of 
their disease. Of these twenty-one 
patients anginal seizures were prevented 
completely by inhalations in eight; they 
were definitely diminished in frequency 
and severity in eight and moderately 
diminished in one. Four patients received 
no benefit from the inhalations. In seven 
patients it was noted that the pain re- 
curred as severely as formerly whenever 
the inhalations were discontinued, the 


time elapsing before recurrence varying 
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from twenty-four hours to several weeks. 
While pure trichlorethylene in the recom- 
mended dosage does not seem to be toxic, 
it should be used with some caution owing 
to reported cases of industrial poisoning 
due to this agent. 


FUNGUS CAUSING GOITER 


Experimental evidence that at least one 
of the two major types of goiter, and pos- 
sibly all other types, is caused by a 
specific fungus transmitted by drinking 
water and vegetables in particular lo- 
calities, was presented before the first 
assembly of the United States Chapter of 
the International College of Surgeons by 
Dr. Andre Crotti, thyroid authority of 
Columbus, Ohio, and president of the 
United States Chapter. 

Should Dr. Crotti’s evidence be cor- 
roborated by further work, it might take 
rank with the discovery of the bacillus 
that causes tuberculosis or of the micro- 
organism that produces syphillis. 

During persistent research for the pri- 
mary cause of goiter, which began in 1910, 
Dr. Crotti succeeded in isolating from 
fresh human goiter material a tiny body, 
round or oval in shape, motile, golden in 
appearance. These golden bodies are 
spores which reproduce themselves. 

The same fungus also is found to exist 
in water supplies associated with the pro- 
duction of goiter in their localities; in- 
jection of this fungus in dogs results in 
the reproduction of goiter; the samefungus 
can be reclaimed from the dogs experi- 
mented upon; the same fungus also has 
been found in cabbage, which, in a short 
time, produces goiter in rabbits; the fun- 
gus can then be reclaimed from rabbits fed 
on the cabbage; this fungus seems to be 
the same as the one isolated from human 
goiter. Iodine does not protect rabbits 
fed on the fungus cabbage against the 
formation of goiter. 


NEW PURGATIVE 


The expressed oil from the seeds of 
Aleurites triloba Forst, is suggested for 
use as an aperient or purgative. The seeds 
are sold under the name of candle nuts, 
lumbang nuts and Baio nuts, and, strung 
on a strip of wood are used by the in- 
habitants of the Sandwich Islands as a 
source of light. The adult dose of 10 to 
12 g. of the oil gives a definite and certain 
action as a purgative, unattended in most 
cases by nausea or colic, in one and a half 
to four hours. The nature of the purga- 
tive principle is not yet known, but it is 
stated to be a resin which irritates the in- 
testinal mucous membrane. D. Y. Had- 
dad, J. Egypt. Med. Ass. 


SINUSITIS TREATMENT 


A new, non-surgical treatment for sinus 
trouble, which has afforded permanent re- 
lief to 80 per cent. of the sufferers treated, 
including cases of forty years’ standing, 
was reported at a staff meeting of the 
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Harlem Eye and Ear Hospital, New York, 
by Dr. I. Daniel Shorell, staff surgeon at 
the institution. According to the opinions 
of some of the physicians present, the new 
method promises to revolutionize the 
treatment of sinusitis. 

The treatment consists of injections of 
an autogenous vaccine taken from the 
nasal secretions of the individual, com- 
bined with a preparation of histidine 
hydrochloride. The use of such injections 
combats the systemic effects and provides 
mmunity against the specific offending 
organisms. 

In addition to the injections, given in- 
tramuscularly, a new form of heat treat- 
ment is applied, consisting of “dry” heat 
introduced internally to the affected parts 
by a hot water solution which radiates 
heat to the innermost recesses of the 
sinuses. Such heat is started at a tempera- 
ture of about 112° F. and is made to rise 
gradually to as high as 125° to 130°. 


SULFUR THERAPY IN ARTHRITIS 


Parmenter administered a solution con- 
taining alkaline sulfides and colloidal sulfur 
to patients with varying types of arthritis, 
chiefly atrophic. The treatment resulted 
in complete recovery in 30 per cent. of the 
cases, with relief of pain and reduction of 
joint swelling; considerable improvement 
in function in 58 per cent., and no improve- 
ment except perhaps in appetite, sleep and 
general well being in 12 per cent. The re- 
sults indicate that sulfur in the form used, 
administered concurrently by bath and 
orally, has no toxic effect on the system. 
Rather its action is definitely detoxifying 
and nonirritant to a degree not true of 
other drugs in arthritis. It tends to 
normalize body metabolism and revitalize 
cell tissues by replenishing existing sulfur 
deficiencies, as demonstrated by its favor- 
able action on blood pressure, weight and 
the patients’ general symptomatology. Sul- 
fur therapy seems definitely indicated in 
arthritis and its results, with this method 
of administration, have been very satis- 
factory. The healing action of sulfur on 
the kidneys was quite evident when 
patients had such complications incidental 
to the arthritis. Kentucky Med. J. 


VITAMIN D INTOXICATION 


With the extensive application of mas- 
sive doses of vitamin D as a therapeutic 
agent in various clinical conditions, nu- 
merous criticisms have arisen which Steck 
and his associates have summarized as 
follows: 1. Hypervitaminosis D may pro- 
duce symptoms of hyperparathyroidism. 
2. The therapeutic use of vitamin D is 
rational only in conditions of known 
deficiency. 3. Animals experimentally 
treated with vitamin D concentrates have 
shown extensive calcium deposits in vari- 
ous tissues, and other pathologic changes 
have been found. There is, thus, danger 
of permanent injury to human subjects. 
Ann. Intern. Med. 
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TELEPHONE BEEKMAN 3-3156-3'162 


M-W-PARSONS merwone oemenny 3st 





IMPORTS 55 ANN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK?°N°Y°U°S: A’ 
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PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material sales of it have constantly 
increased because the use of it actually represents a development in fine face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 


offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 


real merit. 


A complete line of Cosmetic Raw Materials 








Established 1910 


ISKING 


IMPORTERS AND EXPORTERS 





DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 






BUY WITH 


CONFIDENCE 
asciaaiumenah STEARATE OF 
CAMPHOR NATURAL, Japanese MAGNESIUM 
CAMPHOR, U. S. P. XI, Du Pont ie oe eee 
COCOA BUTTER, U.S. P. under th pul lke the fest 
CRUDE DRUGS emily 
MEDICINAL CHEMICALS ee - MAGNESIUM 
miresiieiniaidel Cane Maser Reatcay cecat 
SANTONINE Fn ty ta 


ity and Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 
STOCKS CARRIED: Chicago, St. Louis, San Franciseo 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 





CHAS, L. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 
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ESSENTIAL OILS 





AROMATIC CHEMICALS 


We ANNOUNCE REMOVAL 
to OUR OWN BUILDING at 


36-14 35th St., Long Island City, N. Y. 


Phone: Stillwell 4-2117-8 


Our much larger quarters will be utilized to better serve 
our ever increasing clientele. 


FLAVORING EXTRACTS 
COMPOUNDS, etc. 


POLAK’S FRUTAL WORKS, Inc. 


K x 
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Branch Offices: Chicago 





Los Angeles 


San Francisco 


Vancouver 














Produced by 
Solo Laboratories 


DFAll purpose cream OCream Rouge 
OBeauty Mask O Mosquito Cream 
2 Deodorant Ol Eye Shadow 


OCleansing Cream (Perfumes 
CAcne Treatment OMShampoo 
OCold Cream OD Lotions 


OFace Powder 


OHair Tonic 


C1 Rouge Compact 


DO Lip Stick 


Check the above list and send it to 
the Solo Laboratories for prices and 
samples without obligation. A mod- 
ern laboratory and expert technicians 
assure you of a product that will get 
repeat sales. 

e 


Solo Laboratories produce 


every type of quality cosmetic, 
Packaged or in bulk. 


——~ Your Own Product =| 















SOLO LABORATORIES, INC. = 


347 W. Hubbard Ave. 
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Chicago, (Wlinois mm, 


BROOKLYN, N.Y. 


o“?-te © 


Importers and Millers 
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INTERNATIONAL INDUSTRIAL CHEMISTRY 


By G. Haskell, Ph. Ch., Ph. C. 


¢, 
“9 


Real and Artificial Essential Oils and Perfumery, with 
250 RECIPES For The Perfumery Industry 


A book of vital importance for all workers in Chemistry — for Chemists, Perfumers, 
Soap Makers, Cosmetic Manufacturers, Druggists and all who desire to become 


fully expert in matters relating to Essential Oils and Perfumery. 


Best Recipes For The Perfumery Industry 
Published in England 
134 Pages — Price $4.00 


The Drug and Cosmetic Industry 
101 West 31st St. . Book Dept. New York, N. Y. 











SECOND EDITION 


PHARMACEUTICAL RECIPE BOUh 


Authority of the American Pharmaceutical Association 


FORMULAS 


Pharmaceutical Photographic 

Flavoring Extracts Technical and Miscellaneous 
Dental Chiropodist 

Veterinary Cosmetic 


Laboratory Reagents 

Doses 

Schedule of Antidotes for Poisons 
Tables of Solubilities 


Practically all these Formulas have been tested 


Price $5.00 delivered anywhere. Please enclose check with order. 


THE DRUG AND COSMETIC INDUSTRY 


101 WEST 3lst STREET Book Department NEW YORK CITY 
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YOU CANNOT BE 


TOO CAUTIOUS 


in the selection of your 


BAsIc MINERAL INGREDIENTS 








TALC +CLAYS «COLORS 








—_ 


Our 50 years’ experience in ‘'Nature's” 
supply —the world over— obviously 
places us in an advisory position. 








260 West Broadway 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 


New York City 




















Georce Luepers & Co. 


CHICAGO SAN FRANCISCO MONTREAL 


Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 


(Established 1885) 
427-429 Washington St., NEW YORK 


Branches: 





Factory: BROOKLYN 


OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 























With Distinct Pleasure 
We Announce the Publication of 


How To Sell Cosmetics 
by Edyth Thornton McLeod 


This book was written to help those who have actual 
sales contacts with the consumer. 


Manufacturers, department stores, chain store organ- 
izations, cosmetic salesgirls, beauty parlor operators, 
independent retailers of cosmetics, and beauty schools 
will find this book invaluable in their work. 


It will more than pay for itself in the benefits which 
should result from its study and the application of the 
helpful, practical everyday selling help contained in it. 


Single copy price $2.00 
Five or more copies $1.50 each 
Postage Prepaid 


The Drug and Cosmetic Industry 
101 W. 31st St. New York City 
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MACHINELESS PERMANENT WAVE 


Would it be possible for you to give us information as to the pro- 
cedure and materials (chemicals) used in preparing machineless 
permanent wave pads? To what use has powdered aluminum and 
potassium chloride been put in this field? Los Angeles. 

We have no information on the process and materials in the 
preparation of machineless permanent wave pads, except that the 
patent situation is very complicated. We do not know if pow- 
dered aluminum and potassium chloride have been used in this 
field, but suspect that aluminum chloride might be used for 
generating heat, and potassium chloride as a modifier. Alu- 
minum chloride, however, would liberate considerable hydro- 
chloric acid in the presence of moisture and this would be a 


definite disadvantage. 


HAIR OIL 


A client is requesting a hair-oil that contains animal oil; per- 
sonally I do not know any animal oil that will not get rancid. Of 
course I am thinking of the normal bases of mineral or sesame oil and 


corresponding addition of perfume, etc. Will vou kindly tell me if 


there is such an animal oil, and in that case what quantity would you 
advise me to mix in the base. Also what oil would you prefer for a 
good hair oil, mineral or vegetable oil? Hollywood. 

I don’t know of any animal oil that will not get rancid, but I do 
not see why that should bother you, since the combination of 
preservative and anti-oxident will result in complete stability. 
The oil that I can think of now is a so-called lard oil. This may 
be preserved by means of methyl parahydroxybenzoate. De- 
pending on the type of hair oil you wish, a satisfactory product 
can be made by mixing 80 per cent. mineral oil with 20 per cent. 


of vegetable or animal oil. 


ABSORPTION BASE 


Would vou give me some information as to the manner of extraction 
of the so-called absorption base from lanolin? We know it contains 
iso- and orycholesterin, and we know the approrimate percentage of 
total cholesterin, and as I understand it, they really are alcohols of 
cholesterin. 

I take it for granted that if they are made entirely from lanolin they 
are all made approximately the same way, t. e., possibly by being 
dissolved in acetone or some other solvent and then treated with 
alcohol. 

I have asked my source of supply to give me this information, but 
they tell me their product is made abroad and that they are importers 
only, and consequently they do not have that information. I do not 
think that they would be exposing any manufacturing secrets to pub- 
lish this, and unless I can find out something definite about tt, I will 
have to quit using tt. Dallas. 

We do not have definite information as to the composition of 
absorption bases but in general they consist of cholesterin and 
oxycholesterin from lanolin dissolved generally in petrolatum to 
the extent of 5 to 10 per cent. The sterols are extracted from 
lanolin by the usual solvents, and then may or may not be made 
to undergo hydrolysis in methyl alcohol-potash — solutions. 
Cholesterins and iso-cholesterins are then given some kind of 
oxidation treatment which transforms them into the oxy-prod- 
ucts which are superior emulsifying agents. They make water- 
in-oil type creams and the extraction of the active ingredient from 
lanolin is sufficiently difficult to prevent small producers from 
making their own absorption bases. Products of this type have 
been in use for several years and there has been no occasion to 
feel that they have exerted a harmful effect in any case. 


HAIR DYE 


We are seeking information regarding the composition of various 
well known hair dyes now on the market. We are especially in- 
terested in knowing whether these hair dyes are based on metals or 


organic compounds. New York. 
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Short of analytical methods we cannot obtain the information 
you desire. If you can give any good reason for requiring this 
information you will probably find that the manufacturers them- 


selves will be willing to cooperate. 


AMINO ACIDS 


I ask your help in giving me some tips as to where I can look for 
a survey of the market for bio-chemicals such as amino acids and rare 
sugars. Your recent articles on amino acids should stimulate the 
market in that direction, but where can I find more or less concrete 
information to show prospective investors? St. Louis. 

Our articles were published because we consider that they 
might open up a new market. As yet, however, this market is 
wholly undeveloped, and a great deal of promotion work must be 
done before sales of other than a few specialties such as glycine or 


histidine will be appreciable. 


LATHERING SHAMPOO 


We are interested in putting out a foaming oil shampoo. We 
understand that such a product can be made from the regular soluble 
oils and an oily concentrated latherizer. Could you advise us as to a 
good lathering agent to use? Fort Smith. 

To our knowledge it is not possible to make a sulfonated oil 
mixtures that give a really satisfactory lather, since these counter- 
act the affect of any lathering agent that may be added. You 
might try experiments with sodium lauryl sulfate or some of the 
other wetting agents described in the July 1936 ‘‘Compounders 


Corner.” 


BRUSHLESS SHAVE 


I should like to make up a good brushless shaving cream and 
would appreciate any formula for this type preparation that you 
could give me. 

Can you give me other names for the following products: ethylene 
glycol, ethyl ether of diethylene glycol, mono glyceryl stearate, sodium 
lauryl sulfate? These products do not seem to be obtainable in 
Europe. 

What does T. P. after the word stearic acid mean, and how are 
sulfonated castor and olive oils made? Bellinzona, Switzerland. 

The series of formulas for brushless shaving creams were pub- 
lished in the April 1937 issue of the magazine. The compounds 
you mention are just as well known in Europe as they are in the 
U.S. and you can get information as to the source of supply from 
“Deutsche Parfumerie-Zeitung,’ and ‘‘Seifansieder-Zeitung,”’ 
T. P. stands for triple pressed which means the best commercial 
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grade of stearic acid. Sulfonated castor and olive oils are made 
by treating the corresponding oils with concentrated sulfuric 
acids. The castor oil product is generally known as Turkey Red 
Oil. 


FINGER WAVE JELLY 


I would like to manufacture a high grade finger wave jelly, one 
that can be diluted to make from eight to twelve gallons of finger wave 
lotion, ready to use. How much borar should I put into the original 
gallon of finger wave jelly? Will the borax cause the lotion to flake? 
How can I make the lotion stringy? Is benzoate of soda a good pre- 
servative to use for the lotion, and how much of it do I have to use for 
one gallon of lotion jelly? Is there anything T can add to the lotion 
to make it dry faster? I am manufacturing a permanent wave lotion 
that contains 6 oz. of liquid ammonia (26%). I would like to know 
how much ammonium carbonate I would have to put into the lotion 
instead of the liquid ammonia (267). Would there be any change in 
the strength of the lotion? 

The amount of borax you put into your finger wave prepara- 
tion would depend upon the nature and quantity of the gum you 
use, but should generally be sufficient to neutralize the natural 
acidity of the gum. Borax is added in order to make the lotion 
stringy. Flaking can be prevented by the addition of a small 
amount of glycerin, but if too much is used the lotion will dry too 
slowly. A small amount of alcohol will increase the rate of 
evaporation but an excess should be avoided. A satisfactory 
preservative for a preparation of this type is methyl parahy- 
droxybenzoate and is generally used in such proportion as to 
represent 0.1 per cent. of the diluted lotion. From four to five 
ounces of ammonium carbonate would correspond to the six 
ounces and would give a solution of approximately the same 
strength? 


SHAVING CREAM 


I am interested in obtaining a good formula for a lathering shaving 
cream. I have tried several which produce a good soap but their ap- 
pearance is not satisfactory because of graininess and fluffiness. 
Vancouver. 

The information you desire is covered by two articles on the 
subject appearing in the May and June issues of this magazine. 


SUN TAN LOTION 


We are seeking your advice regarding formulation of a sun tan 
preparation (lotion type) that would be non-oily and not expensive to 
manufacture. Is it possible to use a gum material similar to that 
used in waveset lotions, as an emulsion base instead of a vegetable or 
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mineral oil, without producing a lotion which is too gummy or 
stringy for use on the skin? Wilmington. 

There is no reason whatever why a satisfactory lotion such as 
you desire cannot be produced. I think you will find the following 
formula suitable for your purpose. 


SUGANIG: SOLER. 2 eee no eS Pras Os eee 2.0 
MORGR os orc arn res adel ce weatse curate Nie cs ee ecto TE 0.2 
BOE... 235 ee eee wer Ann Ae (| 
Peer tNRS CAB 5505 Gha. sts ode 2 ae eee ee oe rs eer ee - . “Gee 
Spermiaceti:......:-.. Wee see Pe eoera “O0hem 
Giycerm:......... Ari aie eee es ed eee ea eg eee te 5.0 
CUUIIEE SECO a.c.-, 5.0% hax coe Lie tea) Sen Sao ea tga et 
AVAVES co: 02s ee Ae inca} dvaretersa tse tod nn ae 
Screen. .... ere sz slang ia one al eatin aeetn mes eo ta each on 3. 


1 
PRCSOEV&MING 3 <5. 65 co ee oie Perey ee 1 
WANG nse do rrghalic te agian tratee a ae ee rr 7.4 
A number of screens that have been tested and found entirely 
satisfactory are available from the usual sources of supply. 


PRESERVATIVE 


We are in the medical supply business manufacturing pharma- 


8 
3.0 


ceulicals, ampoules, sterilizing solutions and various other prepara- 
tions used by the medical profession and are looking for an effective 
preservative having low toxicity. We understand that some quinine 
derivatives meet these requirements, but have been unable to get any 
information locally regarding this and wonder if you could advise us. 
We would also like to know if a chemical preservative of this type is 
used to any extent in the cosmetic or other fields. Toronto. 

Preservatives of low toxicity and great effectiveness are used 
extensively in the cosmetic industry. The best examples of this 
class products are the various esters of p-hydroxybenzoic acid. 
More recent products are chlorinated derivatives of cresols and 
xylenols. These products have been tested and found to be 
powerful preservatives, non-toxic and non-irritating. 


SOY BEAN OIL 


Can you tell me something about the use of pure soy bean oil as a 
vegetable oil in cold cream? Does it turn rancid easily, has it a low 
acid value, what is its vitamin content, how much lecithin does it 
contain? Chicago. 

Soy bean apparently finds its greatest outlet as a component of 
paints, since it is a drying or semi-drying oil. For this same reason 
it can not be considered wholly suitable for use in cosmetics. 
Unless the refined oil is skillfully deodorized, a characteristic 
fishy taste and odor gradually develop. Its acid number is about 
5, it contains no appreciable amount of lecithin and contains 
about 50 per cent. of linoleic acids. 


STATES RESTRICTING BARBITAL 


Will you please advise the names of States which have enacted laws 
restricting the sale and distribution of barbital, chloral, their com- 
pounds and preparations, to physicians’ prescriptions? 

According to Dr. E. F. Kelly, Secretary of the American Phar- 
maceutical Association, the following States to date, have enacted 
laws on the above hypnotic drugs: 


Alabama Maine North Carolina 
Arkansas Maryland Oklahoma 
California Nebraska Oregon 
Colorado New Hampshire Pennsylvania 
Connecticut New Jersey Virginia 


New York City 


SKIN PEEL 


I want a lotion which will peel the skin in a safe way, to be used in 
cases of discoloration and also to remove freckles where bleaching 
lotions fail. Long Island City. 

You will find a complete discussion of various preparations for 
this purpose on page 421 of the March 1937 issue of DruG AND 
Cosmetic INpustry. Pay particular attention to the first 
sentence which says ““There is no perfectly satisfactory and ab- 
solutely harmless method of causing the skin to peel.” 


Louisiana West Virginia 
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@® LET US MAKE YOUR 


FACE POWDERS 


and 


CREAMS! 


@ We can save you money and worry 
on all manufacturing. 

@ Let us make for you fine, high 
quality cosmetics, STANDARD 
OR TO YOUR SPECIFICATIONS, 
that will build repeat business 


wherever you sell them. 


Our experience and strict manufacturing 
control can be made a real asset in your 
business. 


Vay we discuss these advantages with you? 


COSMETIC COMPANY 


















PURE WHITE ¢ EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 85 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 















THEODOR LEONHARD WAX CO., Inc 
HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 






Western Diya 
A. 7 DRU & CO., Inc. 
219 E. Norn Ww ater St. 
Chicago, IIl. 

























803 Summer St. 


MYSORE GOVERNMENT 
S an d a lwood 





Oil 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 
Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated ) 


Essential Oils | | | | 
New York 


Chicago National City, Calif. Montreal 



























IMPORTERS 
GUM TRAGACANTH 
LOCUST BEAN GUM 


(CAROB FLOWER) 


GUM ARABIC 
GUM KARAYA 


(INDIAN Gum) 





Let us quote on 
your requirements 


PAUL A. DUNKEL & CO. INC. 


NEW YORK, N.Y. 





82 WALL ST. 
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* VITAMINIZE 


your products 
WITH 


Natural VITAMIN D 


“The Sunshine Vitamin’’ 


VITAMIN D is a recognized and accepted vi- 
tamin, the effectiveness of which is unquestioned. 
The use of Vitamin D in products of national 
prestige, after endless clinical and laboratory re- 
search by their technical staffs, merits your 
consideration. 





%e NO CHANGE OF FORMULA 
%& LOW IN PER PACKAGE COST 





Further Information on Request 


INTERNATIONAL VITAMIN CORP. 


50 East 42nd Street * New York 





















For the SMALL MANUFACTURER, 
EXPERIMENTER--GENERAL CHEMIST! 


A |mmediate service on everything needed in quantities 
from 1 oz. up. 

A Quality identical to quantity orders. Make your ex- 
periments only ONCE. (No formula revamping due 
to changed source of supply!) 

A Small quantities quoted at reasonable minimum. Large 
quantities at lowest market. 

FREE TECHNICAL SERVICE TO CLIENTS—Our custom- 


ers’ problems don’t live long. We welcome the oppor- 
tunity to assist. Write TODAY for Price Lists. 


F.REVSON CO. 


91 SEVENTH AVENUE 
NEW YORK 


Cable Address: COSCHEMS 








A DEPENDABLE SOURCE of SUPPLY 
FOR QUALITY 
RAW MATERIALS 





BEESWAX, Sunbleached and Yellow 
Refined, U.S. P. 


GUMS, Tragacanth, Karaya, Arabic, 
etc. 


LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Triple Pressed Fancy 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic 
raw materials 


Samples on request 


Write for complete stock list 


WALTER H. JELLY & CO. 


INCORPORATED 








412 N. Western Avenue Chicago, Illinois 
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Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 


for 
LIP STICKS ROUGES 
FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 
Let Us Aid You In Your Color Problems 
e 
Originators 
of 


Fine Cosmetic Colors _ 





ushacherteole 


C:(:6 @ es CO RR. A TT?! ON 


WManufactucees of Fine Chemical Pigment Cm 
General Offices, orks, and Laboratories 
ROSEBANK, STATEN ISLAND, NEW YORK, N. Y. 
Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco 


Richmond, Toronto, Can 
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JUNE MOVEMENTS 





PURCHASING DEPARTMENT 





Up 





Aloes, Curacao 4c 
Cajuput oil 10c 
Cantharides, Chinese 5c 
Citronella, Java 2c 
Cream of Tartar Ic 
Epsom salts 10c 
Erigeron 30c 
Helonias root 2lc 


Juniper berry oil 5c 
Lemon oil, Italian 25c 
Lycopodium 5c 

Mandarin oil $4.10 

Neroli Oil Petale $45. 
Orange oil, W. Indian 15c 
Origanum oil 65¢ 

Papain, pure, powd. 10c 








Peppermint oil, natural 5c 
Redist. 5c 

Plantago seed, blond 114c 

Rochelle Salt 1c 

Sassafras oil 15c 

Saw palmetto berries 18c 

Seidlitz Mixture 3/8c 

Tansy oil 50c 

Tartaric Acid le 





Down 








Anise oil, U.S.P. 5ce 
Balsam Copaiba Para 6c 
Benzaldehyde 40c 
Buchu leaves 3c 
Candelilla wax 1c 
Carnauba wax No. 1 le 
Cascara sagrada 2c 


Citronella oil, Ceylon 2c 
Colocynth pulp 30c 
Golden seal root 15c 
Henbane leayes U.S.P. 2c 
Japan wax lc 
Manna, large lc 

small Ic 








Myrrh gum le 

Pennyroyal oil 20c 

Pine needle oil 10c 

Thyme oil, white N.F. 25c 

Tragacanth gum No. 1 25c 
No. 2 10c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926— 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index, which 
affects the 50 commodity index very little, 
declined from 82.8 to 81.3. Balsam 
copaiba declined from 40 cents to 34; 
candelilla wax was quoted at 14 cents as 
against 1514 in the previous month; Japan 
wax was one cent lower at 9 cents; traga- 
canth dropped from $3.00 to $2.75. 
Although tragacanth was somewhat lower 
on poor demand the basic position, be- 
cause of condition in the primary market, 
continued strong. 


The botanicals index declined from 
101.8 to 100.9. Aloes increased from 2] 
to 25 cents; buchu decreased in price to 55 
cents; cascara sagrada was 2 cents lower 
at, 12 Collectors have been re- 
ceiving higher prices for bark and although 
this was expected to increase the price the 
actual result was a larger production and a 


corresponding fall in values. 


cents. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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Despite the fall in the botanicals price index, rises in the others resulted 


in a net increase for the index of 50 commodity prices, which stood at 74.3 


for July, compared with 73.8 for the month of June. The markets as a 


whole were characterized as very quiet. The heavy buying of raw materials 


during the early part of this year resulted in a well stocked condition on the 


part of manufacturing consumers. This is now being felt by a slackening 


demand for raw materials with a corresponding increase in the competitive 


factor and a generally softer price undertone. 


The essential oil index increased to 
65.6, compared with 63.9 in June. Anise 
oil declined from 75 to 70 cents; citronella 
rose to 454 cents; lemon oil increased by 
25 cents to $3.45; peppermint oil rose to 
$2.45 for the natural material. The mar- 
ket as a whole was very quiet there being 
no outstanding movement of either ma- 
terial or prices. 


Among the medicinal chemicals, cream 
of tartar rose one cent to 1914 cents, rais- 
ing the index to 73.5. The feature of this 
market was the much firmer price struc- 
ture for tartrates due to the difficulty of 
obtaining raw materials from Spain and 
the absence of normal shipment material 
available from Italy. It was generally 
conceded that the market for tartrates 
will bear close watching by manufacturing 
consumers, 
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15 Essential Oils—Weighted Price Index. 1926 — 100. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 == 100. 
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Puen Your SUMMER LULL aby 


Into A Gongs of Fall Profits 






Summer is vacation time . . . doldrum time for Drug and Cosmetic manufacturers * * By the 
same token, summer is also the ideal time for experimentation. Why not take advantage of sum- 
mer slack to test new odors, uncover new product possibilities and to study production econo- 
mies? Suggested below are a few of the MM&R Concentrated Perfume Oils which have 
proved their ability to turn your SUMMER LULL-aby into a song of fall profits. Write today 


for testing samples and the latest edition of the MM&R catalog. 







PERFUME OIL NO. 71—An entrancing odor, definitely modern. 

ANDRO MM&R—Avn inexpensive substitute for Oi) Citronella. 

PINE BOUQUET S. V.—A superior, all purpose pine odor which captures the exact fragrance of 
pine needles. 

CARNATION MM&R—Decidedly new in character. Lasting fragrance. 

COLONIAL BOUQUET—An exceptionally fine oriental odor. 

BOUQUET L. H.—A delightful perfume of superfine trefle character. 


MAGNUS, MABEE & REYNARD, inc. 







QUALITY ESSENTIAL OILS see saMs, AROMATIC CHEMICALS, ETC...StINCE 1895 
a ob 7 8 2D eh : 8 OD ob NEW YORK, N. Y. 


MAGN 











| 
)  CALCO VANILLA BEANS 


BULK PHARMACEUTICALS 


p-Amino Benzene Sulfonamide (Sulfanilamide) 
Cinchophen NF Y) 
Glutamic Acid Hydrochloride 
Mandelic Acid -- Medicinal 
Methylene Blue Powder U.S.P. XI 


Methylene Blue Crystals U.S.P. XI 
Neocinchophen U.S.P. XI *‘Look for the Symbol of Standardization”’ 


Saligenin G UMS 


Ask for our list of COLORS For Pharmaceutical use 


For over 75 years the recognized 


source of supply 





Arabic Tragacanth Karaya 


Samples and prices will be submitted on request 








<Calco> All powdered gums standardized by 
Reg. U. 5. Pat. OF Laboratory Control 
Pharmaceutical Division THURSTON & BRAIDICH 


THE CALCO CHEMICAL COMPANY, Inc. 


Bound Brook, New Jersey 


(A Division of American Cyanamid Company 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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TARTRATES 


The situation in tartrates is very firm be- 
cause of conditions prevailing in Spain and 
the fact that very little material will be 
available to the rest of the world from 
Italy this year. 

There was an advance of le per Ib. on 
tartaric acid in the spot market. The 
schedule is now: Crystal, granular or 
powder—barrels, 2514c per lb.: kegs—net 
100 Ibs. 2534c Above prices are 
f. o. b. New York, for prompt shipment 
only, no contracts being written. 

Rochelle salt has also been advanced 1c 


follows: 


per Ib. 


per Ib. and is quoted as 

U, 5. P. powder in barrels 15.%e per )b.; 

U.S. P. crystals in barrels 15c per Ib. 
There was also an adyance in the spot 


now 


price of seidlitz mixture to the following 
basis; Barrels 13Y¢c per lb.—kegs net 100 
Ibs. are 14c per lb. higher. 

Manufacturers of cream of tartar have 
also found it necessary to advance prices 
\e per lb. and now quote: Powder or gran- 
ular in barrels, 1914¢ per lb.: kegs—net 100 
Ibs. 1934¢ per Ib. New 
York, for prompt shipment, no contracts. 


Prices are f.o.b. 


MENTHOL 


If this market had a feature it might be 


said to be the absence of inquiry for 
prompt shipment goods. Stocks in the 


hands of dealers were not large during the 
period under review but manufacturing 
consumers were sufficiently supplied so 
that there was little or no demand. Spot 
prices remained unchanged at $3.20 per 
pound in case lots. This was because 
Japan held firm ideas as carryover stocks 
into the new producing season will not be 
large. 
Reports 
Japanese 
turbed over the possibility of an increase 
in the import duty on natural menthol. 


Suggested methods of handling the situa- 


that 


per- 


indicate 


somewhat 


abroad 


were 


from 


factors 


tion should the proposed Congressional 
measure be enacted into law were offered 
by Japanese shippers. Those close to the 
situation on this side, however, were of the 
opinion that the bill now before Congress 


had little chance to pass. 


GUM KARAYA 


Reports still indicated that prices for 
karaya will be higher before the end of this 


year. A very good demand prevails and 
in fact this item has been much more 


particularly since traga- 
Re- 


ports from the primary market indicate 


popular of late 


canth reached such high price levels. 


that production will be considerably cur- 
tailed this year. Leading factors here now 


these reliable and 


the 


contend 
that 


reports are 


state market will bear close 


watching. 
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CITRUS OILS 


California lemon oil was steady during 
the past month. Lower prices have in- 
with an excellent 
the market is 


fluenced buyers and 


seasonable demand now 


firm at $2.60 per pound. There is now no 
fear of a shortage, the oil available being 
sufficient for requirements. 

Italian lemon oil was higher on spot, 
however, at a range of from $3.45 to $4.00. 
this the that 
values abroad had been driven down too 
far. 

Reports from Italy indicated carry-over 


being evidence of report 


stocks as of December 1, 1936 amounted to 
155,000 kilog. Estimated production for 
the 1936-37 season is 250,000 kilog. which 
would make available 405,000 kilog. of 
lemon oil. It was pointed out that pro- 
duction for the current season is about half 
the normal output. As normal average 
yearly shipments total between 400,000 
and 600,000 kilogs., it is clearly evident 
that a strong shipment market is likely to 
prevail. 

Plentiful stocks of California orange oil 
continued to feature the market for this 
item. Prices were low and _ especially 
favorable sales conditions—namely pro- 
tection against fall in price—prevailed. 

Italian orange oil was steady to firm. 
Production of sweet orange oil in Sicily 
this season has been estimated unofficially 
as around 50,000 Sicilian pounds, as com- 
pared with 60,000 in the previous season. 
However, as there was a large stock of 
fresh oranges remaining there may have 
been further manufacture. It was also 
stated that as the importation into Italy 
of this essence from French Guinea con- 
tinued, the total amount offered cannot be 
exactly determined. In fact it is esti- 
mated that the total yield may be in- 
creased in this way to as much as 120,000 
Sicilian pounds. 

The production of bitter orange oil in 
[taly is estimated at some 20,000 Sicilian 
pounds. 

The bergamot crop this season turned 
out considerably below that of 1935-36, or 
from 30-40 per cent. less. Accordingly it is 
estimated that the yield of oil amounted to 
a little over 300,000 Sicilian pounds as 
compared with 500,000 in the preceding 


season. 


GUM TRAGACANTH 


Although the source of supply was still 
very firm the high prices prevailing have 
undoubtedly affected consumption of this 
item on spot with the result that prices 
were slightly lower here. Number 1 gum 
is currently selling at from $2.75 to $3.00 
and number 2 at from $2.40 to $2.65. 

These lower spot prices in no way re- 


flected the position in the producing 
country where very little material was 
offered. Such stocks as were available 


were priced under full control of values at 
the source. No definite or prolonged relief 


from present situation said to be in sight. 
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VANILLA BEANS 


Notations of lower quotations on vanilla 
beans have appeared in the press and this 
has given rise to an impression that prices 
had weakened. Information from reliable 
sources tend to contradict reports of price 
recessions. These sources are inclined to 
question the quality of beans offered at 
lower than open quotations in a market 
that is characterized as quite firm. 

As a matter of fact the situation at this 
writing is such that importers are disin- 
clined to quite Bourbon beans at all. The 
financial crisis in France created consider- 
able uncertainty regarding the future 
trend of the franc. 

It was still maintained here that stocks 
of beans in dealers hands are not large and 
that supplies in France available for ship- 
ment are comparatively small. The next 
crop of Madagascar beans will not be 
available until January-February, 1938, so 
that the requirements of manufacturing 
consumers during this interval of six 


months must be met from existing sup- 
plies. 


COD LIVER OIL 


The official fishing season is at an end in 
Norway. The Finmarken season was not 
as successful as a year ago and this has 
strengthened prices at the source. Locally 
not a great deal of trading was reported 
but values continued firm. 

\ June first report trom Bergen put the 
total catch and production up to the pres- 
ent time, compared with previous years as 
1937, 66,048; 


1934, 72,828; 


Crude oil barrels: 


1935, 57,433; 


follows: 
1936, 54,645; 
1933, 67,103. 

An official report states that there is a 
good demand for oil at the source and this, 
together with the poor fishing in Finn- 
marken, has caused quite considerable rise 
in crude oil prices. The situation today is 
that there are many buyers and few sellers 
in the market and it looks as if prices will 


go higher. 


GLYCERIN 


Manufacturing requirements on glycerin 
in this country are now being filled with a 
fair degree of promptness. The position of 
the market has improved with develop- 
ment of price stability. The high speed 
production of soap during the early months 
of this year built up inventories very well 
so that there has been a letdown which 
will mean curtailed production of soaplye 
glycerin which some think may result in 
substantial strength in the glycerin market 


later in the year. 
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NEW FOOD AND DRUGS ACT 





BY USING 


CERTIFIED COLORS 


(Colors Certified under requlations of U.S. Department of Agriculture) 


Manufactured by the Outstanding Producer 
Serving the Cosmetic and Pharmaceutical Trades 


NATIONAL ANILINE & CHEMICAL CO., INC. 
PHARMACEUTICAL LABORATORIES 

40 RECTOR STREET : NEW YORK, N. Y. 

Branches and Distributors Throughout the World 


NATIONAL QUALITY 


McKESSON ) 


Representing 























3 a X © 
~A_ BRAND 


ince Aedicinad Lualily E. |. du Pont de Nemours & Co., Inc. | 
SYNTHETIC CAMPHOR 


| 
The recognized standard, known U. S. P. XI 





for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 


Hawaiian Pineapple Company 


| CITRIC ACID use 









































freezing medicinal cod liver oil. 
Isdahl & Co., Lid., A/S 
Write us for quotations | COD LIVER OIL 
— Solvay Sales Corporation 
| ALKALIES 
BRODR. AARSAETHER %s | Stafford Allen & Sons, London, England 
AALESUND , NORWAY | DIGITALIS LEAVES 
| (ALLEN) | 
||| Acetanilid nthol 
P. R. D REY ER Inc. | iecenies pe | 
Sole Representative in the United Statcs | Chromic Acid Paradichlorbenzene 
12 EAST 12th STREET | Chloroform U. S. P. & Tech. Quinine Sulphate 
NEW YORK, N. Y. | 
CHICAGO PHILADELPHIA KANSAS CITY | McKESSON & ROBBINS, INC. | 
BALTIMORE _ ST. LOUIS CINCINN ATI ||] NEW YORK @ BRIDGEPORT @®© MONTREAL 
LOS ANGELES SAN FRANCISCO DETROIT | | 
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PSYLLIUM SEED 


Decline in the importance of psyllium 
seed as a laxative in the United States is 
attested by import figures which show 
that in 1930 this country bought 2,026,596 
material from 
whereas in 1936 the French exports to the 
United States amounted to only 838,813 
This, however, is still a sizable 


pounds of this France, 


pounds. 
quantity and ranks high as far as general 
imports of specific botanicals are con- 
cerned. 

Stocks of psyllium seed in France are 
now said to be low and are being held for a 
rise in price. Estimates place the carry- 
over from the 1936 crop at 150 tons and 
about 300 tons of the 1935 stock. 

Because of somewhat better price posi- 
tion, a larger crop than last year is ex- 
pected. Because of the many small farms 
planting psyllium it is difficult to accurate- 
ly predict production, the figures showing 
a wide range in the reported estimates of 
from 200 to 800 tons. 


ANNOINTING OIL 


Of passing interest is a report of the 
annointing oil used at the recent Corona- 
tion as prepared by His Majesty’s chem- 
ists, and presented to Westminster Abbey. 
The composition of this sacred oil is based 
on a formula which dates back to the 
seventeenth century. It is prepared from 
oil of orange flowers, oil of roses, oil of 
cinnamon, musk, civet, ambergris, oils of 
jasmin and sesame, and flowers of benzoin. 
A scented oil of great and peculiar fra- 
grance, it is of a rich amber color when 
freshly prepared, but time deepens the 
color, and the odor becomes mellow and 
rare. 


SULFANILAMIDE 


Manufacturers of this item announce a 
reduction of $1.00 per pound in the spot 
price and now quote: 100 lb. drums $4.65 
per lb., 25 lb. drums $4.75. In 5 lb. bottles 
the price is now $5.00. 


CASCARA SAGRADA 


Prices in the primary market declined 
substantially. So great has been the re- 
duction that local opinion was that values 
were probably too low and that upward 
reaction was a development to be expected 
in view of what was paid for bark at the 
Spot 
quotations ranged from 12c to 13c per 


beginning of the collection season. 


pound. 

While at first it appeared that the higher 
prices paid to collectors would result in an 
advancing market for cascara sagrada it 
would seem that this special inducement 
resulted as a stimulating influence on pro- 
duction and the quantity of bark collected 
has been larger in consequence. 
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PAPAIN 


Papain was advanced in the spot market 
Re- 


covery of values seemed well under way 


to from $1.20 to $1.55 per pound. 


as predicted by the trade as values had 
been driven far under normal during the 
depression of prices for over a year. 

Exports of papain from Ceylon during 
the first quarter of 1937 amounted to 57,- 
000 pounds. Exports of papain from Cey- 
lon to the United States during 1933 
amounted to 56,591 pounds; 1934, 32,780 
pounds; 1935, 67,228 1936, 
158,726 pounds. 


GUM ARABIC 


Prices were very firm on spot although 
some difference of opinion prevailed among 
dealers as to whether primary market 
prices would be maintained. The next 
turn of the market will depend largely on 
how much gum will actually become avail- 
able at the source. News from the primary 
market continued to emphasize the idea 
that receipts from the interior are con- 
siderably less than last year. Amber sorts 
were quoted on spot at from 14c to 15ce per 
lb., white No. 1 at 29c to 30c, 
seconds 27c to 29c and powdered USP 
material at from 18c to 19c. 


CHAMOMILE 
FLOWERS 


Any possibility of price weakness be- 
cause of the dissolution of the combine be- 
tween Hungarian and Jugoslavian pro- 
ducers of chamomile flowers was offset by 
a very good spot request for this item. 
Prices here remained firm at from 19c to 


pounds; 


from 


2lc per pound. 

The production of Hungarian flowers 
fell from 8,459 quintals in 1935 (the largest 
crop in 15 years) to 6,226 in 1936. The 
United States purchased 500 quintals of 
the 1936-37 exports 
Hungary. 


JUNIPER BERRY OIL 


This oil was firmly held and the replace- 
ment situation has not eased in the slight- 
est. An advance of 5c per pound went 
into affect recently and the market range 
is now from $1.30 to $2.00 as to seller and 


chamomile from 


quantity. 


ALCOHOL 


A very good demand was reported in 
spite of the fact that this is the off season 
for industrial alcohol. Prices were steady 
at all time during the period under review. 
A tax of approximately 3c per gallon on 
blackstrap for pur- 
poses of distillation was included in the 
new sugar bill, H. R. 7667, which was 


molasses imported 


voted reported out by the House com- 
mittee on Agriculture July 1. 
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ERGOT 


All indications pointed to substantial 
strength in the world markets. Conditions 
in Spain make most uncertain the collec- 
tion of this material at the next rye 
It was said that 
the demand for rye would be so urgent 
that the crop would probably be harvested 
without giving thought to the collection of 
ergot. 

Countries other than Spain were watch- 
ing the situation in the latter country 
closely and with keen interest. 


BENZYL ACETATE 


Quotations were shaded slightly to the 
basis of from 55c to $1.00 per pound as to 
seller and quantity. Demand was routine 
and the market was fairly competitive 
most of the time. 


PEPPERMINT OIL 


As usual at this time of year the pepper- 
mint oil market was quiet. Prices, how- 
ever, remain quite steady. Fair progress 
in growth of the new crop in the Middle- 
west was reported. 


MANDARIN OIL 


A sharp rise in quotations was noted for 
oil of superior quality. Sales at from 
$8.10 to $8.25 were numerous and fully 
substantiated reports of an exceptionally 
firm market. 


CAJAPUT OIL 


Prices for this item were advanced on 
spot, quotations now ranging from 68c to 
88c per Jb. 
the poor quality of technical material 
made it difficult to produce normal stocks 
of U.S.P. goods. 


TANSY 


Quotations for oil of tansy were higher 
at from $3.75 to $4.00 per pound as the 
result of information that appeared to 
forecast a less than normal production of 
the material this year. However, local 
dealers merely became somewhat cau- 
tious, displaying a tendency to go slow in 


harvest in that country. 


Sellers were reserved because 


accepting these reports as established fact. 


WORMWOOD 


Spot quotations were a shade lower at 
from $2.90 to $3.00 a pound, but this was 
viewed as being a price too low in com- 
parison with the prospect for the new 
crop. The future trend of this item will 
depend on how much material is purchased 
by the several large manufacturing con- 
sumers. Dealers, however, were inclined 
to take a bullish view of the market for the 
long pull. 
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SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


‘ JOHN HORN, 837 Tenth Ave., New York City 


j (Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 


§ NAME... 


ADDRESS 











ABONITA QUALITY 
FACE POWDERS 


HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


32 years of Quality Service to the 
Manufacturing Trade 


Chicago, Ill. 


Slat took ell ler tal) 
ee lel el Oe et lal el ee = 


24 to 30 S. Clinton St. 





i 








EN The B25 SEZ , fay 8 \ 
Wo TA LZ 
VusT <iKE Thar— * 


SURE SEND EM The op, 
£2 
DRURY in Chitago_™ 


Why- EveryBooY KNows ‘EM.7 














INTERNATIONAL — 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc 


° 





Your inquiries are invited 











awe PURIFIED 
COSMETIC 
COLORS 


PHILADELPHIA - LOS ANGELES 





















Essential Oils, Aromatics, 
Perfume & Flavor Materials 


and 


~ ~ Beautiful Colors 


COMPAGNIE DUVAL 


121-123 East 24th St. New York 














JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC, N. J. 














~¥T ~ 
GUMS 

Arabic, Tragacanth, Karaya 
Powdered in our own mills under laboratory control 


VISCO GUMS 


for Wave Set Lotions 


SULPHONATED OILS 


for Soapless Shampoos 














SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcino! Monoacetate) 


IANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 





SO NR ORRIN ey 
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